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World Tobacco (WT) Middle 
East is the largest gathering 
of tobacco professionals in 

the Middle East and North Africa region 
and is the essential buying, networking 
and educational event for the industry. We 
are so excited to be meeting and talking 
to members of the tobacco community 
over the next couple of days in person—
nothing beats face-to-face business!

Trusted by the industry’s biggest brands and manufacturers, 
WT Middle East is the largest exhibition and conference in the  
WT Events portfolio—the world’s largest network of tobacco-related 
events that gathers more than 12,000 professionals every year.

We are also delighted that the WT portfolio is ever-expanding. 
Throughout 2023 and beyond, we are planning several new initiatives 
to help our clients reach new markets and to help facilitate business in 
emerging areas. Incorporating the WT, TabExpo, World Shisha and World 
Vape Show brands, we will be hosting events in Dubai, Zimbabwe, London, 
Indonesia, Italy, Paraguay and Eastern Europe over the next 24 months.

But for now, I’d like to take this opportunity to personally thank 
everyone participating this week for taking the time and effort to 
attend. We hope you walk away having had many conversations 
and meeting many contacts that make a positive contribution to your 
business over the coming weeks, months and years. And please find 
some time to explore the glorious city of Dubai!

You can find the floorplan, exhibitor list and profiles within 
this catalogue. 

We look forward to an action-packed, inspiring and informative 
few days in Dubai and wish you a successful trade show!

Best regards,

     Colin Case, Event Director

Welcome to World Tobacco Middle East

SEOUL, SOUTH KOREA
2023

SAVE THE DATE
September 19–21, 2023

www.gtnf.org
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Dear World Tobacco Attendee:

Welcome to World Tobacco (WT) Middle East in Dubai. A year ago, 
this event marked the first time that many of us had dusted off our 
passports and boarded a plane. Despite having to wear masks on the 

show floor, it was invigorating to be together! Now we have seen the return of 
business travel and exhibitions in 2022. WT Exhibitions in Sofia and Surabaya 
have enabled us to meet and mingle. I am excited to return to Dubai in order 
to engage with each of you and learn how your business has evolved since we 
last met! 

I am delighted to celebrate one year of partnership with WT Exhibitions 
with a dynamic issue of Tobacco Reporter magazine that includes the 
recipients of the 2022 Golden Leaf Awards. This important issue is packaged 
with an exciting show guide that highlights the exhibitors who make this  
event unmissable! 

With the support of TMA, we have included some regional facts and figures 
that are worthy of your attention! Tobacco Reporter is about to celebrate 
its 150th anniversary as the publication providing the very best first-person 
editorial and up-to-date information about our constantly changing industry—
in print, digitally and online at www.tobaccoreporter.com. 

We could not have achieved this milestone without you. Thank you for 
your support through advertising, advocacy and articles. Your journey is  
our journey!

Have a fabulous, successful show and a wonderful and happy holiday 
season ahead. 

Elise Rasmussen
Executive Director and Chief Sales Officer
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Once a small fishing village on the Arabian 
Gulf—and mostly desert as recently as 20 years 
ago—Dubai is one of the most impressive, 

diverse and prosperous cities in the world today, 
known for luxury shopping, ultramodern architecture 
and a vibrant nightlife. Home to 3.3 million people, 
Dubai is also the most “global” city in the world as an 
estimated 90 percent of the residents are expats from 
one of the more than 200 nationalities who now call 
it home. That means that authentic cuisine, goods and 
culture from around the planet are often found just 
around the corner. 

Dubai is also known as a city of grandeur. How else 
can you describe the place known to the world’s tallest 
building (Burj Khalifa is 828 meters [2,717 feet] tall), 
world’s largest mall (at over 1.1 million square meters 
[12 million square feet], Dubai Mall is larger than 208 
football fields) and a police force that drives Ferraris, 
Lamborghinis and a $1.8 million Aston Martin One-
77? And what’s the main reason for all this lavishness? 
Well, to attract tourists, of course.

With nearly 16 million visitors annually (non-
Covid years), Dubai is the third-most visited city in 
the world (behind only Paris and London), and the 
city works hard to make those visitors feel welcome 
and safe. Arabic is the official language, but most 

speak English; it has the world’s longest automated 
metro line; and Dubai is one of the safest cities in the 
world, with a minuscule five crimes for every 100,000 
people—the UAE ranks ninth globally in terms of 
fewest violent crimes. 

Whether you are there for work or play, sightseeing 
or skydiving, shopping or sunbathing, Dubai has 
you covered.

Money, Money, Money
The currency is the UAE dirham, which 
is locked with the U.S. dollar at a rate of  
3.67 percent and thus never fluctuates. The exchange 
rates of other currencies fluctuate based on the dollar. 
Because Dubai is an international hub, you should never 
have any difficulty finding a currency exchange counter. 
In addition to the numerous foreign banks available, 
businesses that specialize in currency exchange, such as 
Al Ansari Exchange, Western Union and Al Rostamani 
International Exchange, are also abundantly located 
around the city. 

Tipping is not expected in Dubai, but small gratuities 
are certainly appreciated. A tip of aed5 ($1.36) or aed10 
is appropriate for a taxi driver or valet, and an additional 
10 percent to 15 percent of a restaurant bill is fine as most 
will already include a service charge.
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TRUSTED BY THOUSANDS OF BRANDS 
AROUND THE WORLD

With more than 30 years of experience supporting the tobacco industry, Quartz Business Events owns and operates the 
largest network of smoking-related exhibitions and conferences in the world today, including the global series of World 
Tobacco Events, World Shisha, TabExpo and the award-winning World Vape Show. 

From Paraguay to Indonesia, organizing trade events in far-flung areas of the world goes with the territory, claims World Tobacco 
event director Colin Case: “A key responsibility for us as a team is to introduce our customers to new and emerging markets. I’m 
delighted that as a business we have the knowledge, network and agility to host business-to-business events in countries that our 
exhibitors tell us they need to go to. Alongside our flagship event in Dubai, over the next 12 months we will also be staging World 
Tobacco events and conferences in Zimbabwe and Indonesia. Our World Vape Show is heading to Paraguay for the first time, and 
TabExpo is being staged in Italy. We look forward to sharing future plans with customers during World Tobacco Middle East and 
seeing our exhibitors and visitors again very soon.”

World Shisha Dubai
Feb. 15–16, 2023

Festival Arena, Dubai Festival City, UAE
www.WorldShishaDubai.com 

World Vape Show Paraguay
March 10–11, 2023

Paraguay
www.WorldVapeShow.com 

World Vape Show
Meet the Buyer

May 8, 2023
The Belfry Golf Club, U.K.
www.WorldVapeShow.com

UPCOMING EVENTS

For further information on all events being run by Quartz Business Events, visit www.wtevents.com.

World Vape Show Dubai
June 21–23, 2023

Dubai World Trade Centre, UAE
www.WorldVapeShow.com

World Tobacco Asia 
Sept. 21–22, 2023

Shangri-La Surabaya, Indonesia
www.wtevents.com

World Tobacco Middle East
Nov. 27–28, 2023

Dubai World Trade Centre, UAE
www.wtevents.com 

TabExpo
May 10–11, 2023

Bologna Exhibition Centre, Italy
www.tabexpo.com 

World Tobacco Africa
Global Leaf Conference and Exhibition

May 16–17, 2023
Zimbabwe

www.wtevents.com 



TM
A IN

 B
R

IE
F

WT Middle East | November 2022 13

Saudi Arabia 
 Leaf Production 

Tobacco cultivation for commercial purposes in Saudi 
Arabia is prohibited. 

The import of tobacco leaf is unnecessary as cigarette 
production is prohibited in Saudi Arabia. 

 Total Cigar/Cigarette Trade 
(2018—2020, US$) 

 YEAR IMPORTS EXPORTS 
 2018 429,356,382 18,533,054 
 2019 518,047,453 0 
 2020 548,457,244 6,549,824 
 

Turkey
 Leaf Production 

Turkey annually produces about 80,000 metric tons of 
oriental-type tobacco leaf each year. This leaf is exported 
to 50 countries throughout the world. 

With more than 50,000 contracted and specialized 
farmers, oriental tobacco leaf is grown under special 
conditions, unique to the areas in which the companies 
operate. The combination of seed-type and growing 
practices create the aroma in the leaf, which is much 
smaller than other main varieties of tobacco. All oriental 
tobacco is cured using natural sunlight only, in specially 
designed curing frames. 

BAT imports a small amount of flue-cured and burley 
tobacco leaf for its TEKEL 2000 and TEKEL 2001 
cigarette brands. 

Cigarette Imports 2019
[Trade Value in Thousands of US$, Quantity in KG] 

(2019, Top 10 Partners + World) 

 PARTNER TRADE VALUE QUANTITY 
 World 148,752.60 3,918,430 
 Serbia, FR 74,077.40 1,759,330 
 Germany 25,328.41 544,757 
 Greece 13,988.41 781,157 
 Poland 8,111.86 212,434 
 Russia 6,815.33 148,917 
 Romania 6,455.93 160,445 
 Switzerland 4,161.96 98,375 
 Ukraine 3,173.47 72,600 
 United Kingdom 3,023.71 27,665 
 Hungary 837.45 19,575 
 

Middle East Cigarette Market 
[Millions of Pieces] 

 PRODUCTION IMPORTS EXPORTS CONSUMPTION
 
2019 79,805 495 1,400 78,900 
2020 81,452 486 1,460 80,478 
2021 82,016 500 1,600 82,516 
2022 81,979   80,595 
2023 82,276   80,890 
2024 82,574   81,186 
2025 82,871   81,481 

2019 4,000 3,955 
2020 3,920 3,912 
2021 3,847 3,826 
2022 3,779 3,813 
2023 3,732 3,779 
2024 3,685 3,745 
2025 3,638 3,710

2019 1,150 6,200 0 7,350 
2020 1,150 6,200 0 7,350 
2021 1,140 6,200 0 7,340 
2022 1,017   7,277 
2023 956   7,236 
2024 896   7,196 
2025 836   7,155 

2019 0 20,930 130 20,800 
2020 0 21,820 120 21,700 
2021 0 20,281 100 20,181 
2022 0   19,055 
2023 0   18,475 
2024 0   17,860 
2025 0   17,090 

2019 137,810 19,750 38,660 118,900 
2020 133,720 19,640 38,560 114,800 
2021 143,500 19,700 39,000 124,200 
2022 144,851   125,390 
2023 148,207   128,547 
2024 151,564   131,704 
2025 154,920   134,861

2019 0 12,000 1,550 29,000 
2020 0 12,100 1,400 28,700 
2021 0 12,000 1,550 29,000 
2022 0   27,546 
2023 0   27,116 
2024 0   26,685 
2025 0   26,255

(Actual 2019-21, TMA Forecast 2022-25)Un
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Middle East Tobacco In Brief
TMA warmly welcomes you to World Tobacco Dubai 2022. Trade events like this are crucial in 
creating and maintaining personal and business contacts through the truly global tobacco industry. We 
hope you enjoy your time and come away from WT Dubai 2022 with renewed contacts, new business 
and a better sense of the direction of trade heading into 2022. TMA is proud to accept the invitation 
from the WT Dubai team to provide you with a small sample of the information we provide to our 
members and subscribers. In the following pages, we selected some highlights for the Middle East 
region that we hope you will find useful as you visit exhibitor booths and connect with contacts. 

Leaf Production 
Tobacco cultivation has been banned in Jordan for 

the past 10 years, except in the case of small quantities 
for personal use. Quoting an unnamed source at 
the Ministry of Health, Al Ghad reported that the 
government was considering allowing leaf cultivation 
for commercial purposes. The government had formed 
a committee comprising representatives of the ministries 
of health, agriculture and trade-and-industry, and other 
organizations, to study the feasibility of such a move 
(Tobacco Reporter – Oct. 26, 2018). 

Jordan imports flue-cured tobacco leaf from India, 
Netherlands and Belgium. 

Total Tobacco Leaf and Product Trade 
2018—2020 (US$) 

YEAR IMPORTS EXPORTS 
2018 70,408,717 66,420,966 
2019 47,951,550 60,759,432 
2020 75,222,817 41,587,583 

Cigarette Imports 2019
[Trade Value in Thousands of US$, Quantity in KG] 

PARTNER TRADE VALUE QUANTITY 
World 555.48 23,938 
Germany 286.13 4,784 
Free Zones 218.93 18,539 
Switzerland 50.42 615 

Jordan

Lebanon 
Leaf Production 

In 2019, Lebanon grew 12,000 metric tons of tobacco leaf on 9,000 hectares. The leaf had a production value of  
US$ 69 million, of which US$ 34 million was exported. The main export nations include Egypt, Greece, Bulgaria and Azerbaijan. 

Regie is the sole entity in Lebanon able to purchase from and negotiate trade agreements with TTC. Lebanon is one among 
five countries in the world that devotes more than 1 percent (3.2 percent) of its agricultural territory to tobacco farming. Regie has 
created an exchange deal with multinational cigarette makers to safeguard the local tobacco leaf growing industry. Multinational 
cigarette makers buy local tobacco leaf, and in return, the Regie imports manufactured tobacco products to sell in the Lebanese 
market, buys the Virginia flue-cured tobacco leaf to manufacture domestic brand cigarettes, and in the past few years, locally 
manufactures some international brands.  

Cigarette Imports 2019
[Trade Value in Thousands of US$, Quantity in KG] 

 PARTNER TRADE VALUE QUANTITY 
 World 71,261.06 2,779,490 
 Germany 36,520.07 1,489,100 
 Switzerland 16,185.19 527,351 
 Turkey 12,497.75 520,827 
 Poland 2,888.75 117,612 
 Belgium 1,491.37 49,185 
 Russian Federation 1,192.47 55,102 
 Romania 358.67 16,582 
 Ukraine 125.97 3,700 
 Serbia 0.81 34 



Held at the iconic BologneFiere in Italy, TabExpo returns in 2023 as an 
exclusive conference and exhibition event for all those involved in tobacco  

and nicotine products. Dedicated to showcasing future innovations,  
the event will center on a forward-thinking conference and exhibition.

Contact Elise today for exhibiting opportunities at TabExpo in Bologna

Elise Rasmussen
Global Sales and Events Director
eliserasmussen@quartzltd.com

+ 44 (0)777 564 5048

Join us  
in Bologna!

Visitors:
Add your name to our mailing list at tab-expo.com to receive  

further information on registering for this highly important two-day event.

Organised by: Supported by:
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United Arab Emirates
 

Leaf Production 
Tobacco cultivation for commercial purposes in the United Arab 

Emirates is prohibited. 
The import of tobacco leaf is unnecessary as there are no 

cigarette production facilities in the United Arab Emirates. 

 Cigarette Imports 2018
 [Trade Value in Thousands of US$, Quantity in KG] 

(Top 10 Partners, 2018) 

 PARTNER TRADE VALUE QUANTITY 
 Korea, Rep. 164,954.83 11,272,000 
 European Union 132,064.11 7,817,820 
 Netherlands 50,458.10 1,499,740 
 Bulgaria 49,792.73 4,733,080 
 Singapore 45,096.75 2,248,980 
 China 39,509.51 3,009,010 
 Hong Kong, China 34,652.55 1,738,040 
 Armenia 34,049.53 2,831,690 
 Germany 30,403.64 1,311,800 
 Turkey 17,960.88 2,106,950 
 

Egypt
In 2020, Egypt imported $42.8M in cigarettes containing 

tobacco primarily from: Greece ($13.3M), Kenya ($11.3M), 
Germany ($7.26M), Serbia ($2.61M) and Bulgaria ($2.44M). The 
fastest growing import markets in cigarettes containing tobacco 
for Egypt between 2019 and 2020 were Kenya ($11.3M), Ukraine 
($543k) and United States ($482k). 

In 2020, Egypt exported $544k in cigarettes containing tobacco 
with their main destination as: Libya ($202k), Cyprus ($141k), 
Paraguay ($67.9k), Kuwait ($59.8k) and China ($41.5k). The 
fastest growing export markets for cigarettes containing tobacco 
of Egypt between 2019 and 2020 were Paraguay ($67.9k), Kuwait 
($59.8k) and Libya ($59.1k). 

Leaf Production 
Due to a ban on tobacco cultivation in Egypt, the country’s 

tobacco industry is entirely dependent on leaf imports. 
The reluctance of banks to open the documentary credits 

required to import leaf tobacco is endangering the operations of 
Egypt’s tobacco factories, reports Egypt Independent, citing the 
Tobacco Division of the Federation of Egyptian Industries (FEI). 
FEI Division Head Ibrahim al-Embabi warned that more than 23 
factories will close following the Eid al-Fitr holiday, after which 
they will have used their entire stock of raw tobacco. 

Earlier this year, Egypt’s Central Bank of Egypt stopped 
collecting documents upon import, requiring importers to cover 
the entire value of the shipment before importing. The decisions 
forced many factories, including tobacco manufacturing plants, to 
suspend their imports of raw materials. 

Al-Embabi said that stopping the import of raw materials 
and the consequent disruption of production will lead to the 
displacement of nearly 30,000 direct workers in the sector and 
threaten the state’s intake of taxes and fees paid by cigarette and 
tobacco companies, which exceed EGP79 billion ($4.27 billion) 
annually. 

Tobacco factories import raw materials worth about  
$500 million each year while exports reach $120 million annually. 
The remaining percentage is used to satisfy the needs of the local 
market. Despite its high consumption of imported raw materials, 
the tobacco sector is the state treasury’s most important source of 
revenue, according to al-Embabi. 

In 2020, Egypt imported $132M in tobacco leaf primarily 
from India ($39.5M), Malawi ($30.2M), Germany ($14M), Brazil 
($13.2M) and Philippines ($9.85M). The fastest growing import 
markets in tobacco leaf for Egypt between 2019 and 2020 were 
Germany ($13.7M), India ($7.82M) and Greece ($2.01M). 

In 2020, Egypt exported $1.36M in tobacco leaf to Malawi 
($763k), United Arab Emirates ($506k), Nigeria ($43.8k), Kuwait 
($22.1k) and Syria ($21.2k). The fastest growing export markets 
for tobacco leaf of Egypt between 2019 and 2020 were Malawi 
($763k), United Arab Emirates ($402k) and Nigeria ($24.4k). 

About the TMA
TMA is a member-driven non-profit source of 

information, a convener of stakeholders and a thought 
leader dedicated to providing our members and 
subscribers with a complete understanding of tobacco and 
nicotine issues.

Founded in 1915 as an industry trade association, 
over 100 years later TMA remains focused on the 
information and analysis that empowers ideas as well as 
assembling stakeholders to discuss and debate tobacco 
and nicotine matters.

Through our conferences, webinars, meetings, 
website, data products and publications, TMA takes a 
holistic approach to tobacco and nicotine and covers: 
legislation, regulation and policy; news and current 
events; companies, brands and trademarks; FDA, WHO, 
FCTC, TPD2, tax data and trade information; tobacco 
and nicotine research; economics, business, finance, 
agribusiness and leaf data; and original analysis. 
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We believe the years ahead will see us tread new grounds, widen the 
spectrum and stretch trade horizons even further while retaining our 
prime focus: customer satisfaction. Our unique and superior taste is 
evident from our large treasure of flavors in shisha hookah, which is 
increasing with the growing demand of our customers worldwide.

AL FURAT FZE
www.alfurattobacco.com
Jafza One, Jebel Ali, Dubai, United Arab Emirates
+971 4 223 3271
info@alfurattobacco.com
STAND G15

Founded in 2011 and headquartered in the UAE, Al Furat carefully 
and passionately crafts and produces its own two brands: Elegance 
and Escape cigarettes.

To serve consumers with different tastes and styles and produce 
consistent high-end quality and taste cigarettes, Al Furat uses the finest 
carefully selected tobacco and premium raw materials and operates 
through production facilities equipped with the latest fully automated 
state-of-the-art cigarette manufacturing and packaging machinery.

Al Furat’s brands’ global distribution reinforces the company’s 
geographical presence and business partnerships in more than 25 
countries: in the Middle East, Asia, Africa, Eastern Europe and South 
America, where our brands are successfully gaining market share.

AL TOUNBAK LLC
www.altounbak.com
Crowne Plaza, Office 2103, Sheikh Zayed Road
PO Box 120722 
Dubai, United Arab Emirates
+971 4 33 22 11 6   
STAND M15

Al Tounbak imports and distributes cigarettes and tobacco 
products in the Middle Eastern region. Our mission is to be the link 
between producers and consumers of tobacco products. Al Tounbak 
is a strategic distribution partner of Yunnan Tobacco International 
(China). Our main brands are Ashima and Marble cigarettes produced 
by Hongta Tobacco Group.

Al Tounbak provides market research; market development; 
distribution and logistics; and marketing services. The company 
is located strategically in Dubai, with offices and warehouses in 
Türkiye, Iraq and other Middle Eastern countries.

AL WAHDANIA GENERAL TRADING CO LLC
STAND H5

AL ZAWRAE INDUSTRIAL COMPANY FOR TOBACCO
36Q6+626, Free Zone, Al Zarqa, Jordan
+962 7 7925 1957
STAND K25

CV. ALBISINDO BERSAMA NUSANTARA
Jl. Raya Albisindo No.2, Gedondong, Gondosari, Kec. Gebog, 
Kabupaten Kudus, Jawa Tengah 59354, Indonesia
+62 291 434791
STAND G30

Your trustable coconut charcoal manufacturer (#Shisha and 
#BBQ) based in Indonesia. We export worldwide since 2015.

ALLIANCE ONE INTERNATIONAL INC.
www.aointl.com
8880 W Marlboro Rd.
P.O. Box 650, Farmville, NC 27828-0166, USA
+1 252 753 8000 
STAND D15

Alliance One International is an agricultural company that delivers 
value-added products and services to businesses and customers and 
is a trusted provider of responsibly sourced, independently verified, 
sustainable and traceable products and ingredients.

ANDERSEN UAE
ar.andersen.com
1711, Metropolis Tower, Business Bay
Dubai, United Arab Emirates
+9714 2435666
STAND P2

Andersen UAE is a tax consultancy firm that provides advisory 
and support for excise tax, VAT, corporate tax, transfer pricing, tax 
automation and other compliance services. 

The firm provides tailored solutions to address business needs 
from the startup phase through maturity. The experts and diligent 
team at Andersen UAE are always up to date with the changing tax 
landscape of the region and assure to offer the best-in-class service 
customized to each of their client/business requirements. 

To find out about your tax health, get in touch now for a free 
consultation session.

ARAZ HUMMER COMPANY
STAND G29

ARD FILTERS FZC
ardfilters.com
Fujairah FreeZone, Phase 2
Fujairah, United Arab Emirates
+971 9 228 2566
STAND L25

ARD Filters is the first independent filter rod manufacturer of 
Mono (standard, flavored, slims and super slims) and Dual acetate 
(charcoal and recess) filter rods in the UAE. To meet the growing 
and changing consumer-driven demands of the cigarette industry, the 
company continues to invest in research and the latest technology 
to create better quality products and along with it plans to develop 
business globally by entering newer markets.
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ACTEGA 
www.actega.com
Soodring 29, 8134 Adliswil, Switzerland
+41 44 712 64 00
Marketing.ACTEGA@altana.com
STAND A9

Actega is a division of the internationally operating specialty 
chemicals group Altana. With production facilities in Europe, North 
and South America and China, Actega develops, produces and 
distributes specialty coatings, inks, adhesives and sealing compounds 
with a focus on the packaging industry. Following the motto “packed 
with expertise,” Actega not only offers technically sophisticated 
product solutions but also meets the high safety standards of the food, 
beverages, tobacco, pharmaceutical and toy industries. Whether for 
flexible and metal packaging, folding cartons or labels, products 
by Actega provide packaging with a high-quality appearance and 
innovative functionalities.  

ADAM GENERAL TRADING LLC
www.adamtrd.com
Business Bay Rm. 1401
The Exchange Tower 
Dubai, United Arab Emirates
+971 4 368 5221
STAND K15

Established in 2000 in Dubai, Adam General Trading LLC is a 
trading company that continuously provides distribution excellence in 
the tobacco industry through outstanding quality and exclusive products.

Backed by a team of hard-working professionals with international 
experience in the industry, we set out to develop and distribute cigarette 
products while maintaining the highest quality and evolving along with 
the times. With a wide spectrum of international brands featured in our 
collection, we strive to maintain healthy professional relationships with 
our partners and associates on a domestic and international scale through 
sound investments and a transparent policy.

Originally launched in the Middle East, Adam General Trading 
LLC has already expanded its reach toward Africa, the Far East and 
Oceania. Today, we continue to gear our resources and knowledge 
toward providing excellent service to our clients and achieving 
complete customer satisfaction.

Manchester Cigarettes is a brand focused on creating quality 
products that our customers around the world can enjoy. As one of 
the top cigarette companies in the world, we produce international 
quality tobacco products that offer a soothing taste and a smooth 
experience and is unique to each product in our brand.

AGROBUD–JÓZEF GRZYB
agrobudlukowa.pl
23-412 Łukowa 62, Poland
+48 687 40 90 +29
info@agrobudlukowa.pl
STAND S30 

Agrobud has been developing dynamically since its beginning 
in 1990. Its development is reflected in all areas of the company’s 
activity. We constantly improve and provide our wide selection of 

services adjusted to our customers’ needs.
Our services include tobacco mutual contracting, tobacco buying 

in and trading, tobacco processing, tobacco farming chemicals and 
tobacco seeds.

AIGER ENGINEERING LTD.
www.aiger.com 
Bulgaria Plovdiv, 246, Vasil Levski Str. 
Plovdiv 4003, Bulgaria 
+359888928364
Sales@aiger.com
STAND D25

Bringing a company to success, requires a clear goal, a bright vision and 
an overwhelming passion for success. This credo together with our passion 
for cutting-edge technologies and performance at the highest standards are 
implemented in every Aiger solution. Aiger solutions provoke enthusiasm 
and bring the ideas and visions of our customers to life. Our ultimate reward 
is the warm handshake from our partners at the end of a project.

We maintain a close relationship and appreciate the personal contact. 
Whether the task is to develop new products, to optimize production 
processes or access new markets, we are always there and ready to work.

Our expertise enfolds but is not limited to: Aiger EON: Special 
packaging - Modular applications; Aiger FLeX: The ultimate filter 
modularity platform with the highest versatility in filter making; Heat Not 
Burn&NGP; Matrix NeO: the ultimate product quality solution

AKYUREK TECHNOLOGY
akyurekltd.com
Karaduvar Mah. 65117 Sokak No:37
Mersin, Türkiye
+90 444 6 259
info@akyurekltd.com
STAND W5

Akyurek Makine A.Ş. was established in 1973. Since then, 
Akyurek has been successfully manufacturing post-harvest seed 
conditioning and processing machinery in Mersin, Türkiye.

With its four decades of food and seed processing experience, 
Akyurek Technology always welcomes its clients in a hospitable and 
professional atmosphere and continues this professional approach 
whether it be short-term trading or long-term business partnerships 
with the feedback received from partnerships and on-site research 
and development center.

AL FRSAN AL SBAAH TOBACCO 
www.hukshah.com
Dubai, United Arab Emirates
+971 58 599 4810
anas@afastt.com; info@afastt.com
STAND F27

Hukshah is a brand initiative from the footprints of Mujeeb Wajid 
group (since 1890), one of the foremost companies dealing in tobacco 
for more than 30 years. It is an enterprise known for its worldwide 
reach and finest quality control catering with the highest proficiency 
to the demands of hookah lovers worldwide. 

The strength of the brand Hukshah has always been its people. 
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CAVENDISH LLOYD GROUP
www.cavendishlloyd.com
Flat no-909, 9th Floor, Al Nawaras Building
Behind Bustan Center 
Al Qusais, Dubai, United Arab Emirates
+97 14 2250 990
STAND P25

“It has always been my dream to run a family business. However, 
not coming from a business family, I had to start my own. The people 
working in Cavendish Lloyd are like family to me, and some of them 
actually are! As in any family, there are arguments sometimes, but 
overall, there is a sense of belonging. 

However, the essential ingredient of both family and business 
alike is trust. Not any contract stipulating every possible aspect of 
a transaction can override the fact that all business revolves around 
trust. In order to gain and maintain that trust with our customers, we 
work as a team sharing the same values.

From being traditional tobacco traders, we moved successfully 
into other segments of the industry; we are innovative in our cigarette 
marketing, and we offer anything you see in a box of cigarettes. Our 
in-house team has a full understanding and control of the whole 
supply chain and is based in various locations around the globe. 
Please check our website for a location near you. We welcome you to 
our world; welcome to Cavendish Lloyd!”—Koen Monkau, founder 
and chairman of Cavendish Lloyd Group

CERULEAN 
www.cerulean.com
Rockingham Drive, Linford Wood East
Milton Keynes, MK14 6LY, United Kingdom
+44 0 1908 233 833
STAND P16

For more than 75 years, Cerulean has been synonymous with the 
supply of market-leading precision test and measurement equipment 
solutions for the tobacco industry, focused on supporting the 
scientific community by ensuring all of the equipment meets current 
measurement standards.

CHEVRON TOBACCO COMPANY (PVT) LTD.
www.chevronleaf.com
18158 Belvedere Road, Muchibwa House
Belvedere, Harare, Zimbabwe
+263772463750; +263773252522
sales@chevronleaf.com; admin@chevronleaf.com 
STAND N30

 

COMAS S.p.A.
www.comasitaly.com
Via Cendon, 1
31057 Silea (TV), Italy
+39 0422 36 05 14
STAND P16

Comas is the world-leading supplier of primary equipment 
and processing solutions for both conventional tobacco and next-
generation products as well as a high-quality solutions provider for 
the cosmetics, food and hemp industries.

CROWN ENGINEERING WORKS PRIVATE LIMITED
17 km., Lahore Sheikhupura Road
Lahore Punjab, Pakistan
+92 42 37970901-3
STAND M1

We supply fast-moving, medium as well as slow (insurance) spares 
for most secondary machine models and makes. We also supply 
machine improvement/novelty kits for these machines. Consulting 
and engineering services are also available as required.

DCM ATN
www.dcm.fr
45 Av. des Guilleraies, 92000 
Nanterre, France
+33 1 41 37 52 70
STAND F1

DCM’s role is to equip packaging converters throughout the 
world with high-quality, productive and easy-to-use machines. 
Follow-up and customer service all over the world are an integral 
part of the long-term relationship that DCM has built up over the 
past 60 years with its customers.

DCM gathers today two ranges of machines: DCM and ATN. 
Our company works to develop and manufacture machines for 
packaging converters. These two ranges enable DCM to be active in 
two complementary market segments: paper and cardboard converting 
machines for liquid packaging and the tobacco packaging industry 
developed by ATN; and flexible material converting machines 
(particularly for food packaging) designed and manufactured by DCM.. 

DHARAMPAL SATYAPAL LIMITED
www.dsgroup.com
C 6 - 10, Dharampal Satyapal (DS) Road
Sector 67, Noida, 201309, India
+0120 4032200
STAND U2

The DS Group (Dharampal Satyapal Group) is a multibusiness 
corporation and one of the leading fast-moving consumer goods 
conglomerates with a strong Indian and International presence. 
Founded in 1929, it is an inspiring and successful business story that 
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BALTIC TOBACCO FACTORY
10, Pravaya Naberezhnaya Street, Letter B
Kaliningrad, 236006, Russian Federation
+7-4012-31-31-42; +7-4012-31-31-43
sekretar-kd@btf39.su
STAND F26

Baltic Tobacco Factory Ltd. was founded in Kaliningrad, Russia, 
in 1997. It specializes in manufacturing and supplying tobacco 
products to Russia, neighboring countries and overseas. 

Baltic Tobacco Factory is equipped with high-tech machinery 
produced by the world’s largest leading manufacturers.

The technological process includes the whole cycle of tobacco 
processing, different sizes of acetate filter production, manufacturing 
and packing cigarettes of different types, such as king size, slim 
standard, short slim, super slims and D-shape.

All necessary materials used in the production are purchased from 
the world’s leading manufacturers, which ensures high-quality products.

BAUMER INDIA PRIVATE LIMITED
www.baumer.com
Plot No 46, 47, 3rd Floor, Bellevue Building
Survey No. 23/6A/2, Balewadi, Pune,
411045 Maharashtra, India
+91 20 67105500
STAND A1

An international family-owned business with a passion for sensor 
technology, encoders, measuring instruments and components for 
automated image processing.

BIMAR PROJECT
STAND H30

BMJ (BUKIT MURIA JAYA, PT)
www.bmjpaperpack.com
Jl. Karawang Spoor, Kec. Teluk Jame, P.O. BOX 54 KW
Karawang 41361, West Java, Indonesia
+62 267 601030
info@bmjpaperpack.com
STAND K5

BMJ is your world’s No. 1 partner in specialty paper and 
packaging by responsibly providing high values to our partners 
and exceeding the industry’s standards through intimate 
knowledge of our partners’ articulated expectations, services 
excellency, high productivity, quality and rapid innovation. We 
are the partner of choice of many leading players in the industry.

BMJ INDUSTRIES
bmjindustries.com
8 Al Reem Tower, Al Maktoum Rd. Office 1202
Dubai, United Arab Emirates
+971 7 243 3900
STAND L15

Founded in 2010, BMJ has grown to a multinational level 
producing the highest quality tobacco products that include 
tobacco processing, a wide range of cigarette format production, 
shisha tobacco and shisha-related product manufacturing. BMJ is 
committed to the highest standards of company conduct from how 
we source tobacco leaf and raw materials right through to how we 
market our products to adult consumers. With brands being sold 
across the globe, we take pride in the sustainable and responsible 
way we run our business and the recognition we have received, 
which reflects on the continuous growth we see year by year.

BMS FILTERRODS INDUSTRY 
(BUANA MAHAYASA SAKTI)
www.bmsfilterrods.com
Jl. PR Sukun No. 3, Kudus
Gebog, Kudus, 59354, Indonesia
+62-29 434-791, 434-792
STAND S11

BMS is a company that produces filter rods, which are one 
of the important components in cigarette production. At the 
beginning of their activity, BMS can produce a rich production of 
10 million to 20 million stem filter rods every month to meet the 
demand of domestic tobacco companies. Along with the growth of 
the tobacco industry in Indonesia, BMS is also trying to improve 
even more, both in quality and quantity of their products. To meet 
the standard specifications of each consumer, the company has 
continuously conducted research and development on the latest 
production technology.

BOBST
www.bobst.com 
Dubai Production City—DPC, Circular Building, Office G-08
P.O. Box 485011, Dubai, United Arab Emirates
+971 4 369 7107
mohamed.hassairi@bobst.com 
STAND A9

Bobst is one of the world’s leading suppliers of substrate 
processing, printing and converting equipment, and services 
for the label, flexible packaging, folding carton and corrugated 
board industries.

Founded in 1890 by Joseph Bobst in Lausanne, Switzerland, 
Bobst has a presence in more than 50 countries, runs 19 
production facilities in 11 countries and employs more than 
5,800 people around the world. 

BROWN LEAF SMOKING REQUISITES COMPANY LLC
Floor 9, Dubai, United Arab Emirates
+04 222 4998
STAND H15
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EL WARDA CO. FOR TOBACCO
www.elwarda.co
Shebin ElKom, El Menoufya, Egypt
+20 10 66101188; +20 2 38514310
export.sales@elwarda.co; info@elwarda.co
STAND J26

In 1932, El Warda Co. for Tobacco was established with the sole 
vision of providing the ultimate smoking experience with the highest 
quality of products. El Warda has become prominent in the black 
molasses category while generating distinctive flavors across its brands 
with international standards, and it was the first tobacco factory in 
Egypt and the Middle East.

With multiple brands in the market, El Warda achieved maximum 
client satisfaction with the diverse flavors presented. 

ELSO FLAVOR AND FRAGRANCE
www.elsokimya.com
Yenibosna Merkez Mah. Prof. Dr. M. Nevzat Pisak Cad.
Dogu Sanayi Sitesi 11. Blok No. 12 Bahçelievler, İstanbul, Türkiye
+902126536468
elso.kimya@elsokimya.com
STAND T27

Elso Flavor and Fragrance company is one of the oldest flavor 
and fragrance companies in the region and has been servicing its 
clients since 1949. The company uses state-of-the-art instruments 
and software and a dedicated team of flavorists and technical 
experts to enhance and renew its product portfolio based on current 
market sales, upcoming trends and internal creations.  

All newly created flavors and fragrances are tested by experts 
in the end products for which they are created, including flavors 
created for shishas, cigarettes and vapes in order to ensure that the 
flavor meets the quality standards. 

ELT MAKINE AMBALAJ VE GIDA SAN TIC LTD STI
Maltepe Mh. Çifte Havuzlar Yolu Askeri Firin Sok. 
Çalik San. Sit. Kat: 2 No. 2 
Zeytinburnu, Türkiye
STAND F25

Our company, Elt Makine Ambalaj Ve Gida San. Tic. Ltd. Sti., is 
engaged in the production and export activities in Türkiye. We are 
among the major supplier companies in Türkiye and leading a Turkish 
company that can offer you the best price and optimum quality.

Our company is a member of that B2B platform and is engaged 
in production.

EMERALD TOBACCO (TRIDENT EXPORTS ME FZE)
www.tridentexportsme.com
P2-Hamriya Business Centre
Hamriya Free Zone, Sharjah 
United Arab Emirates
P.O. BOX 51941
+971 4 552 0215
STAND N25

Our well-versed and dedicated team of personnel is competent 
to comprehend the current industrial trend and help in offering good 

quality tobacco products and Indian snack foods in the global market. 
This further helps to gain reputed clientele in various parts of the globe, 
such as the USA, Singapore, the UAE, Africa, Kabul (Afghanistan), 
Australia and many parts of Europe.

ESALAT MANDEGAR IRANIAN
STAND N32

EVERGROWING TRADING FZCO
524a Building 15, Jebel Ali Free Zone 
Dubai P.O.Box 17988 
United Arab Emirates 
maytow@evertaba.com
+009 71586730326
STAND U5

Evergrowing Trading focuses on Chinese leaf tobacco and tobacco 
products with excellent quality and service.

EXPOEYE (XIAMEN) EXHIBITION CO. LTD.
STAND V30

FCV GERMAN TOBACCO GMBH & CO. KG
www.fcv-german-tobacco.com
Im Bergfeld 5, 79189 Bad Krozingen
Germany
+49 0 7633 80 87 87 0
STAND N1

FCV German Tobacco GmbH & Co. KG is your top supplier when 
it comes to German flue-cured Virginia tobacco. The original. Whether 
loose leaves or strips—we supply you worldwide with one of the best 
raw materials you can get for your water pipe tobacco production.

FILTERS PAKISTAN PVT LTD.
www.filterspakistan.com
6th Floor, Jason Trade Center, 39-A/1, Block-VI, P.E.C.H.S., 
Shahrah-e-Faisal, Karachi-75400, Pakistan.
+92 21 34529141-2
STAND D26

Filters Pakistan (Private) Limited (Filpak) was established in 
1983 and continues to improve its quality, service and commitment 
to customer relationships, believing that “together, we can strive for 
excellence.” Filpak has expanded its filter rod product range and also 
developed and supplies all other necessary tobacco products. Online 
computer systems and regional stockists help ensure satisfied customers.

FLEXKON CONVEYOR SYSTEMS
www.flexkon.com
Emin Sk. No. 6, Flexkon Plaza
34775, Istanbul, Türkiye
+90 0 216 527 5180 (PBX)
STAND J1

Flexkon is a conveyor and automation system supplier for the 
tobacco industry since 1995.

We serve major global brands as well as local manufacturers in 
52 countries. At each stage of secondary manufacturing, Flexkon has 
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blends a remarkable history and legacy with visionary growth. The 
group continues to build successful brands across diverse business 
categories to delight the consumers while the undeterred pursuit of 
quality and innovation ensures consumer loyalty and satisfaction.

DHOLAKIA TOBACCO PVT. LTD.
www.snuff.co.in; www.cosmicconesindia.com 
Survey No. 268/1/2, Bhavnagar-Rajkot Road
Sihor, Gujarat, India 364240
+91 2846 225222
info@snuff.co.in; exports@snuff.co.in 
STAND G1

Dholakia Tobacco Pvt Ltd. (DTPL) is the most progressive 
smokeless tobacco manufacturing company in India with a focus on 
next-generation smoke-free products. Located in Sihor-Gujarat, DTPL 
is a family-owned company and is managed by its fifth generation 
today. We are well equipped with the latest production tech and years of 
experience that help to make our company one of the leading snus/snuff 
manufacturers in India. The facility is an ISO and GMP-certified unit.

DTPL is a leading producer of snus, modern oral nicotine pouch-
es, snuff, filter khaini and smoking paper cones with a broad portfolio 
of offerings to its domestic and international markets. The company’s 
R&D department is constantly engaged in developing new products to 
meet the next generation’s demand for smoke-free alternatives. DTPL 
is a flag bearer of tobacco harm reduction in India and desires to impact 
public health by making less harmful tobacco products accessible to all. 

DIGITAL AGRO
STAND W31

DINESH POUCHES PVT LTD.
www.dineshpouches.com
31st Industrial Area Behind New Power House Road Jodhpur 
Rajasthan, India 
+91 8559862149
dplmalani@gmail.com
STAND V5

For 30 years, our company has been a leading manufacturer 
and exporter of pan masala containing tobacco; filter khaini; snuff; 
pandarpuri; raw tobacco; and many other types of tobacco products.

DISON TEC LLC
www.phoenix-pack.com
Unit No: 1, 2 and 3, Sharjah Industrial Area No. 13
P.O. Box No. 29170, Sharjah, United Arab Emirates
+971 6 534 9919
STAND V10

Phoenix Group is an industry-leading manufacturer of processing, 
filling and packaging machinery for various industries. We offer a 
wide variety of fully automatic, semi-automatic and manual machines 
for filling, capping, plugging, labeling, date coding, weighing and 
handling solutions.

DREAM SKY GENERAL TRADING LLC
2602 Deira Tower near Baniyas Metro Station
Dubai, United Arab Emirates
+971 58 589 7133
STAND P31

DYNAMIC TOOLS PVT. LTD.
www.dynamictools.in
#20, Technocrats Industrial Estate
Balanagar, Hyderabad 500 037
Telangana, India
+91-40-23076603
STAND C15

Dynamic Tools Pvt. Ltd. is one of the largest manufacturers of a 
wide range of cigarette-making machinery. We have been supplying to 
more than 41 countries from past 20 years. Our clients are successfully 
using our products and are extremely satisfied with the quality and after-
sale support. We have established ourselves as the largest producers of 
highest quality MK-8, MK-9, HLP-2, shell and slide, wrapper, over 
wrapper, boxer and tax-stamper machines. We offer technical help for 
anyone that wants to start a new cigarette company right from infra 
needs to electricals, power, compressor and/or vacuums.

EAST RAY TRADING GROUP
www.eastraygroup.com
P.O. Box 69029, Sharjah, United Arab Emirates
+0097165457766
STAND B1

Since 1996, the owners of this company were in the field of 
cigarettes, so they gained over with their expertise to establish their 
own business in a developed and successful way. So in 2009, the dream 
came true as the plan was in the process of executing to establish the 
East Ray Trading LLC Company in Sharjah after a long time spent in 
the studies of starting such business dealing with cigarettes.

The head office in the UAE has the manufacturing contracts with 
cigarette factories in the UAE to produce our brand in order to distribute 
and serve the countries of the Middle East and North Africa. All our 
products are manufactured with the highest quality, supported by the 
original equipment specification and high proven industry technology 
to serve our clients.

EASTERN COMPANY SAE
www.easternegypt.com
6th Oct City, 6th Industrial Zone, Oasis Road 
450 Al Ahram Street P.O. Box 1543, Giza 12111, Egypt 
+00201005140996
export@easternegypt.com
STAND C5

Established in 1920, Eastern Company is considered one of the 
leading companies in the cigarette industry in the Middle East and 
North Africa. The company’s product portfolio includes cigarettes, 
cigars, moassel, shisha tobacco plain and flavors, roll-your-own 
tobacco and pipe tobacco.

Eastern Company sells its tobacco products in the domestic market 
and exports to the Gulf Area, Africa, Europe and the USA.
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HANWA BIOTECH
www.hanwagroup.com, www.tdarlings.com
www.buydarlings.com
2/F, Building 6, High End Tourism Products Industrial Park
Xin Ying Bay Free Trade Port, Yangpu
Hainan Province, China
+852 5120 8783 (WhatsApp)
STAND K1

Hanwa Biotech (Hainan Yangpu) Co. Ltd. is a manufacturer of 
tobacco and herbal heat-not-burn products. Hanwa has developed 
its proprietary technology in tobacco aerosol generating, heatsticks 
forming and flavoring. Hanwa products are officially registered in EU 
CEG, Japan, GCC, China and many other countries.

HARSH NUTRICARE
11/2 A Ground Floor Pusa Road Karol Bagh, New Delhi, Central 
Delhi, Delhi, India
STAND D27

_
HEECHI
STAND T10 

HENAN
STAND U15

HERTZ & SELCK GmbH & CO.
www.hertz-selck.de
PO Box 201664, 20206 
Hamburg, Germany
+49 40 43 25 76-0 
STAND G25

Flavor concentrates, casing concentrates, taste enhancers for low-
grade tobaccos and stems, flavors for reconstituted tobaccos, kreteks, 
pipe tobaccos, snuff, snus, chewing tobacco, waterpipe tobaccos, and 
filter flavors

HERTZ FLAVORS GmbH & CO. KG
www.hertz-flavors.com
Scholtzstraße 4, 21465 Reinbek, Germany
+49 40 7276080 
info@hertzflavors.de
STAND P15

Dedicated to the tobacco industry, Hertz Flavors has established 
itself as Europe’s leading supplier of unique flavors of premium 
quality. Our philosophy is simple: tailor-made solutions for superior 
taste. Together with our customers, we create flavors for tobacco 
products with character: Whether top flavors, casings or other 

tobacco additives for cigarettes, shisha, kretek, RYO/MYO, heat-
not-burn, cigars/cigarillos, pipe, snus/snuff, capsules/filter, e-liquids 
or for any other innovative product category, Hertz Flavors delivers 
flavor at its best.

HK RONGCHINE TRADING CO. LTD.
Unit C, 15/F, Hua Chiao Commercial Centre
678 Nathan Road, Monkok
Kowloon, Hong Kong
+86 18616562069
STAND E31

Founded in 2011, HK Rongchine Trading Co. has been engaged in 
manufacturing and trading of tobacco machine and cigarette machine.

HTL
Seoul, South Korea, 01624
+82 10-8870-6849
STAND W25

Our company name is HTL, which runs a capsule manufacturing 
plant in Korea. We are actively responding to small production 
according to customer requests. If you are interested in our products 
and ask any questions, we will respond immediately.

INNOVIA FILMS LTD.
www.innoviafilms.com
Wigton, Cumbria, CA7 9BG
United Kingdom
+44 16973 42281 
STAND A11

Innovia Films is the world’s leading producer of specialty biaxially 
oriented polypropylene (BOPP) films for tobacco overwrap. Innovia 
will be showcasing their wide range of films for clear collation, 
inner liner laminate structures, pack wrap, RYO, NGP and CCL’s re-
closeable tobacco labeling. Also, the Encore range, which includes 
films based on a bio-renewable source and films with chemically 
recycled polymer.

INTERCONTINENTAL TOBACCO COMPANY FZE
www.itca.ae 
FZE BBM Bommidala Group
PO Box 31141, Ajman FZE
Ajman, United Arab Emirates
+ 971-6-7420882
STAND M5

With presence spanning over 13 years in the UAE region, 
Intercontinental FZE is the manufacturer and seller of the finest 
cigarettes and tobacco products in the region. ITC FZE products 
and offerings are highly competitive in the market and are offered 
with a high degree of customer-centricity, offering its services with 
a personal touch.

Part of the BBM Group, ITC FZE carries the fine legacy of the 90-
year company known for its excellence in tobacco and allied products, 
with business presence dotting 50 countries across the globe. Over the 
past decade and more, ITC FZE has built itself a name to reckon with 
in the region for premium quality cigarettes and tobacco products.
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approved transfer systems, such as: filter logistic systems; mass flow 
cigarette conveyors systems and buffers with compatible mechanical 
interface to all machine builder; pack and carton conveyors with 
elevators, gravity chutes and pneumatic directors; shipping case 
conveyor and EOL systems with barcode reading, sorting, database 
management and IS communications; complete electric and automation 
solutions and auxiliary equipment control; and Flexkon mechanical 
and communication interfaces shows a flexibility to all OEM cigarette 
making and packing machinery.

Our short quotation delivery terms allow customers to quickly adjust 
their position in the competitive market. Flexible nature and design 
knowledge of tobacco secondary systems prevent the costly relocation 
of making and packing machinery relocations. Foolproof simple system 
designs require a minimum level of maintenance and low spare part budget.

FOCKE & CO (GMBH AND CO. KG)
www.focke.com
Siemensstraße 10, 27283 Verden, Germany
+49 4231 8910
sales@focke.com 
STAND J25

Focke & Co. is a family-owned business that was founded more 
than 60 years ago by engineer Dr. H.C. Heinz Focke. His spirit of 
invention and original business strategy still characterize the company 
and are the basis for its continued success in the packaging machine 
market. Focke’s two-pronged corporate philosophy was as simple as 
convincing: He wanted to provide packaging machines that conform 
to the highest quality standards and stand out for their efficient 
production, reliability and longevity. He designed these machines 
according to the highest standards of engineering and produced them 
with the help of the very best manufacturing methods. Focke & Co. 
has lived up to these principles throughout the decades. The company 
has repeatedly set new benchmarks in terms of output and product 
quality. Their groundbreaking technologies in the field of motion 
control combined with components featuring extreme dimensional 
accuracy are highly acclaimed in the industry and live up to the 
company’s claim to deliver masterpieces of German engineering.

G.D S.p.A. 
www.gidi.it
Via Battindarno, 91, 40133 Bologna, Italy
+39 051 6474111
STAND P16

G.D is the world’s leading supplier of high-tech machinery for 
cigarette making and packing, filter production, other tobacco-based 
and special products. Thanks to its extremely extensive machine 
range, G.D is the only manufacturer producing complete high-
speed lines and a wide range of solutions for the tobacco industry. 

GLOBAL LEAF TOBACCO COMPANY
www.gltcbd.com 
Block: K, Road: 28, House: 26 
Banani, Dhaka, Bangladesh
+01709661444 
STAND C6

We believe that true success is in the ability to give back to 
communities, people and places. For more than 50 years, our vision 
has been to expand our business throughout the world. Be a business 
leader. Be a good business model.

GLOBAL TOBACCO FZCO
www.gtobacco.com
N506 Jebel Ali Free Zone, Dubai, United Arab Emirates
+971 56 465 1489
STAND U11

Global Tobacco FZCO is a top-quality cigarette manufacturing 
facility located in the Jebel Ali Free Zone, Dubai, UAE, in operation 
since 2001. With over 12 popular brands, we manufacture king size, 
cigarillos 100 mm, nano, ultra slim, menthol and other flavors.

GULBAHAR TOBACCO FZCO
STAND S15

HAINING TENGDA MACHINERY CO., LTD.
www.tdjx.cn
117 Shuanglian Road, 314400 Haining City, Zhejiang Province, 
China
+1 806 791 8499; 0573 87222428
454532342@qq.com
STAND F30

Founded in 2004, Haining is a member enterprise of the China 
Printing Technology Association gravure printing branch and a 
member enterprise of China packaging network. Our company’s 
main production consists of tipping paper printing, cutting, bronzing 
machine, laser, electrostatic drilling machinery series, cigarette case 
printing, reel slitting, cutting machine series, aluminum foil lining 
paper compound, embossing, peeling and more. 

Hangzhou Qufair Network Technology Co.,
Guangyang Building, No. 4 Shanxian Road, Xiacheng District, 
Hangzhou, China
+86-0571187092261
STAND F30

HANSANG INTERNATIONAL CORP.
Rm 2028, Suseo Hyundai Ventureville, Bldg. 10, Bamgogae-ro 
1-gil, Gangnam-gu Seoul, Seoul, 06349 Republic of Korea
STAND T28
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The factory produces cigarettes in the two most popular formats: 
king size and queen size. Our factory is equipped with the best high-
precision and high-speed equipment of leading European brands, 
the technical support of which is carried out by German specialists. 
Currently, the factory has two production lines with a capacity of 7,200 
cigarettes per minute each. Remaining true to the classic traditions, 
we are constantly improving and working on creating new brands of 
cigarettes with unique characteristics and unusual taste sensations.

KEVISION SYSTEMS
www.kevision.in
101, South Tower, One42, Near Jayantilal Park BRTS
Behind Ashok Vatika, Ambli-Bopal Road, Ahmedabad, 380058, 
Gujarat, India
+91 97 2960 5855
info@kevision.in
STAND S6

Kevision Systems is a leading manufacturer and solution provider 
for the serialization and track-and-trace requirements for tobacco 
packaging lines. The company’s solutions for the tobacco industry 
include cigarette packaging lines, chewing tobacco lines for sachets 
and tins, shisha packaging lines and cigar packaging lines. Kevision 
System’s solution for track-and-trace requirements includes software 
and customized hardware (printer and camera inspection), which 
comply with GS1 and regulatory requirements of various jurisdictions, 
including Europe, Russia and the U.K. These systems help in traceability 
of the products along with overcoming counterfeiting and duplicity of 
the products. Kevision Systems’ solution is suitable for Focke, GDX 
and HP2 lines for various stages of packaging. The company offers 
dot code printing by a laser printer and camera inspection for packets; 
aggregation code printing and camera inspection for outers, bundles 
and film-wrapped cartons; aggregation code printing and camera 
inspection of master cases and server software with code generated by 
Kevision software as well as integration with third parties.

KINGS TOBACCO FZ-LLC
www.kingstobaccofzllc.com
Plot No. K180 K181, AL Ghail Industrial Zone
Rakez, Ras AL Khaimah, United Arab Emirates
+971-7-2436888
info@kingstobaccofzllc.com
STAND J15

At Kings Tobacco, we have highly experienced, dedicated, 
committed and knowledgeable staff, who are our greatest asset. Our 
management is always more than willing to share their knowledge 
and experience with customers to innovate and design the product to 
achieve the best result. Our machinery makes the process of cigarette 
manufacturing a work of art.

KOEHL MASCHINENBAU AG
www.koehl-mb.eu
17, Am ScheerleckL-6868
Wecker, Luxembourg
+352 27 68 27 0
infokoehl-mb.eu
STAND C27

Our mission is to develop innovative, tailor-made solutions for 
and with our customers. Heinen Köhl combines the experience 
of Heinen in tobacco processing with the know-how of Köhl in 
secondary, logistics and automation. We are in close dialogue with 
our customers and offer full, tailored solutions, including layout, 
machine design, production and assembly. Our vision is clear: “We 
want to inspire our customers with the most flexible, innovative 
and efficient processing and logistics equipment available on the 
market.” We offer primary equipment; secondary equipment; 
tobacco logistic systems, including bin handling and filling; 
innovative tobacco processing and flavoring solutions; and track-
and-trace solutions.

KOHLTRADE TOBACCO TRADING
www.kohltrade.com
Av. Joao Pessoa, 144/A
96.820.454 Santa Cruz do Sul 
RS, Brazil
+55 51 2109 1049 
STAND T6

Kohltrade is a trading company with broad experience in the 
tobacco industry offering flue-cured Virginia and burley tobacco 
laminas, stems, scraps and cut-rag, such as American blend, 
Virginia or custom developed blends. Our company is located 
on the largest export center of tobacco in the world, Santa Cruz 
do Sul, Brazil, a region that is recognized internationally by the 
quality of its tobacco. Kohltrade is not affiliated with multinational 
groups, allowing us to work with lower costs and more flexibility 
in finding solutions and developing products. Our suppliers 
are mostly family operated businesses, tobacco producers, 
cooperatives or companies with an entrepreneurial spirit that built 
a reputable history in the market. Adding to those, our team is also 
formed by professionals with extensive national and international 
experience in the areas of production, sales and management of 
tobacco. For more information or for the latest offers, please visit 
our website at www.kohltrade.com.
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INTERNATIONAL TOBACCO
STAND D1

INTERNATIONAL TOBACCO MACHINERY B.V.
www.itmgroup.eu
PO Box 126, 8260 AC Kampen
Constructieweg 45, 8263 BC, The Netherlands  
+31 38 3766230 
STAND P20

With more than 1,000 of the most creative, entrepreneurial and talented 
people, we work side by side with our customers every day. In dynamic 
industries, we enable our customers to become—and remain—the leading 
innovators in their industry. At ITM, product development goes hand-in-
hand with machine development. We can develop your product together 
with you at an early stage and create a customized machine platform to 
produce these products in high volumes with maximum flexibility. Our 
solutions stand out because of the high volumes, high precision and high 
flexibility they offer to your production process.

We build our machines on a modular and flexible basis. This 
makes our platforms future-proof: You can easily add optimized 
features or upgrades and constantly enhance your production process. 
We offer support and services to our customers to secure sustainable 
improvements and innovations.

JAYARAJ FORTUNE PACKAGING
www.jayarajfortune.com
4-133, Near Kailasagiri
Nallapadu, Guntur-522005, Andhra Pradesh, India
+91 98492 94445
contact@jayarajfortune.com
STAND B16

Incorporated in 2007, Jayaraj Fortune Packaging Pvt. Ltd. (JFPPL) is 
India’s largest manufacturer and exporter of C48 cartons, which are used 
in packing tobacco threshed lamina and tobacco cut rag. Our C48 boxes 
are well accepted and patronized by many companies across the globe. We 
export to more than 10 countries across Australia, Asia, Africa and Europe. 
We are an exporter of paper corrugated boards, boxes, cartons and fitments. 

J&J HERBAL
STAND A13

JAYLU INTERNATIONAL JL
jaylu-int.com
#1305, SungJi Building, 75, Keunumul-ro
Mapo-gu, Seoul, Korea 04158
+82-2-711-2606 
jaylu-int@jaylu-int.com
STAND A7

Jaylu International Co. Ltd. is an experienced and leading supplier 

of a wide range of cigarette filters and related materials. We are a 
subsidiary of Yumin Corporation based in Korea that has supplied 
NTM (nontobacco materials) to more than 30 countries since 1996. 
As a leader in the business field, we have the capability not only 
to fulfill overseas demand with high-quality products at competitive 
prices but also to meet all our customers’ needs.

JBT SP. z o.o.
www.jbt.eu.com
ul. Lipowa 18/19, 20-024
Lublin, Poland
+48 601 983 601 / +48 607 656 603
STAND B25

JBT Poland, supplier of unmanufactured tobacco (CN 2401); bright 
Virginia for shisha production; Virginia filler type; burley; dark fire; and cured.

JOO MENG HOLDING PTE LTD.
672 Hougang Avenue 8, #01-677
Postal 530672, Singapore
STAND W26

KAANE AMERICAN INTERNATIONAL TOBACCO CO. FZE
www.kaaneetobacco.com
P.O. Box 61021, Jebel Ali Free Zone
Dubai, United Arab Emirates
+971-4-8893500
STAND J5

Since inception in 2004, Kaane American International Tobacco 
Co. (KAITCO) has established itself as a category leader in the United 
Arab Emirates cigarette industry. Harnessing years of experience, the 
company has been at the forefront of innovation within the industry. 
Our state-of-the-art cigarette-making plant is located in Jebel Ali Free 
Zone. Being compliant with various global protocols and norms, 
Kaane, apart from producing its own in-house brands, also undertakes 
the contractual manufacture for other brands. In all, the company 
manufactures an estimated 12 billion cigarette sticks annually.

KALUGA TOBACCO FACTORY
ktftobacco.ru
Kaluga region, Kaluga, 
Pronchishcheva 34, Russia
+7 966 00-00-817
ktatobacco@gmail.com
STAND B5

Kaluga Tobacco Factory is a well-known brand in the tobacco 
market, which actively implements the most ambitious projects 
in the shortest possible time. Since 2017, our specialists have 
developed dozens of projects that meet the expectations and needs of 
customers. We work comprehensively and lead the project from idea 
to implementation. 
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KT INTERNATIONAL SA
www.ktinternational.eu
1, Rogoshko Shosse str., 4003
Plovdiv, Bulgaria
+359 32 623 449
office@ktinternational.eu
STAND P5

We are the fastest-growing independent tobacco group, with 
operations in over 50 countries, and sell products across four continents. 
Europe’s most modern factory, state-of-the-art machinery and internal 
laboratories for quality assessment ensure that our products meet and 
exceed global benchmarks. Leaders in design and innovation, our 
global brands The King and Corset offer an exclusive experience for 
adult smokers globally.

KUBER
STAND V1

LACHHMAN DASS AMAR NATH (A.V.)
M/S Lachhman Dass Amar Nath (A.V.) Six Photo Snuff Factory, 
Bathinda Peori Bye-Pass Road, Giddarbaha, 152101 Distt. 
Muktsar (Punjab), India
+917087263466
sixphotosnuff@yahoo.co.in
STAND M30

Six Photo Snuff is a leading manufacturer and exporter of smokeless 
tobacco products in India.

With over 90 years of experience, Six Photo Snuff has a state-of-
the-art snuff manufacturing unit in Punjab and a chewing tobacco 
unit in Haryana. The brand Six Photo was established in 1927. The 
company is headed by Mr. Vikas Grover, managing partner of M/S 
Lachhman Dass Amar Nath (A.V.). 

We manufacture, market and sell a comprehensive range of quality 
tobacco products like filter khaini, naswar, snuff, makla, snus and 
khaini products worldwide.

LANDMARK INTERNATIONAL EXHIBITION CO. LTD.
STAND T10, P26

LEGACY TOBACCO BRAND INTERNATIONAL FZ-LLC
www.legacytbi.com
JVC, DMS One, 1st Floor, 121
+971508023367
info@legacytbi.com
STAND T2

After the aim of modernizing the smoking experience, Legacy 
Tobacco Brand International is passionately tailored to satisfy all 
the tastes and preferences of our consumers by manufacturing and 
producing premium Legacy cigarettes and Mybar vape.

LEME 
(MAINSTAY GUANGDONG BIOTECHNOLOGY CO. LTD.)
www.heyleme.com
Horizon Industrial Park, Factory Type G
No. 01-02, Kel. Sei Pelunggut, Kec.Sagulung
Kota Batam, Indonesia
+86 18727619474
STAND M27

With the enhanced health awareness of consumers and the potent 
support of science and technology, some major tobacco companies are 
looking for new paths to develop new types of risk-reduced tobacco. In 
April 2019, the Leme brand was officially established. From the birth 
of the first product to the present, we rely on innovative technology to 
develop risk-reduced tobacco products to reduce their harmfulness to 
health. For a long time, we have been pursuing “flavor” and “aroma,” 
exploring the ideal pursuit of cigarette-replacement products and 
providing another less harmful and more convenient way of smoking 
for consumers.

LEX TOBACCO COMPANY
lextobacco.am
Yerevan, Arshakunyats Ave․ 127/21
Republic of Armenia
+374 12 600060
info@lextobacco.am
STAND R5

Founded in 2019, Lex Tobacco Company began building its 
modern and technologically advanced plant to the highest standards. 
Despite the difficult pandemic in 2020 for the whole world, and 
especially for Armenia, work on the $34 million investment continued. 
Fully automated ultra-modern lines for the production of tobacco 
products have been purchased. In 2021, brand names of cigarettes 
were approved. The first batch of Morion and Soprano in the super 
slims format went on sale in June of that year. In a short period of 
time, due to the high quality of products, the company acquired more 
than 2,500 partners not only in Armenia but also in many countries 
of the world, proudly noting the fact of their Armenian origin. Since 
then, more trademarks, lines and sizes have continued to be put on 
the market.

LOTHAR STREECK GMBH & CO. KG
www.riechstoffe.com
Bötelkamp 34, 22529 
Hamburg, Germany
+49 40 560 25 89 
STAND T25

With Lothar Streeck, research and development gives you the ability 
to offer tobacco flavors to comply with the highest standards of quality 
requirements. The flavors are based on intense research and worldwide 
experience with the international tobacco processing industry. 
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KOMORI-CHAMBON S.A.S.
www.komori-chambon.com
11 Avenue Buffon, CS 26329, 45063 Orléans Cedex 2, France
+33 2 38 64 55 00
contact@komori-chambon.fr
STAND R21

Komori-Chambon S.A.S. is the result of a long historical line, initiated 
in 1887 by Louis Chambon, then revisited with the Japanese group 
Komori in 1989. We equip the most demanding converters and industry 
leaders with web-fed presses all over the world in tobacco packaging for 
liquid packaging and folding cartons. The products that we custom design 
for you come along with the highest levels of productivity, quality and are 
user-friendly for the benefit of your production dependability.

From the commissioning, the reconditioning or even the relocation 
of your production line, Komori-Chambon ensures a comprehensive 
and long-term premium service.

Komori-Chambon covers one of the widest skill ranges in the industry, 
including printing, die-cutting and delivery; we provide modules and full 
lines. Cartonboard is definitively the mostly recommendable packaging 
material; offering perfect protection of the goods, produced from renewable 
resources and showing the highest recyclability ratio, its future is bright.

KÖRBER TECHNOLOGIES GMBH 
(FORMERLY HAUNI GROUP)
www.koerber-technologies.com 
Kurt-A.-Körber-Chaussee 8 - 32
21033 Hamburg, Germany
+49 40 7250-01
STAND H25

Körber Technologies GmbH is the lead company of the Körber 
Business Area Technologies. Körber is an international technology group 
with about 12,000 employees at more than 100 locations worldwide. In 
the business areas digital, pharma, supply chain, technologies and tissue, 
the Körber Group offers products, solutions and services that inspire. We, 
the Körber Business Area Technologies, develop customized solutions 
in the areas of machinery, equipment, software, measuring instruments, 
flavors and services, with a focus on the food and beverage industry. With 
our 25 global production, sales and service locations, we see ourselves 
as a strategic partner to our customers. Always keeping their goals in 
mind, we supply, deliver and integrate, outperforming technologies with 
passion, precision and performance to help them reach their full potential.
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MARDEN EDWARDS LIMITED 
www.mardenedwards.com 
2 Nimrod Way, East Dorset Trade Park 
Wimborne, Dorset BH21 7SH, United Kingdom
+44 1202 861 200 
STAND P30

Packaging machines, overwrapping equipment, coding and 
tracking solutions. Marden Edwards, established over 50 years, is a 
world leader in the design, manufacture and assembly of overwrapping 
and coding and tracking systems.

MASKKING
STAND P27

MEDALLION/SHIKHAR
STAND E25

MICROTEX INTERNATIONAL
www.microtex.co
D2 06, Saif Zone, PO BOX 123447, Sharjah, United Arab Emirates 
+971 655 82 083
STAND V26

Microtex International focuses on supplying quality machinery 
and related services for various industries like tobacco, confectionery 
industries, etc. We specialize in the design, development and supply 
of secondary processing machinery, particularly wrappers, over-
wrappers, case packers and flexi conveyor systems. 

 
MIRAJ GROUP
www.mirajgroup.in
Miraj Campus , Nathdwara, Rajsamand
Rajasthan-313301, India
+1800 1203 699
STAND U27

Miraj Group has grown to become an integrated player with businesses 
in key industry verticals—printing and packaging, stationery, FMCG, 

pipes and fittings, real estate development, entertainment, music and movie 
productions, cinemas, retail, engineering and hospitality. Another vertical is 
tobacco, where Mirage Chewing Tobacco is the leading chewing tobacco 
brand of India. Miraj brings valuable products and services to millions of 
customers in India with multiple formats, stores and allied services.

MOLINS
www.molins.com
Regent Park, Summerleys Road
Princes Risborough, Great Britain
+44 0 1844 276600
STAND P16

Molins has been a leading company in the tobacco industry for over 
100 years, specializing in the design, development and manufacture of 
secondary tobacco processing machinery, particularly in the production 
of cigarette and filter makers, packers and handling equipment.

MONDUS D.O.O.
STAND G5

MUNYASHA
STAND X1

MX TOBACCO
STAND R2

NATIONAL LABORATORY AND RESEARCH CENTER
www.nlrc-ae.com
P.O. Box 5013, Fujairah Free Zone II
Fujairah, United Arab Emirates
+97192243774
info@nlrc-ae.com
STAND N32

We are an accredited testing lab with ISO/IEC 17025, and we do 
testing for tobacco and tobacco products, food and beverages, water, 
halal, cosmetics and perfume.
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LUKOWA TOBACCO
www.lukowatobacco.pl
Lukowa 608, 23-412 Lukowa, Poland
+48 692 449 466
office@lukowatobacco.pl
STAND F15

Lukowa Tobacco is a Virginia tobacco grower, processor and exporter. 
We produce excellent tobacco for hookah. Our passion for tobacco 
cultivation stems from a tradition that we have been nurturing for generations 
in Lukowa—the center of the biggest tobacco cultivation in Poland. 

Our products have already been appreciated by customers in 60 
countries, and the Polish Virginia tobacco has become a synonym 
of quality in the production of tobacco for water pipes, with very low 
nicotine and high sugar.

We take a holistic approach to the entire process, taking part in every 
stage of tobacco production. We supervise the cultivation, arrange and 
run the purchasing, grading and processing of the tobacco in our factory. 
Thanks to such a complex approach, we can offer a product with above-
average characteristics.

We offer the following products: tobacco strips, loose leaf, stem and 
tobacco blend.

M TOBACCO
STAND E30

MANE SUISSE SA
MANE FLAVOR & FRAGRANCE MANUFACTURER
www.mane.com
Route de l’Industrie 21, CP 176, 
1896 Vouvry, France
+41 24 481 16 81
fabrice.taulane@mane.com
STAND T11

Mane has been a well-respected name in the flavor industry for 150 
years. With the family’s fifth generation joining the business, Mane 
Group operates in close to 40 countries, with 27 manufacturing sites 
and 50 R&D centers. For the tobacco industry, Mane Group has at its 
disposal a dedicated department to provide value chain services from 
R&D to the commercialization of products. The department offers all 
traditional flavors for cigarettes, RYO, shishas, snus, etc. For over 15 
years, the company has also focused on new technology applications 
in its portfolio for e-cigarettes, heat-not-burn and new technology 
systems like encapsulation.

Mane’s tobacco business unit consists of five laboratories located 
around the world and more than 20 specialists who work closely with 
the customers. The core business is customer-focused flavor creation. 
The unit designs flavors according to the needs of the customers by 
guiding them in line with new trends in the market.
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three generations with 35 years of experience in the tobacco 
industry—Orchid Tobacco is a specialized cigarette machinery 
supplier. We offer complete one-step solutions specially for new 
cigarette companies that can see and inspect machines running 
in production as we are also a cigarette manufacturer. We also 
provide free demonstrations and training to technicians in our 
factory premises.

PARKSONS PACKAGING LTD.
www.parksonspackaging.com
One International Center, Tower 1, 701/702
7th Floor, Senapati Bapat Marg, Prabhadevi West
Mumbai, India 
+91 22 66667200
tobacco@parksonspackaging.com
STAND C25

Established in 1996, Parksons Packaging is India’s largest folding 
board box manufacturer, catering to food and beverage, health and 
personal care, alcobev and tobacco segments for direct as well as 
indirect contact packaging solutions. With eight manufacturing units 
spread across India, we have top-class technology, serving brands and 
organizations like Unilever, Mondelez, Godfrey Phillips and more.

Parksons Packaging is one of the few Indian companies to have won 
various India star and global star packaging awards for consecutive 
years. Parksons has also won several national awards in packaging, 
including a PrintWeek award, IFCA Star Award and many others in 
different categories, such as packaging design and print.

POINTS ADVERTISING AND PUBLICITY
www.pointsadv.com
Suite #120, The Black Square
P.O. Box: 8745, Ajman, United Arab Emirates
+ 971 6 7488 228
STAND R25

Points agency is an independent creative agency operating in the 
region for the past 15 years.

Strategy is at the heart of all the work we do, be it advertising, events, 
PR, social, digital marketing or creative. Research is the cornerstone of 
all the strategies that are developed, and we become the consultant and 
brand custodian for all the brands we work with.

PRECISION GRAVURE PRINTING FZ LLC
Dubai Production City, Unit F93
Dubai, United Arab Emirates
+971 4 4357362
STAND T5

Tobacco packaging manufacturers and suppliers in Dubai

PREMIUM TOBACCO GROUP
www.premiumtobaccogroup.com
Units 3601–3606, 36th Floor, Jumeirah Business Centre 5
Plot W, Jumeirah Lakes Towers, Dubai, United Arab Emirates   
+971 44 55 7300
info@premiumtobacco.biz
STAND N15

The Premium Tobacco Group is the largest privately owned tobacco 
merchant in the world. Our long-standing relationships with growers 
and industry stakeholders around the world have been established over 
many years.

These relationships, combined with the expansive knowledge of our 
employees worldwide, ensure we have the ability to deliver a reliable, 
sustainable and compliant supply of tobacco that meets varying and 
individual customer requirements.We contract farmers to grow tobacco 
and then buy, blend, process and supply the following tobacco types: 
flue-cured, burley, dark fire-cured, oriental and dark air-cured. 

PRESTIGE LEAF TRADE LTD. 
www.prestigeleaf.com
Unit 305-7, 3f, Laford Centre 838 Lai Chi Kok Road
Cheung Sha Wan, Kow-Loon  
122001, Hong Kong SAR China 
+66.973186610
zatici@prestigeleaf.com
STAND U30

Prestige Leaf Trade Ltd. engages in wholesaling of unmanufactured 
tobacco leaf and other related products such as Diet, Recon, and 
Cutrag by selling products to middle and smaller segment tobacco 
manufacturers and their suppliers from India to Egypt, from the USA 
to Türkiye while the company sources its products through widely 
established tobacco leaf processors and companies. Reportedly, the 
company operates with low costs with smaller margins and is currently 
active in CSR projects that intend to help farmers, students, needy as 
well as environment, climate change and health.

RAMSIDE
STAND G27

REAL TOBACCO SA
www.realtobaccogr.com
Thessaloniki, Greece 
STAND L5

Real Tobacco SA is a cigarette manufacturing company established 
in 2017. Real Tobacco SA factory is the only one of its kind worldwide, 
capable of manufacturing several different formats of cigarettes, all 
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NEMUNO BANGA 
www.nemunobanga.com 
Kestucio str. 1, LT-25144, Lentvaris, Lithuania
+370 52 496509
STAND B15

Nemuno Banga is an experienced manufacturer of a wide range 
of cigarette filters based in Lithuania. Filter making is something 
we are proud to have been doing successfully since 1993, and we 
are currently exporting worldwide. Our extensive experience and 
laboratory equipment, highest quality raw materials from established 
manufacturers and highly skilled human resources enable us to 
maintain our advantages: highest quality products, flexibility, short 
delivery terms as well as continuous support for our customers in terms 
of research, design and product development.   

NEW TOYO
www.newtoyo.com
16 Soon Lee Road, Singapore, 628079
+65 6238 2188
STAND S5

Established in 1975, New Toyo International Holdings Ltd. is a 
leading regional provider of specialty packaging materials to the tobacco, 
food and beverage, wine, liquor and cosmetics industries in Asia-Pacific.

NIMEX TRADING CORPORATION
908, Satra Plaza, Palm Beach Road, Phase-2, Sector 19-D, Vashi, 
Navi Mumbai, 400703, India
+919820034214
parvez@nimex.co.in
STAND U10

Nimex Trading Corporation, established in 1971, has been growing 
with the times. We are a manufacturer and exporter of snus, shisha tobacco, 
chewing tobacco, pandarpuri tobacco, khaini and unmanufactured 
tobacco. We are also a merchant exporter of beedies, branded chewing 
tobacco, snuff, branded khaini, branded snuff and branded filter khaini.

NTC INDUSTRIES LTD.
www.ntcind.com
149, B.T. Road
Kamarhati, Kolkata, 700058, India
+91 8100010829
STAND L1

Incorporated in September 1931, NTC Industries Ltd. is 
headquartered in Kolkata, India. We are one of the oldest manufacturers 
of cigarettes in India with expertise in excellently packed cigarettes 
containing blends that adhere to the highest quality standards and 
technical specifications. To achieve this, we have established a 
dedicated state-of-the-art production line for processing the finest 
blends of tobacco.

The brand has a huge presence in the domestic market in 
India as well as in the international markets. NTC is one of the 
few companies in India having a license to manufacture cigarettes 
and all tobacco products. NTC has received recognition for its 
outstanding quality on international forums in Brussels, Rotterdam, 
Amsterdam, Paris and Luxemburg.

NUSO FROM BROAD FAR (HONG KONG) LIMITED
www.broadfarglobal.com
1299 Yecheng Road, Jiading District, Shanghai, China
+86 021 67083313
Enquiry@broadfarglobal.com
STAND S26

At Broad Far, we are proud of our portfolio of Nuso heated-tobacco 
products. Bringing advanced technology to bear on traditional tobacco 
materials, such as reconstituted tobacco leaves, tipping paper and filter 
sticks, has given us immense satisfaction. Broad Far is a world leader 
in next-generation tobacco flavor enhancement.

But we’re not done yet. Under the Nuso brand, Broad Far will 
continue to widen our portfolio and drive innovation. Leveraging our 
extensive experience and tireless research, Nuso is set to become a 
household name in the heated-tobacco space. At Broad Far, we will 
never stop exceeding consumers’ expectations with new ways of 
enjoying tobacco. We believe in a future free of smoke but full of flavor.

OFION TRADING LLC
www.ofion.com
P.O. Box 63851, Dubai, United Arab Emirates 
+971 4 2688821
STAND E1

Ofion is located in Dubai since its establishment in 1997. The 
company has been dealing with specialized products and services 
for the packaging industry, with a specific focus to serve the 
tobacco industry in the Middle East, Central Asia, Africa and the 
subcontinent. Ofion currently supplies all the products that go into 
the production of cigarettes, which include all the non-tobacco as 
well as tobacco products.

OM SHIVA PRODUCTS INC.
ospindia.net
#202, 203, 210 and 301, 2nd Phase
Ganga SDF Complex, Kasez
Gandhidham, Kutch, Gujarat, India
STAND C17

We are engaged in processing, exporting, trading and supplying 
an excellent quality range of ready-made tobacco, ready-made lime 
tobacco and unmanufactured tobacco. These products are processed 
using dried leaves of tobacco plants and sophisticated technology in 
complete compliance with international quality standards. The offered 
products are highly acknowledged, owing to their safety to consume, 
longer shelf life, rich taste, own distinct flavor and accurate composition. 
Each product is strictly tested on the grounds of quality parameters by 
our experts. Our products are available in various quantities and other 
related specifications as per the varied needs of clients.

ORCHID TOBACCO LTD. DUBAI
www.orchidtobacco.com
Factory MO 0464, Jebel Ali Free Zone
Dubai, United Arab Emirates 
+971 4 8831772
STAND M16

Exclusively a father and son owned company—compromising 
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SMART TOBACCO
STAND W10

SOPARIWALA EXPORTS PVT LTD.
www.sopariwala.com
Nirmal, 21st Floor, Nariman Point
Mumbai (Bombay) 400 021, India
+91 22 6639 6666 
arif@sopariwala.com
STAND N5

We are one of India’s largest exporters of unmanufactured leaf 
tobacco and manufactured Indian cut rag/roll-your-own tobacco for 
the last eight decades. Our market share of tobacco, which is exported 
from the western region, is almost 85 percent. We manufacture and 
export light air-cured, dark air-cured, dark sun-cured, rustica, dark 
fire-cured, stems, re-dried and non-re-dried leaf and leaf strip threshed 
tobacco. We have six state-of-the-art processing plants in Gujarat 
(western India). These facilities are spread over an area of a million 
square feet with a capacity of about 25,000 tons of tobacco annually. 
We have received several prestigious awards for excellence in the field 
of exports from the president of India. We are today recognized by the 
government of India as a Three-Star Export House, a status conferred 
on very few companies.

SUZHOU IMAGE TECHNOLOGY CO. LTD.
www.gzlaser-online.cn
Building F, 28 Xingzhong Road, Wuzhong District, Suzhou, 
Jiangsu, China
STAND U25

Established in 2006, Suzhou Image specializes in security hologram 
production for both governmental projects and commercial brands.

TABACUM INTERAMERICAN
www.tabacum.com
RSC 287 Km 78,1
P.O. Box 22 95800-000 
Venâncio Aires, RS, Brazil
+55 51 3738 3738
STAND P6

Tabacum Interamerican Ltda. operates as a cut-rag and specialized 
tobacco processing company in Latin America. It processes, blends, 
samples and exports American, Virginia and Brazilian blends, 
expanded stem, roll-your-own, pipe tobacco, cased toasted burley and 
blended strip products. 

TABATERRA CJSC
STAND V15

TANN HOLDING GmbH
www.tanngroup.com
Fabrikstrasse 48a, 4050 Traun, Austria 
+0043 7229 70700 0
info@tanngroup.com
STAND S10

The Tann Group, a company of the MM Group, has been a world 
leader in developing, producing, converting and distributing tipping 
paper for the cigarette industry for 60 years. In addition to a wide 
portfolio of various tipping papers, we provide our customers with 
self-adhesive tear tapes and other packaging solutions, like hinge lids.

The global network and close cooperation of seven affiliates with 
about 900 employees ensures worldwide service and support on-site. 
Globally, the Tann Group offers unique flexibility, reliability and supply 
security combined with the highest quality and service standards. To 
learn more about how our products could contribute to increasing your 
sales, we are looking forward to welcoming you at World Tobacco 
Middle East 2022, booth S10.

TARA GROUP
STAND C24

TARBELL MANAGEMENT
STAND S2

TCPL PACKAGING LTD.
Empire Mills Complex, 414, Senapati Bapat Marg
Lower Parel, Mumbai
Maharashtra 400013, India
+91 22 61646000
STAND F16

TCPL manufactures folding cartons, printed blanks and outers, litho-
lamination, plastic cartons, blister packs and shelf-ready packaging.

TOBACCO ASIA
STAND U29

TOBACCO BOARD INDIA
www.tobaccoboard.com
Tobacco Board India, P.B. No. 322, Srinivasaraothota, G.T. Road, 
Guntur, Pin Code 522004, Andhra Pradesh, India
+9866076407
exports@tobaccoboard.co.in
STAND A16

The government of India established the Tobacco Board for overall 
development of the tobacco industry. The Tobacco Board regulates 
FCV tobacco supply in accordance with domestic and international 
demand to ensure fair and remunerative prices to growers, conducts 
farm sales for FCV tobacco through transparent e-auctions and 
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in Multilock packs. Six brand new high-speed production lines, a 
modern infrastructure in combination with state-of-the-art technology 
and software solutions, allow a level of flexibility and efficiency 
unachievable for many in the industry. Fully equipped quality 
assurance laboratory and specialized software systems, as well as our 
qualified personnel, guarantee the high quality of the finished products.

RIEDEL FILTERTECHNIK GMBH
www.riedel-filtertechnik.com 
Westring 83, 33818 Leopoldshöhe, Germany
+49 5202 992-191
sales@riedel-filtertechnik.com 
STAND B26

Riedel, as one of the leading key suppliers for the tobacco industry, 
provides innovative technology for several applications in primary and 
secondary fields. Riedel’s customers benefit from a high yield of tobacco, 
reduced energy consumption, high availability of plant and machinery, 
easy maintenance and operation as well as low operating costs.

Solutions for primary include dedusting of dryer/cooler and 
conditioner, burley lines and transfer points, pneumatic transport, 
central vacuum cleaning and odor reduction systems. Secondary 
solutions include cut filler feeding, airflow speed control, tobacco 
speed control, eco mode and many more. 

ROYAL DISTRIBUTION FRANCE
www.tsar-hookah.com
285 Rue du Calvaire 
59810 Lesquin, France
+00 33 320 90 90 70
royaldistribution@gmail.com
STAND C22

Created in France in 2014, Tsar is a hookah and accessories brand. 
We use our expertise to bring to our customers timeless models. Modern 
and elegant, Tsar hookahs are designed for all profiles. From novices 
to the most demanding ones, without forgetting the outdoor session 
enthusiasts, there is a Tsar hookah made for everyone. Discover our 
range of fully equipped and efficient hookahs designed with passion.

ROYAL VAASSEN
www.royalvaassen.com
Industrieplein 1
8171 BT Vaassen, The Netherlands
+31 88 335 5050
info@royalvaassen.com
STAND P1

Royal Vaassen Flexible Packaging is a globally operating supplier of 
flexible packaging materials for the dairy, food and tobacco industries. 
We offer high-quality, innovative packaging and first-class service.

SASIB S.p.A.
www.sasib.com 
Via G. Di Vittorio 21/b, Castel Maggiore, Bologna, Italy
+39 051 6327711
STAND P16

Sasib manufactures automatic machinery for the tobacco industry 
and specializes in cigarette making and packing, filter tubes and 
machines for other tobacco products. The company focuses specifically 
on new technologies and special product development.

SEROJA PERKASA INT.
STAND S27

SHAMLAN FZE/QADER BRO INTERNATIONAL 
TRADING FZCO
www.shamlantobacco.com; www.qader-group.com
S. 40111 Jebel Ali Free Zone South 
Dubai, United Arab Emirates
+971 4885 1893
adil.kurt@qader-group.com
STAND E15

SHANDONG TOBACCO MIDDLE EAST GENERAL 
TRADING FZE
Emirates Building 2 Jafza 23 
Dubai, United Arab Emirates
+971 4 8829394
STAND E5

We export Chinese cigarettes like Hatamen, J&J and Taishan. We 
produce several cigarettes—packing and flavor.

SHANGHAI BROGHT PACKAGING
STAND C16

SHENZHEN FIRST UNION
www.chinafirstunion.com
Floors 16–19, Xinghang Center, Fuyong Street, Bao ‘an District, 
Shenzhen, China, 518103
+86-0755-27333776; +86-0755-27333707
sales@chinafirstunion.com
STAND U0

Established in 2004, First Union Group is one of the world’s leading 
providers of e-cigarette one-stop solutions. First Union is a high-tech 
enterprise integrating product design, manufacturing, quality assurance 
and supply chain management. It has established cooperation with 
more than 200 vaping brands worldwide, offering different types 
of OEM/ODM services. We are designed to provide reduced-risk 
products for everyone.

SHIKHAR
STAND E25
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UCM LTD.: UNIVERSAL CIGARETTE MANUFACTORY
ucmrussia.com
P.O. Box 27, Aqaba 771100, Jordan
+90 534 2553717   
STAND S25

UCM Ltd.: Universal Cigarette Manufactory offers a wide range of 
tobacco products: cigarettes, cigarillos, cigarette filters and exclusive 
tobacco blends produced with leading tobacco blending companies 
from Brazil, North America, South Africa, the Middle East and Asia. 
A modern automated production complex is located in Kaliningrad, 
Russia. The production of tobacco products, with a fully automated work 
cycle, was engineered taking into account the time-tested American 
traditions of working with tobacco. That allows us to offer our clients 
constantly high-quality products. The production control of cigarettes 
and other tobacco products is conducted by KEM International 
Corp., New York, USA. UCM is a reliable and stable partner that is 
interested in continuous development and effective cooperation with 
representatives of domestic and international companies.

UNICRUZ TOBACCO PROCESSING
www.unicruztabacos.com
Rod. RSC 287, km 109, Pav 01
Distrito Industrial, CP. 96880-000
Veracruz, Brazil
+55 51 99700 5137
jbernacki@hotmail.com
STAND X5

Brazilian Company specializes in cut fillers, reconstituted tobacco, 
expanded stems (CRES), lamina and byproducts. Fifteen years on 
the market with a high level of expertise and technology and focused 
on quality, efficiency and innovation. Our goal is to provide the best 
products to suit any needs.

UTM PTE. LTD.
utm.sg
18 Howard Road, Novelty Biz Center #08-03
Singapore 369585
+ 65 6909 1963
sales@utm.sg
STAND M26

UTM Pte. Ltd. is a company specializing in the selling of machines 
and spare parts for cigarette machinery. Although newly established 
in 2017, the company manages to pave its way to become a leading 
supplier in Asia. With an innovative vision of being a one-stop solution 
for cigarette machinery spare parts suppliers and also providing good 
customer support, the company has a competitive advantage through 
the global market and is expanding its market coverage.

VENUS TOBACCO GROUP
Lot A38, Grd  Floor, CMC Centre, Jalan Cerdas, Taman 
Connaught, 56000 Kuala Lumpur, Malaysia
+60 11 5353 0114
sales.vtobgroup@gmail.com 
STAND A15

Venus Tobacco Group is a leading manufacturer of cigarette and 
tobacco leaf products in Malaysia. We pride ourselves on providing 
the finest grade of tobacco to cigarette enthusiasts worldwide since 
2015. We have traveled far and wide to bring you the finest quality 
of tobacco grown in remote areas. Our tobacco meets most country 
requirements and can be specifically manufactured to meet your tastes 
and requirements. 

We kindly offer you to try the flagship cigarettes, Patik and Pragon, 
that have proven themselves in the market. High quality and reasonable 
prices allow us to successfully compete with world leaders. We’re 
looking for distributors and partners. OEM/contract manufacturing is 
available as well.

Our tobacco leaf factories are based in Vietnam and Indonesia. We offer 
all varieties of tobacco leaves like Virginia, burley, DFC, Natus and others as 
well. We are well established with good expertise as well as infrastructure.

VIETNAM TOBACCO IMPORT EXPORT CO.
STAND W30

VINATABA-IMEX
www.vinataba-imex.com
41 Le Quy Don, Vo Thi Sau Ward, District 3
Ho Chi Minh City, Vietnam
+84 28 3932 2330
sales@vinataba-imex.com
STAND W30

The full name of VINATABA-IMEX is Vietnam Tobacco Import Export 
Company, founded in 1986, which is a subsidiary of Vietnam National 
Tobacco Corporation (VINATABA). Since its founding, Vietnam Tobacco 
Import Export Company has always been the leading importer/exporter for 
the Vietnam tobacco industry. Apart from meeting all import requirements 
for Vietnam National Tobacco Corporation, we have established business 
relationships with other tobacco manufacturers in Vietnam and have so far 
supplied over 60 percent of imported machinery, tobacco and materials for 
the Vietnam tobacco industry. VINATABA IMEX is also a pioneer in the 
introduction of Vietnam tobacco products to the world market. Over the 
years, we have exported various products such as tobacco leaves, cut rags 
and cigarettes to many regions of the world.

VK TOBACCO
www.vktobacco.com
Ras Al Khaimah, Al Jazeera Free Zone 
Ras Al-Khaimah, United Arab Emirates
+971 7 228 8007
STAND D5

We have more than 15 years of experience in manufacturing, packing 
and selling cigarettes across the globe. We own and produce a great range 
of brands and product lines: Bacio, Passage, TITTO and PULL. We can 
be found in the Middle East, Western Europe and South Asia.
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undertakes welfare measures for tobacco farmers and their families. 
The Tobacco Board undertakes various export promotion activities for 
Indian tobaccos and tobacco products.    

TOBACCO INDUSTRY BUJANOVAC 
dib.rs
Sime Pogačarevića 43, 17520 Bujanovac, Serbia
+381 17 851 110
office@dib.rs
STAND D24

With more than 80 years of tobacco heritage in Southern Europe, 
DIB doo Tobacco Industry Bujanovac became a big exporter of tobacco 
products all over the world. Converting all tobacco byproducts into the 
best usable products for the cigarette industry, we offer a portfolio of 
products that meet consumer expectations. We can offer you standard 
reconstituted tobacco sheet (slurry Borgwaldt technology),

cut recon tobacco (shredded recon), expanded tobacco stems CRES 
and new manufactured tobacco cut form (new Comas technology). 
All our products achieve customers’ demands for the highest product 
quality and allow them to make competitive blends by replacing a part 
of very expensive tobacco products.

TOBACCO INTERNATIONAL
STAND C1

TOBACCO PRODUCTS INTERNATIONAL (TPI) FZ-LLC
www.tobaccoproductsintl.com
F6 RAKEZ Free Zone, Al Jazeerah, Al Hamra, Ras Al Khaimah, 
United Arab Emirates
+971 7 2437744
info@tpif.ae  
STAND M25

TPI is a wholly owned subsidiary company of the Premium Tobacco 
Group. TPI is a manufacturer of high-quality tobacco cut filler and 
blended strip products and has been operating in the UAE since 2013. 
TPI has a highly competent and experienced team of blending and 
manufacturing staff and has recently upgraded its primary in Rakeez 
Free Zone in Ras Al Khaimah. By leveraging the Premium Group’s 
global footprint, TPI is able to source a wide range of quality tobaccos 
to meet its customers’ requirements.  

TOBACCO REPORTER
www.tobaccoreporter.com
1121 Situs Court, Suite 370
Raleigh, NC 27606, USA
+1 919 872 5040
customerservice@tobaccoreporter.com
STAND TBD

Since 1873, Tobacco Reporter has been the global source for what 
is happening in the industry. We are proud to continue a 150-year 
tradition of excellence with the current, monthly Tobacco Reporter, 
recognized as the leading trade journal around the world. 

 Our mission is to help readers succeed in their jobs by providing 
relevant, timely and accurate information. That entails more than 
simply reporting the news. When covering a story, we not only ask, 
“What happened?” but also, “How will it affect your business?”

Because global coverage requires global operations, we invest 
considerable resources in travel. Rather than relying on secondhand 
information, our editors visit your  fields, factories and offices in person 
whenever possible.

Tobacco Reporter stories are thoroughly researched and fact-
checked, and they contain insights that you won’t come across in 
competing publications.

Our skilled authors ensure that reading Tobacco Reporter is not 
only educational but also enjoyable, allowing us to offer you a truly 
unique experience in trade journalism.   

Tobacco Reporter: Your story, our business

TRUEWELL FILTER
www.truewell.net
28, Eulji-ro 12-gil, Jung-gu 
Seoul, Republic of Korea
+82 105 798 9291
STAND R1

Truewell Filter is the leading supplier for specially designed 
cigarette filter rods. From inner shaped filter rods to dual filter rods, 
we have supplied various specially designed cigarette filter rods to our 
valuable customers around the world.

Truewell Filter consists of professional staff from filter 
factories, material factories, machinery factories and cigarette 
industries with over 30 years of experience and knowledge. 
We have taken pride in providing the best possible processing 
solutions for cigarettes. We respect and rely on one another and 
all our stakeholders for exceptional results. We enjoy working 
together and celebrating our achievements.

TT PACKAGING SDN BHD
www.ttpackaging.com
36 Jalan Jasmine 3, Bandar Bukit Beruntung 
48300 Rawang, Selangor Darul Ehsan, Malaysia
+603 60282988; +603 60282909
crm@ttpackaging.com
STAND U26

TT Packaging was established in 1980, and we have been in the tear 
tape business for more than 40 years. TT Packaging is constantly at 
the forefront of innovation to develop new products to meet changing 
market requirements. We constantly strive to produce our high-quality 
tear tapes with superior value at competitive prices and to continuously 
provide total customer care and service. 

Our main products are self-adhesive and hot-melt tear tapes with 
MOPP or PET base film. Many of our satisfied and repeat customers 
are from the cigarette industry. We also serve the pharmaceutical 
industry, confectionary businesses, condom manufacturers, stationery 
producers and the fabricators of carton boxes, heavy-duty envelopes 
and multi-wall paper sacks.
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VOEDSEL TOBACCO INTERNATIONAL
2985 Sandgate
CloseGlen Lorne
Harare, Zimbabwe
+263773 061 926
STAND F5

Voedsel Enterprises (Pvt.) Ltd. is a Zimbabwean wholly indigenous 
company. The company made its inroads into tobacco merchanting in 
2008. It is licensed with the Tobacco Industry and Marketing Board 
(TIMB) as a Class “A” buyer, and the license permits the company 
to buy tobacco in Zimbabwe for export. Since 2008, the company 
has been buying tobacco on the auction floors on behalf of other 
tobacco merchants. The company is involved in tobacco contracting, 
processing and exporting.

VOZOL
STAND T26

WADPACK PRIVATE LIMITED AND 
WADPACK DISPLAY SOLUTIONS
www.wadpackdisplaysolutions.com
SW-20,11 Phase, Apparel Park
KIADB Industrial Area
Doddaballapura, Karnataka 561205, India
+91 80 43347600
info@wadpackdisplaysolutions.com
STAND U31

Wadpack Display Solutions (WDS) is an offshoot of Wadpack 
Private Limited. Being in the packaging industry since the 1990s, 
it was only natural for Wadpack Private Limited to grow and create 
something new.

Backed with a strong background in structural knowledge, we can 
develop display solutions to suit today’s marketing requirements. With 
our in-house ability to manufacture three-ply, five-ply and seven-ply 
corrugated boards, we can translate these into lightweight, easy-to-
store and erect eco-friendly POPs that are cheaper than traditional ones 
made of wood or acrylic. These can be easily dismantled and carried in 
a box, thus making it lighter on transportation costs too!

WDS offers POS complete with branding, printing and lamination 
as required. We are equipped with an in-house design team artiosCAD 
and kongsberg cutting table, making it easy for us to take short runs 
and produce prototypes quickly.

WIND RIVER TOBACCO COMPANY
4792 Potato House Ct.
Wilson, NC, 27893-8592, USA
+1 615 382 4124
STAND Y5

Wind River Tobacco Company is a tobacco sales and 
distribution company.

WORLD WIDE MACHINERY
STAND C30

YOUNGEVER EXPO CO. LTD
STAND A5

YUN NAN TOBACCO BIOLOGICAL TECH CO.
www.tobaccotech.com.cn
Kunming Economic and Technological Development Zone 
Luoyang Sub-district Office, 5/F, Torch Building, No. 80, Chunman 
Avenue,Kunming Area of China (Yunnan) Pilot Free Trade Zone 
0871-68323887
tobaccotech@tobaccotech.com.cn
STAND E26

Yun Nan Tobacco Biological Technology is famous for tobacco 
leaves and technology. Since its establishment, Yun Nan Tobacco 
Biological Technology has been committed to providing technological 
innovation and systematic solutions to improve quality and efficiency 
for the world’s ideal tobacco enterprises.

YURI GARGARIN PLC
www.gagarin.eu
1, Rogoshko shosse St., 4003 Plovdiv, Bulgaria
+359 32 907 213 
s.donchevska@gagarin.eu
STAND C26

The printing house of Yuri Gagarin PLC is equipped with high-
class, up-to-date polygraphic equipment. The printing house has a 
large-scale technological capacity to produce a large variety of printing 
products: different types of luxury multicolor paper and cardboard 
printed labels and packages for the cigarette industry. Yuri Gagarin 
PLC operates a rotogravure printing machine ATENA 660 with eight 
printing units and a rotary die-cutter for embossing, creasing and 
die-cutting, one of its most significant advantages being the higher 
productivity and the ability to print from reel to reel and from reel to 
formatted paper or cardboard. Yuri Gagarin PLC is certified under the 
quality management system ISO 9001.

ZHEJIANG TECHMAY NEW MATERIALS CO. LTD.
www.techmaypaper.com
No. 5, Kaiyuan Road, South Industrial Zone, Donghua Sub-
district, Longyou County, Zhejiang, China
+ 0086-570-7567520
techmay@techmaypaper.com
STAND V25

With more than 5,000 tons of annual output, Techmay specializes in 
the manufacture of printed, hot stamping and perforated tipping paper. 
The company takes a leading position in the research and design of 
tipping paper by right of strong technical force, equipped with gravure 
printing machines, slitting machines, hot stamping machines and laser 
perforating machines. Also, the company has passed ISO 9001, ISO 
14001 and OHSAS 18001. With the self-run export right, the company 
has exported its products to many countries, such as the UAE, India, 
Canada, South Africa and Türkiye.   

ZILONG
STAND V30



Through improved processes and growing techniques, our 
agronomists and field technicians educate thousands of 
growers throughout the world on new ways they can produce 
sustainable, traceable leaf, reduce their adverse impact on 
the environment and help protect safety and labor rights of 
farmworkers. 

TRANSFORMING LIVES.
GROWING A BETTER WORLD.
Giving our contracted growers the tools and opportunities to 
create better lives for themselves and their families is key to 
empowering the next generation of growers.

www.aointl.com

#strongertogether

As of 
1 September

2022

A shared vision, shared goals and now also a shared name.  
As of 1 September 2022, Hauni, Garbuio, Decouflé, Borgwaldt, 
Borgwaldt Flavor, Sodim and Kodis are Körber!

koerber-technologies.com#strongertogether

With passion, precision,  
and performance, we integrate  
powerful technologies to  
help you outperform.
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Winning again! 
FEELM Max awarded the Golden Leaf Award for

“Most Promising Innovation”
FEELM, the flagship atomization 
technology platform belonging to 
Smoore, the world’s largest vape 
manufacturer, has won the Golden 
Leaf Award for “Most Promising 
Innovation” at the 2022 Global 
Tobacco and Nicotine Forum 
(GTNF) in Washington, D.C. 

“Using FEELM’s updated ceramic 
coil technology, the FEELM Max 
offers improved flavor consis-
tency, more puffs and reduced harshness through smaller 
aerosol particles. Most importantly, the FEELM Max offers 
greater potential for harm reduction,” the organizer of the 
GTNF announced at the awards ceremony.

Four years ago, FEELM tech won the Golden Leaf Award. 
And four years later, FEELM Max won the Golden Leaf 
Award again. It is also FEELM Max’s second global award 
this year after winning the Red Dot Award.

The Golden Leaf Award is one of the most prestigious awards 
in the sector and is designed to recognize companies and 
brands that have made outstanding contributions to the 
global tobacco and nicotine industry. The “Most Promising 
Innovation” award was open to companies that are launch-
ing new technologies and products and was judged based on 
design innovation and projected 
future production efficiencies.

Speaking at the awards ceremo-
ny, chief scientist of the Smoore 
American Research Institute, 
Dr. Shi, said:

“We have a long and extensive 
portfolio of breakthrough technol-
ogies to enhance the product expe-
rience, and we are delighted that 
FEELM Max has won and our efforts have been recognized 
by global industry experts.

Today’s new award represents another milestone in the 
continuing evolution of FEELM technology. With new
materials, microstructures and processes, the FEELM Max 
technology sets a new bar in even more harm reduction and 
product performance improvement. It embodies the mission 
of the parent company, Smoore International—innovation for 

better well-being—which ties well 
with the theme of this conference: 
“Science, technology and innovation 
driving transformation.”

According to the evaluation of 
industry experts, the technology 
within FEELM Max has the poten-
tial to bring the quality associ-
ated with reusable vaping products 
into the disposable market. As the 
world’s first disposable atomiza-

tion solution with a ceramic core, FEELM Max relies on its 
underlying technological innovation to surpass the tradi-
tional cotton core solution. It provides disposable products 
with “better taste, more puff and higher consistency.”

FEELM’s single-use solutions are now sold in countries 
around the world, including in major economies like the 
United States and the United Kingdom. Smoore’s interim 
financial report for 2022 showed that the revenue of disposable 
products in the first half of the year reached 319 million yuan, 
up 234.5 percent from the same period last year. 

In addition to redefining products with technological inno-
vation and creating a better vaping experience, FEELM Max 
also aims to have a lower carbon footprint than comparable 
products by introducing a series of green and sustainable 

technical solutions covering pack-
aging, materials and production. 

The 2020 and 2021 GTNF awards 
had been postponed to 2022 due 
to the Covid-19 pandemic, which 
meant the competition was more 
intense than ever. The winners 
represented the innovations in 
the industry over the past three 
years, making FEELM even more 
proud to have won this award.

Advertorial

editor’smemo n n n

Disclaimer: Tobacco Reporter is a trademark of TMA. All rights reserved. Reproduction or use in whole or in part of the contents 
of this magazine without prior written permission is prohibited. Tobacco Reporter makes every effort to ensure the accuracy of 
content published. Neither the publisher nor the advertisers will be held responsible for any errors found herein, and the pub-
lisher accepts no liability for the accuracy of the statements made by advertisers in advertising and promotional materials. The  
opinions expressed by contributing editors are not necessarily those of the publisher. The information included and items promoted in 
this magazine are intended for an adult audience.

    4 tobaccoreporter n november2022

When it comes to innovation, the sky is the limit in 
the nicotine business. After decades of stagnation, 
when the tobacco industry appeared to file patents 

mostly for cosmetic developments, today’s landscape is 
characterized by genuine breakthroughs, with new tech-
nologies to reduce harm, improve product performance 
and minimize environmental damage replacing older ones 
in rapid succession. 

For evidence, look no further than the recent GTNF in 
Washington, D.C. (see “Accessing Innovation,” page 13). 

During the event, Tobacco Reporter awarded Golden Leaf Awards for several tech-
nological breakthroughs, including a new ceramic coil for disposable vaporizers, a 
biodegradable e-cigarette and a water-based vaping solution that lowers vaporiza-
tion temperatures, thus reducing the generation of harmful substances (see “And the 
Winners Are …,” page 40). 

But even as technology charges ahead, innovation has been lagging in another 
area: regulation. The technologies that have been developed over the past decade 
already have the potential to substantially reduce the harm associated with nicotine 
consumption. In fact, as one GTNF speaker pointed out, their promise is so great 
that if a doctor nudges his patients from cigarettes to less risky smoking alternatives, 
the benefit will outweigh that of any other public health intervention at his disposal. 

Unfortunately, poorly thought through rules ensure that the devices that can help 
reduce the health impact of smoking remain beyond the reach of consumers in many 
countries (the good doctor in the above example might even be reprimanded in 
some jurisdictions). Inspired by a misguided principle that holds new products to a 
higher standard than existing ones, obstacles vary from near-insurmountable market 
entry requirements (the United States) and prescription-only models (Australia) to 
outright prohibition (many other countries). All the while, the deadliest nicotine-
delivery vehicle, the cigarette, remains widely available at competitive prices.

In terms of regulation, very few countries get it right. Even Japan, often hailed 
as an example because so many smokers have abandoned cigarettes in favor of less 
risky tobacco-heating products, falls short because of its ban on nicotine-containing 
e-cigarettes. As Cheryl K. Olson points out in this issue (see “Choosing Wisely,”  
page 32), different solutions work for different people, so it’s important to have a 
range of options available. 

Amid the regulatory madness, the U.K. stands out as a beacon of sanity. What 
sets the British experience apart, according to Member of Parliament Adam Afriyie, 
is that the government accepted the evidence for vaping (see page 14). It then estab-
lished minimum quality and safety standards, allowing adults 
to make informed decisions while shielding children from 
inappropriate marketing. The U.K. model not only allows 
innovation to thrive but also ensures that consumers have 
access to that innovation. Considering the remarkable reduc-
tions in U.K. smoking rates, it is an approach that deserves 
emulation elsewhere.

Time for Regulatory Innovation

November 2022 US $6
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Marlboro most valuable
Marlboro is the world’s most valuable 
tobacco brand with a value of $33.6 bil-
lion, according to the latest report by 
Brand Finance, an independent brand 
valuation consultancy.

As cigarette use declines in devel-
oped markets, tobacco brands are racing 
to develop next-generation products to 
fuel growth. Marlboro has seen success 
with its IQOS tobacco-heating system, 
which uses sophisticated electronics to 
heat specially designed heated-tobacco 
units up to 350 degrees Celsius without 
combustion, fire, ash or smoke.

The Brand Finance report is avail-
able at https://bit.ly/2YucqT7.

FDA details plans for e-cigarettes
Acting U.S. Food and Drug 
Administration (FDA) Commissioner 
Ned Sharpless has released a state-
ment on how he plans to regulate 
e-cigarettes, saying that the FDA over-
sight of these products is a top priority 
for the agency.

The FDA’s plans include:
• Restricting youth access to electronic 

nicotine-delivery systems (ENDS)
• Conducting retailer and 

manufacturer checks
• Increasing requirements for 

ENDS manufacturers
• Utilizing premarket product 

review requirements

• Providing data to inform 
premarket applications

• Preventing youth tobacco use 
through enforcement actions, pol-
icy and education

• Continuing to invest in more sci-
ence and research

“While ENDS products appear to hold 
some promise in helping addicted adult 
smokers transition away from combustible 
tobacco to a potentially less harmful form 
of nicotine delivery, these products are not 
safe, and we cannot allow the next genera-
tion of young people to become addicted 
to nicotine,” Sharpless said.

Sharlpess’ statement is available at 
https://bit.ly/2Y4Q9ik. 

Soaring shares
China Tobacco International has been 
the best performing company on the 
Hong Kong stock exchange since its ini-
tial public offering last month, accord-
ing to Bloomberg.

As of July 3, the company’s share 
price was up 293 percent from its IPO 
price of hkd4.88 ($0.63).

While some analysts and fund man-
agers say China Tobacco deserves a 
premium, others warn the stock’s runup 
is overdone.

China Tobacco International 
accounts for a tiny portion of China 
Tobacco’s overall business, which has a 
bigger market share than the next five 

On July 12, the District Court of 
Maryland issued an order that will set 
the U.S. Food and Drug Administration 
(FDA) Center for Tobacco Products’ 
(CTP) premarket tobacco product 
application (PMTA) deadline for vapor 
products to May 12, 2020.

The new deadline is more than two 
years ahead of the current Aug. 8, 2022 
PMTA deadline that was reset in 2017 
when former FDA Commissioner 
Scott Gottlieb took his position.

As part of the order, Judge Grimm 
noted that products can remain on 
the market for a year while the FDA 

CTP reviews their applications and 
that the CTP has the ability to exempt 
new products from filing on a case-
by-case basis.

Last month, the FDA proposed 
the shorter timeline after the court 
ruled in a lawsuit filed by anti-
tobacco groups that the agency had 
exceeded its authority in allowing 
e-cigarettes to remain on the market 
until 2022 before companies applied 
for regulatory approval.

Morgan Stanley tobacco analyst 
Pamela Kaufman does not expect the 
CTP to contest the judge’s decision.

New PMTA deadline

•   Double your resource value
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of which have been turn-key. We 
continuously develop and refine 
the DIET process and our DIET 
plants have above 95% uptime 
with a dry yield better than 98.5% 
through the plant. 
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The U.S. market for nicotine prod-
ucts is set to change dramatically fol-
lowing the Sept. 9 deadline to submit 
premarket tobacco product applica-
tions (PMTAs) to the Food and Drug 
Administration (FDA).

Companies that failed to submit a 
PMTA by the deadline must remove 
their products from the market. If 
a product was “verifiably” on the 
market prior to Aug. 8, 2016, (the 
FDA’s cutoff for new products) and 
its manufacturer submitted a PMTA 
application before Sept. 9, the prod-
uct can stay on the market for up to 
a year or until the FDA approves or 
denies the PMTA. For any PMTA 
submitted after the deadline, a 
product may not be marketed until 
the FDA grants a marketing order, 
according to the FDA.

Because the cost of complying 
with the regulations is staggeringly 
high, experts expect that many man-
ufacturers will fail to clear the hur-
dle, and the e-cigarette market will 
be left largely to the tobacco giants.

Although the FDA estimates a single 
PMTA costs anywhere from $117,000 
to $466,000, those figures are consid-
ered low by the industry. The Rocky 
Mountain Smoke-Free Association 
estimates a single PMTA costs 
between $8.6 million and $11.1 million
per stock keeping unit. It fore-
casts 14,000 small vape businesses 
employing 166,000 workers will be 
destroyed, representing $24 billion 
in economic activity.

Deep-pocketed Philip Morris 
International, by contrast, already 
has four separate PMTAs approved: 
one for its IQOS heated-tobacco 
device and three for flavors of its 
disposable HeatSticks.

Vapor advocates have cautioned 
that millions of vapers who had 
used e-cigarettes to quit smoking 

will revert to combustible cigarettes, 
which are generally believed to be 
riskier than vapor products.

The vapor industry is not dead, 
however, as several manufacturers 
have announced that their PMTA 
submissions have been accepted 
and filed by the FDA. Independent 
vapor businesses that have submit-
ted PMTAs include Avail Vapor, 
Charlie’s Chalk Dust, Bidi Stick, 
E-Alternative Solutions, Innoken, 
Jarvis Vaping Supply, KangerTech, 
Nicopure Labs, Prism, Smok, 
Smoore/Vaporesso and Voom.

As of Aug. 31, the FDA had 
received applications for around 
2,000 deemed products, of which 
around 40 percent have been 
resolved, according to Mitch Zeller, 
director of the agency’s Center for 
Tobacco Products.

Receiving a marketing authoriza-
tion to sell vapor products isn’t the 
end of the process for manufacturers 
as described by Broughton Nicotine 
Services’ Yvonne Wilding in this 
publication (see “A Journey, Not 
A Destination,” Tobacco Reporter, 
September 2020). The FDA requires 
companies to conduct postmarket 
surveillance and studies to determine 
the impact of the marketing orders 
on consumer perception, behavior 
and health and to enable the FDA 
to review the accuracy of the deter-
minations upon which the orders 
were based.

These postmarket requirements 
include a rigorous toxicity study 
using computer models to help pre-
dict potential adverse effects in users. 
The orders also require the company 
to monitor youth awareness and use 
of the products to help ensure that 
the marketing of the product does 
not have unintended consequences 
for youth use.

Preparing for a radically diff erent 
landscape in wake of PMTA deadline
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Marlboro most valuable
Marlboro is the world’s most valuable 
tobacco brand with a value of $33.6 bil-
lion, according to the latest report by 
Brand Finance, an independent brand 
valuation consultancy.

As cigarette use declines in devel-
oped markets, tobacco brands are racing 
to develop next-generation products to 
fuel growth. Marlboro has seen success 
with its IQOS tobacco-heating system, 
which uses sophisticated electronics to 
heat specially designed heated-tobacco 
units up to 350 degrees Celsius without 
combustion, fire, ash or smoke.

The Brand Finance report is avail-
able at https://bit.ly/2YucqT7.

FDA details plans for e-cigarettes
Acting U.S. Food and Drug 
Administration (FDA) Commissioner 
Ned Sharpless has released a state-
ment on how he plans to regulate 
e-cigarettes, saying that the FDA over-
sight of these products is a top priority 
for the agency.

The FDA’s plans include:
• Restricting youth access to electronic 

nicotine-delivery systems (ENDS)
• Conducting retailer and 

manufacturer checks
• Increasing requirements for 

ENDS manufacturers
• Utilizing premarket product 

review requirements

• Providing data to inform 
premarket applications

• Preventing youth tobacco use 
through enforcement actions, pol-
icy and education

• Continuing to invest in more sci-
ence and research

“While ENDS products appear to hold 
some promise in helping addicted adult 
smokers transition away from combustible 
tobacco to a potentially less harmful form 
of nicotine delivery, these products are not 
safe, and we cannot allow the next genera-
tion of young people to become addicted 
to nicotine,” Sharpless said.

Sharlpess’ statement is available at 
https://bit.ly/2Y4Q9ik. 

Soaring shares
China Tobacco International has been 
the best performing company on the 
Hong Kong stock exchange since its ini-
tial public offering last month, accord-
ing to Bloomberg.

As of July 3, the company’s share 
price was up 293 percent from its IPO 
price of hkd4.88 ($0.63).

While some analysts and fund man-
agers say China Tobacco deserves a 
premium, others warn the stock’s runup 
is overdone.

China Tobacco International 
accounts for a tiny portion of China 
Tobacco’s overall business, which has a 
bigger market share than the next five 

On July 12, the District Court of 
Maryland issued an order that will set 
the U.S. Food and Drug Administration 
(FDA) Center for Tobacco Products’ 
(CTP) premarket tobacco product 
application (PMTA) deadline for vapor 
products to May 12, 2020.

The new deadline is more than two 
years ahead of the current Aug. 8, 2022 
PMTA deadline that was reset in 2017 
when former FDA Commissioner 
Scott Gottlieb took his position.

As part of the order, Judge Grimm 
noted that products can remain on 
the market for a year while the FDA 

CTP reviews their applications and 
that the CTP has the ability to exempt 
new products from filing on a case-
by-case basis.

Last month, the FDA proposed 
the shorter timeline after the court 
ruled in a lawsuit filed by anti-
tobacco groups that the agency had 
exceeded its authority in allowing 
e-cigarettes to remain on the market 
until 2022 before companies applied 
for regulatory approval.

Morgan Stanley tobacco analyst 
Pamela Kaufman does not expect the 
CTP to contest the judge’s decision.

New PMTA deadline

•   Double your resource value

•   Use 100% expanded fine- 
     cut for MYO and RYO

•   Untouchable product quality

•   Impex – pressure/vacuum
     technology

•   DIET - Dry Ice Expanded
     Tobacco

AircoDIET has supplied more than 
55 DIET plants worldwide, many 
of which have been turn-key. We 
continuously develop and refine 
the DIET process and our DIET 
plants have above 95% uptime 
with a dry yield better than 98.5% 
through the plant. 

www.aircodiet.com

Over 100%
tobacco
expansionexpansion
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In a report released March 31, the 
All-Party Parliamentary Group 
(APPG) on Vaping calls upon the 
U.K. government to make the most 
of Brexit by challenging the World 
Health Organization’s (WHO) oppo-
sition to vaping at the upcoming 
Framework Convention on Tobacco 
Control (FCTC) Conference of the 
Parties (COP9).

The call follows a four-month 
inquiry into the FCTC by the APPG, 
which investigated the FCTC’s his-
tory, governance and approach to 
evidence-based decision-making. It 
was prompted by the WHO encourag-
ing and applauding bans on vaping.

At a time when the U.K. government 
has set an ambitious target to make 
England smoke-free by 2030 and Public 
Health England has asserted vaping is 
at least 95 percent less harmful than 
smoking, the members of the House 
of Commons and the House of Lords 
wanted to ensure the WHO doesn’t turn 
its back on the lives of the 1 billion peo-
ple around the world who still smoke, 
including the 7 million in the U.K.

The parliamentarians—which 
included Viscount Matt Ridley, 
a vocal advocate for reduced-harm 
alternatives—have called on the gov-
ernment to consider “dramatically 
scaling back our funding” if they don’t 
see a change in the approach from the 
WHO with the FCTC better reflecting 
the U.K.’s national interests.

The main recommendations from 
the report include:
• Ensuring the WHO returns to the 

founding principle of the treaty, 
which includes harm reduction.

• Restricting any decision to ban vap-
ing and other reduced-risk alterna-
tives to smoking.

• Sending experts and consumers 
to sit alongside the Department of 
Health & Social Care officials at the 
multilateral event.

• Establishing a working group to look 
at the science and evidence for new 
and emerging products.

• Ensuring openness and transparency 
instead of secretive decision-making.

• If the WHO continues to pursue 
an agenda-driven approach to ban 
less harmful alternatives to smoking, 
then the U.K. should consider dra-
matically scaling back its funding.
The inquiry heard evidence 

from Clive Bates, former director of 
anti-smoking group Action on 
Smoking and Health, as well as profes-
sor Lynne Dawkins from the London 
South Bank University and consumer 
groups the New Nicotine Alliance and 
We Vape, among others.

They called for the delegation of 
departmental health officials, dip-
lomats and activists usually sent to 
these events to be strengthened with 
experts who have real world experi-
ence and even former smokers who 
can attest to the benefits of vaping 
and other reduced-risk products. It 
was strongly felt that the voice of the 
consumer has been missing in these 
debates so far, and by defending the 
strong story the U.K. has to tell at 
home, the government would be put-
ting the marker down for “Global 
Britain” abroad.

U.K. Urged to Challenge 
WHO’s Stance on THR

Matt Ridley
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Vapers Urged to See Doctor Ahead 
of New Rules
The Therapeutic Goods Administration 
(TGA) is urging Australian vapers to make 
an appointment with their general practi-
tioners to discuss their smoking cessation 
options ahead of new vaping rules.

Effective Oct. 1, Australian consumers 
will need a valid prescription to legally 
obtain nicotine vaping products, such as 
nicotine e-cigarettes, nicotine pods and 
liquid nicotine, from an overseas website. 
A valid prescription is already required to 
purchase nicotine vaping products from 
Australian pharmacies.

Purchase of nicotine vaping products 
from other Australian sources will remain 
illegal, the TGA said in guidance docu-
ments released on Aug. 12.

From Oct. 1, Australian Border 
Force officials can stop an import at the 
Australian border and destroy the product 
if they suspect that it is unlawful and there 
is not a prescription available.

According to the TGA, the new rules 
balance the need to prevent adolescents 
and young adults from taking up nicotine 
vaping (and potentially smoking) while 

enabling current smokers to readily access 
these products for smoking cessation with 
appropriate medical advice.

While the TGA has not yet registered 
any nicotine vaping products, the agency 
says it is working closely with several 
potential applicant companies.

Pyxus Increases Revenues and 
Improves Net Loss
Pyxus International reported sales and 
other operating revenues of $333.3 million 
for the three months ended June 30, 2021,
up 26.8 percent from $262.8 million for 
the three months ended June 30, 2020. 
Gross profit as a percent of sales increased 
to 12.6 percent from 7.5 percent. Net 
loss improved 87.5 percent to $11.5 mil-
lion while adjusted earnings before inter-
est, taxes, depreciation and amortization 
increased 92.2 percent to $14.8 million.

“Fiscal year 2022 is progressing nicely 
and is in line with our expectations thus 
far. In the first quarter, we began to catch 
up from prior-period shipping delays 
driven by the pandemic and customer 
shipping instructions,” said Pieter Sikkel, 
president and CEO of Pyxus.
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Marlboro most valuable
Marlboro is the world’s most valuable 
tobacco brand with a value of $33.6 bil-
lion, according to the latest report by 
Brand Finance, an independent brand 
valuation consultancy.

As cigarette use declines in devel-
oped markets, tobacco brands are racing 
to develop next-generation products to 
fuel growth. Marlboro has seen success 
with its IQOS tobacco-heating system, 
which uses sophisticated electronics to 
heat specially designed heated-tobacco 
units up to 350 degrees Celsius without 
combustion, fire, ash or smoke.

The Brand Finance report is avail-
able at https://bit.ly/2YucqT7.

FDA details plans for e-cigarettes
Acting U.S. Food and Drug 
Administration (FDA) Commissioner 
Ned Sharpless has released a state-
ment on how he plans to regulate 
e-cigarettes, saying that the FDA over-
sight of these products is a top priority 
for the agency.

The FDA’s plans include:
• Restricting youth access to electronic 

nicotine-delivery systems (ENDS)
• Conducting retailer and 

manufacturer checks
• Increasing requirements for 

ENDS manufacturers
• Utilizing premarket product 

review requirements

• Providing data to inform 
premarket applications

• Preventing youth tobacco use 
through enforcement actions, pol-
icy and education

• Continuing to invest in more sci-
ence and research

“While ENDS products appear to hold 
some promise in helping addicted adult 
smokers transition away from combustible 
tobacco to a potentially less harmful form 
of nicotine delivery, these products are not 
safe, and we cannot allow the next genera-
tion of young people to become addicted 
to nicotine,” Sharpless said.

Sharlpess’ statement is available at 
https://bit.ly/2Y4Q9ik. 

Soaring shares
China Tobacco International has been 
the best performing company on the 
Hong Kong stock exchange since its ini-
tial public offering last month, accord-
ing to Bloomberg.

As of July 3, the company’s share 
price was up 293 percent from its IPO 
price of hkd4.88 ($0.63).

While some analysts and fund man-
agers say China Tobacco deserves a 
premium, others warn the stock’s runup 
is overdone.

China Tobacco International 
accounts for a tiny portion of China 
Tobacco’s overall business, which has a 
bigger market share than the next five 

On July 12, the District Court of 
Maryland issued an order that will set 
the U.S. Food and Drug Administration 
(FDA) Center for Tobacco Products’ 
(CTP) premarket tobacco product 
application (PMTA) deadline for vapor 
products to May 12, 2020.

The new deadline is more than two 
years ahead of the current Aug. 8, 2022 
PMTA deadline that was reset in 2017 
when former FDA Commissioner 
Scott Gottlieb took his position.

As part of the order, Judge Grimm 
noted that products can remain on 
the market for a year while the FDA 

CTP reviews their applications and 
that the CTP has the ability to exempt 
new products from filing on a case-
by-case basis.

Last month, the FDA proposed 
the shorter timeline after the court 
ruled in a lawsuit filed by anti-
tobacco groups that the agency had 
exceeded its authority in allowing 
e-cigarettes to remain on the market 
until 2022 before companies applied 
for regulatory approval.

Morgan Stanley tobacco analyst 
Pamela Kaufman does not expect the 
CTP to contest the judge’s decision.

New PMTA deadline
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A new paper co-authored by U.S. 
tobacco control experts endorses the 
harm reduction benefits of vaping for 
adult smokers trying to quit combus-
tible cigarettes. The paper suggests that 
the public image of vaping products 
must be improved, and electronic nic-
otine-delivery systems (ENDS) should 
be promoted as a safer alternative to 
combustible cigarettes.

“Opponents focus on e-cigarettes’ 
risks for young people, while sup-
porters emphasize the potential for 
e-cigarettes to assist smokers in quit-
ting smoking. Most U.S. health orga-
nizations, media coverage and poli-
cymakers have focused primarily on 
risks to youths,” the report states. 
“Because of their messaging, much 
of the public—including most smok-
ers—now consider e-cigarette use as 

dangerous as or more dangerous than 
smoking. By contrast, the National 
Academies of Science, Engineering 
and Medicine concluded that e-cig-
arette use is likely far less hazardous 
than smoking. Policies intended to 
reduce adolescent vaping may also 
reduce adult smokers’ use of e-ciga-
rettes in quit attempts.”

Published August 19 in The 
American Journal of Public Health, the 
study was led by Kenneth Warner, a 
professor emeritus of health manage-
ment and policy at the University of 
Michigan and a distinguished tobacco 
control expert. Fifteen former presi-
dents of the Society for Research on 
Nicotine and Tobacco co-authored the 
paper.

The paper is available 
at https://bit.ly/3zftfnR. 

Paper: Focus on youth vaping 
prevention could hinder adult cessation
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Marlboro most valuable
Marlboro is the world’s most valuable 
tobacco brand with a value of $33.6 bil-
lion, according to the latest report by 
Brand Finance, an independent brand 
valuation consultancy.

As cigarette use declines in devel-
oped markets, tobacco brands are racing 
to develop next-generation products to 
fuel growth. Marlboro has seen success 
with its IQOS tobacco-heating system, 
which uses sophisticated electronics to 
heat specially designed heated-tobacco 
units up to 350 degrees Celsius without 
combustion, fire, ash or smoke.

The Brand Finance report is avail-
able at https://bit.ly/2YucqT7.

FDA details plans for e-cigarettes
Acting U.S. Food and Drug 
Administration (FDA) Commissioner 
Ned Sharpless has released a state-
ment on how he plans to regulate 
e-cigarettes, saying that the FDA over-
sight of these products is a top priority 
for the agency.

The FDA’s plans include:
• Restricting youth access to electronic 

nicotine-delivery systems (ENDS)
• Conducting retailer and 

manufacturer checks
• Increasing requirements for 

ENDS manufacturers
• Utilizing premarket product 

review requirements

• Providing data to inform 
premarket applications

• Preventing youth tobacco use 
through enforcement actions, pol-
icy and education

• Continuing to invest in more sci-
ence and research

“While ENDS products appear to hold 
some promise in helping addicted adult 
smokers transition away from combustible 
tobacco to a potentially less harmful form 
of nicotine delivery, these products are not 
safe, and we cannot allow the next genera-
tion of young people to become addicted 
to nicotine,” Sharpless said.

Sharlpess’ statement is available at 
https://bit.ly/2Y4Q9ik. 

Soaring shares
China Tobacco International has been 
the best performing company on the 
Hong Kong stock exchange since its ini-
tial public offering last month, accord-
ing to Bloomberg.

As of July 3, the company’s share 
price was up 293 percent from its IPO 
price of hkd4.88 ($0.63).

While some analysts and fund man-
agers say China Tobacco deserves a 
premium, others warn the stock’s runup 
is overdone.

China Tobacco International 
accounts for a tiny portion of China 
Tobacco’s overall business, which has a 
bigger market share than the next five 

On July 12, the District Court of 
Maryland issued an order that will set 
the U.S. Food and Drug Administration 
(FDA) Center for Tobacco Products’ 
(CTP) premarket tobacco product 
application (PMTA) deadline for vapor 
products to May 12, 2020.

The new deadline is more than two 
years ahead of the current Aug. 8, 2022 
PMTA deadline that was reset in 2017 
when former FDA Commissioner 
Scott Gottlieb took his position.

As part of the order, Judge Grimm 
noted that products can remain on 
the market for a year while the FDA 

CTP reviews their applications and 
that the CTP has the ability to exempt 
new products from filing on a case-
by-case basis.

Last month, the FDA proposed 
the shorter timeline after the court 
ruled in a lawsuit filed by anti-
tobacco groups that the agency had 
exceeded its authority in allowing 
e-cigarettes to remain on the market 
until 2022 before companies applied 
for regulatory approval.

Morgan Stanley tobacco analyst 
Pamela Kaufman does not expect the 
CTP to contest the judge’s decision.

New PMTA deadline
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AircoDIET has supplied more than 
55 DIET plants worldwide, many 
of which have been turn-key. We 
continuously develop and refine 
the DIET process and our DIET 
plants have above 95% uptime 
with a dry yield better than 98.5% 
through the plant. 
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Philip Morris International will pay 
Altria Group approximately $2.7 billion 
for the exclusive U.S. commercialization 
rights to the IQOS tobacco-heating sys-
tem effective April 20, 2024.

In 2013, Altria entered into a series of 
agreements with PMI related to innova-
tive tobacco products, which included 
exclusive U.S. commercialization rights 
of Altria subsidiary Philip Morris USA 
to the IQOS system. PM USA’s com-
mercialization rights were subject to an 
initial five-year term, which began when 
the system received authorization from 
the U.S. Food and Drug Administration 
in April 2019 and continued through 
April 2024.

As part of the 2013 agreement, PM 
USA had the right to maintain exclu-
sive U.S. commercialization rights 
upon achieving an initial milestone by 
April 2022. Upon achieving additional 
milestones, PM USA had the option to 
renew for an additional five-year term 
through April 2029.

While Altria believed it had achieved 
the required milestones, PMI disagreed. 
The parties were unable to reach a long-
term agreement and decided to enter 
into the agreement to transition and 
ultimately conclude their relationship.

IQOS and Marlboro HeatSticks 
are currently unavailable for sale in 
the U.S. due to orders imposed by the 
U.S. International Trade Commission 
that prohibit importation of IQOS and 

Marlboro HeatSticks into the U.S. relat-
ing to a patent dispute. 

In a press note announcing the IQOS 
transition, Altria said it remains com-
mitted to its vision to responsibly lead 
the transition of adult smokers to a 
smoke-free future. “We believe in a port-
folio approach to tobacco harm reduc-
tion and expect to compete in the major 
smoke-free categories. We have rein-
vested into our internal product devel-
opment system, and we expect to finalize 
designs for two smoke-free products, 
including a heated-tobacco product, by 
the end of 2022,” the company wrote.

PMI, meanwhile, hailed the deal as a 
historic milestone in its journey toward 
a smoke-free future. “This agreement 
gives PMI full U.S. commercialization 
rights to IQOS within approximately 
18 months and provides a clear path 
to fulfilling the product’s full potential 
in the world’s largest smoke-free mar-
ket, leveraging PMI’s full strategic and 
financial commitment to IQOS’ suc-
cess,” said PMI CEO Jacek Olczak. 

In related news, PMI increased the 
price of its bid for Swedish Match to 
sek116 ($10.34) per share from the 
sek106 per share offered in May.

IQOS and the proposal to buy 
Swedish Match are part of PMI’s 
strategy to generate more than half of 
its annual net revenue from smoke-
free products by 2025, up from about 
30 percent currently.

PMI Acquires U.S. IQOS Rights From Altria
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Marlboro most valuable
Marlboro is the world’s most valuable 
tobacco brand with a value of $33.6 bil-
lion, according to the latest report by 
Brand Finance, an independent brand 
valuation consultancy.

As cigarette use declines in devel-
oped markets, tobacco brands are racing 
to develop next-generation products to 
fuel growth. Marlboro has seen success 
with its IQOS tobacco-heating system, 
which uses sophisticated electronics to 
heat specially designed heated-tobacco 
units up to 350 degrees Celsius without 
combustion, fire, ash or smoke.

The Brand Finance report is avail-
able at https://bit.ly/2YucqT7.

FDA details plans for e-cigarettes
Acting U.S. Food and Drug 
Administration (FDA) Commissioner 
Ned Sharpless has released a state-
ment on how he plans to regulate 
e-cigarettes, saying that the FDA over-
sight of these products is a top priority 
for the agency.

The FDA’s plans include:
• Restricting youth access to electronic 

nicotine-delivery systems (ENDS)
• Conducting retailer and 

manufacturer checks
• Increasing requirements for 

ENDS manufacturers
• Utilizing premarket product 

review requirements

• Providing data to inform 
premarket applications

• Preventing youth tobacco use 
through enforcement actions, pol-
icy and education

• Continuing to invest in more sci-
ence and research

“While ENDS products appear to hold 
some promise in helping addicted adult 
smokers transition away from combustible 
tobacco to a potentially less harmful form 
of nicotine delivery, these products are not 
safe, and we cannot allow the next genera-
tion of young people to become addicted 
to nicotine,” Sharpless said.

Sharlpess’ statement is available at 
https://bit.ly/2Y4Q9ik. 

Soaring shares
China Tobacco International has been 
the best performing company on the 
Hong Kong stock exchange since its ini-
tial public offering last month, accord-
ing to Bloomberg.

As of July 3, the company’s share 
price was up 293 percent from its IPO 
price of hkd4.88 ($0.63).

While some analysts and fund man-
agers say China Tobacco deserves a 
premium, others warn the stock’s runup 
is overdone.

China Tobacco International 
accounts for a tiny portion of China 
Tobacco’s overall business, which has a 
bigger market share than the next five 

On July 12, the District Court of 
Maryland issued an order that will set 
the U.S. Food and Drug Administration 
(FDA) Center for Tobacco Products’ 
(CTP) premarket tobacco product 
application (PMTA) deadline for vapor 
products to May 12, 2020.

The new deadline is more than two 
years ahead of the current Aug. 8, 2022 
PMTA deadline that was reset in 2017 
when former FDA Commissioner 
Scott Gottlieb took his position.

As part of the order, Judge Grimm 
noted that products can remain on 
the market for a year while the FDA 

CTP reviews their applications and 
that the CTP has the ability to exempt 
new products from filing on a case-
by-case basis.

Last month, the FDA proposed 
the shorter timeline after the court 
ruled in a lawsuit filed by anti-
tobacco groups that the agency had 
exceeded its authority in allowing 
e-cigarettes to remain on the market 
until 2022 before companies applied 
for regulatory approval.

Morgan Stanley tobacco analyst 
Pamela Kaufman does not expect the 
CTP to contest the judge’s decision.

New PMTA deadline

•   Double your resource value

•   Use 100% expanded fine- 
     cut for MYO and RYO

•   Untouchable product quality

•   Impex – pressure/vacuum
     technology

•   DIET - Dry Ice Expanded
     Tobacco

AircoDIET has supplied more than 
55 DIET plants worldwide, many 
of which have been turn-key. We 
continuously develop and refine 
the DIET process and our DIET 
plants have above 95% uptime 
with a dry yield better than 98.5% 
through the plant. 

www.aircodiet.com

Over 100%
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expansionexpansion
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The U.S. market for nicotine prod-
ucts is set to change dramatically fol-
lowing the Sept. 9 deadline to submit 
premarket tobacco product applica-
tions (PMTAs) to the Food and Drug 
Administration (FDA).

Companies that failed to submit a 
PMTA by the deadline must remove 
their products from the market. If 
a product was “verifiably” on the 
market prior to Aug. 8, 2016, (the 
FDA’s cutoff for new products) and 
its manufacturer submitted a PMTA 
application before Sept. 9, the prod-
uct can stay on the market for up to 
a year or until the FDA approves or 
denies the PMTA. For any PMTA 
submitted after the deadline, a 
product may not be marketed until 
the FDA grants a marketing order, 
according to the FDA.

Because the cost of complying 
with the regulations is staggeringly 
high, experts expect that many man-
ufacturers will fail to clear the hur-
dle, and the e-cigarette market will 
be left largely to the tobacco giants.

Although the FDA estimates a single 
PMTA costs anywhere from $117,000 
to $466,000, those figures are consid-
ered low by the industry. The Rocky 
Mountain Smoke-Free Association 
estimates a single PMTA costs 
between $8.6 million and $11.1 million
per stock keeping unit. It fore-
casts 14,000 small vape businesses 
employing 166,000 workers will be 
destroyed, representing $24 billion 
in economic activity.

Deep-pocketed Philip Morris 
International, by contrast, already 
has four separate PMTAs approved: 
one for its IQOS heated-tobacco 
device and three for flavors of its 
disposable HeatSticks.

Vapor advocates have cautioned 
that millions of vapers who had 
used e-cigarettes to quit smoking 

will revert to combustible cigarettes, 
which are generally believed to be 
riskier than vapor products.

The vapor industry is not dead, 
however, as several manufacturers 
have announced that their PMTA 
submissions have been accepted 
and filed by the FDA. Independent 
vapor businesses that have submit-
ted PMTAs include Avail Vapor, 
Charlie’s Chalk Dust, Bidi Stick, 
E-Alternative Solutions, Innoken, 
Jarvis Vaping Supply, KangerTech, 
Nicopure Labs, Prism, Smok, 
Smoore/Vaporesso and Voom.

As of Aug. 31, the FDA had 
received applications for around 
2,000 deemed products, of which 
around 40 percent have been 
resolved, according to Mitch Zeller, 
director of the agency’s Center for 
Tobacco Products.

Receiving a marketing authoriza-
tion to sell vapor products isn’t the 
end of the process for manufacturers 
as described by Broughton Nicotine 
Services’ Yvonne Wilding in this 
publication (see “A Journey, Not 
A Destination,” Tobacco Reporter, 
September 2020). The FDA requires 
companies to conduct postmarket 
surveillance and studies to determine 
the impact of the marketing orders 
on consumer perception, behavior 
and health and to enable the FDA 
to review the accuracy of the deter-
minations upon which the orders 
were based.

These postmarket requirements 
include a rigorous toxicity study 
using computer models to help pre-
dict potential adverse effects in users. 
The orders also require the company 
to monitor youth awareness and use 
of the products to help ensure that 
the marketing of the product does 
not have unintended consequences 
for youth use.

Preparing for a radically diff erent 
landscape in wake of PMTA deadline
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Marlboro most valuable
Marlboro is the world’s most valuable 
tobacco brand with a value of $33.6 bil-
lion, according to the latest report by 
Brand Finance, an independent brand 
valuation consultancy.

As cigarette use declines in devel-
oped markets, tobacco brands are racing 
to develop next-generation products to 
fuel growth. Marlboro has seen success 
with its IQOS tobacco-heating system, 
which uses sophisticated electronics to 
heat specially designed heated-tobacco 
units up to 350 degrees Celsius without 
combustion, fire, ash or smoke.

The Brand Finance report is avail-
able at https://bit.ly/2YucqT7.

FDA details plans for e-cigarettes
Acting U.S. Food and Drug 
Administration (FDA) Commissioner 
Ned Sharpless has released a state-
ment on how he plans to regulate 
e-cigarettes, saying that the FDA over-
sight of these products is a top priority 
for the agency.

The FDA’s plans include:
• Restricting youth access to electronic 

nicotine-delivery systems (ENDS)
• Conducting retailer and 

manufacturer checks
• Increasing requirements for 

ENDS manufacturers
• Utilizing premarket product 

review requirements

• Providing data to inform 
premarket applications

• Preventing youth tobacco use 
through enforcement actions, pol-
icy and education

• Continuing to invest in more sci-
ence and research

“While ENDS products appear to hold 
some promise in helping addicted adult 
smokers transition away from combustible 
tobacco to a potentially less harmful form 
of nicotine delivery, these products are not 
safe, and we cannot allow the next genera-
tion of young people to become addicted 
to nicotine,” Sharpless said.

Sharlpess’ statement is available at 
https://bit.ly/2Y4Q9ik. 

Soaring shares
China Tobacco International has been 
the best performing company on the 
Hong Kong stock exchange since its ini-
tial public offering last month, accord-
ing to Bloomberg.

As of July 3, the company’s share 
price was up 293 percent from its IPO 
price of hkd4.88 ($0.63).

While some analysts and fund man-
agers say China Tobacco deserves a 
premium, others warn the stock’s runup 
is overdone.

China Tobacco International 
accounts for a tiny portion of China 
Tobacco’s overall business, which has a 
bigger market share than the next five 

On July 12, the District Court of 
Maryland issued an order that will set 
the U.S. Food and Drug Administration 
(FDA) Center for Tobacco Products’ 
(CTP) premarket tobacco product 
application (PMTA) deadline for vapor 
products to May 12, 2020.

The new deadline is more than two 
years ahead of the current Aug. 8, 2022 
PMTA deadline that was reset in 2017 
when former FDA Commissioner 
Scott Gottlieb took his position.

As part of the order, Judge Grimm 
noted that products can remain on 
the market for a year while the FDA 

CTP reviews their applications and 
that the CTP has the ability to exempt 
new products from filing on a case-
by-case basis.

Last month, the FDA proposed 
the shorter timeline after the court 
ruled in a lawsuit filed by anti-
tobacco groups that the agency had 
exceeded its authority in allowing 
e-cigarettes to remain on the market 
until 2022 before companies applied 
for regulatory approval.

Morgan Stanley tobacco analyst 
Pamela Kaufman does not expect the 
CTP to contest the judge’s decision.

New PMTA deadline
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     Tobacco

AircoDIET has supplied more than 
55 DIET plants worldwide, many 
of which have been turn-key. We 
continuously develop and refine 
the DIET process and our DIET 
plants have above 95% uptime 
with a dry yield better than 98.5% 
through the plant. 

www.aircodiet.com
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In a report released March 31, the 
All-Party Parliamentary Group 
(APPG) on Vaping calls upon the 
U.K. government to make the most 
of Brexit by challenging the World 
Health Organization’s (WHO) oppo-
sition to vaping at the upcoming 
Framework Convention on Tobacco 
Control (FCTC) Conference of the 
Parties (COP9).

The call follows a four-month 
inquiry into the FCTC by the APPG, 
which investigated the FCTC’s his-
tory, governance and approach to 
evidence-based decision-making. It 
was prompted by the WHO encourag-
ing and applauding bans on vaping.

At a time when the U.K. government 
has set an ambitious target to make 
England smoke-free by 2030 and Public 
Health England has asserted vaping is 
at least 95 percent less harmful than 
smoking, the members of the House 
of Commons and the House of Lords 
wanted to ensure the WHO doesn’t turn 
its back on the lives of the 1 billion peo-
ple around the world who still smoke, 
including the 7 million in the U.K.

The parliamentarians—which 
included Viscount Matt Ridley, 
a vocal advocate for reduced-harm 
alternatives—have called on the gov-
ernment to consider “dramatically 
scaling back our funding” if they don’t 
see a change in the approach from the 
WHO with the FCTC better reflecting 
the U.K.’s national interests.

The main recommendations from 
the report include:
• Ensuring the WHO returns to the 

founding principle of the treaty, 
which includes harm reduction.

• Restricting any decision to ban vap-
ing and other reduced-risk alterna-
tives to smoking.

• Sending experts and consumers 
to sit alongside the Department of 
Health & Social Care officials at the 
multilateral event.

• Establishing a working group to look 
at the science and evidence for new 
and emerging products.

• Ensuring openness and transparency 
instead of secretive decision-making.

• If the WHO continues to pursue 
an agenda-driven approach to ban 
less harmful alternatives to smoking, 
then the U.K. should consider dra-
matically scaling back its funding.
The inquiry heard evidence 

from Clive Bates, former director of 
anti-smoking group Action on 
Smoking and Health, as well as profes-
sor Lynne Dawkins from the London 
South Bank University and consumer 
groups the New Nicotine Alliance and 
We Vape, among others.

They called for the delegation of 
departmental health officials, dip-
lomats and activists usually sent to 
these events to be strengthened with 
experts who have real world experi-
ence and even former smokers who 
can attest to the benefits of vaping 
and other reduced-risk products. It 
was strongly felt that the voice of the 
consumer has been missing in these 
debates so far, and by defending the 
strong story the U.K. has to tell at 
home, the government would be put-
ting the marker down for “Global 
Britain” abroad.

U.K. Urged to Challenge 
WHO’s Stance on THR

Matt Ridley
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Vapers Urged to See Doctor Ahead 
of New Rules
The Therapeutic Goods Administration 
(TGA) is urging Australian vapers to make 
an appointment with their general practi-
tioners to discuss their smoking cessation 
options ahead of new vaping rules.

Effective Oct. 1, Australian consumers 
will need a valid prescription to legally 
obtain nicotine vaping products, such as 
nicotine e-cigarettes, nicotine pods and 
liquid nicotine, from an overseas website. 
A valid prescription is already required to 
purchase nicotine vaping products from 
Australian pharmacies.

Purchase of nicotine vaping products 
from other Australian sources will remain 
illegal, the TGA said in guidance docu-
ments released on Aug. 12.

From Oct. 1, Australian Border 
Force officials can stop an import at the 
Australian border and destroy the product 
if they suspect that it is unlawful and there 
is not a prescription available.

According to the TGA, the new rules 
balance the need to prevent adolescents 
and young adults from taking up nicotine 
vaping (and potentially smoking) while 

enabling current smokers to readily access 
these products for smoking cessation with 
appropriate medical advice.

While the TGA has not yet registered 
any nicotine vaping products, the agency 
says it is working closely with several 
potential applicant companies.

Pyxus Increases Revenues and 
Improves Net Loss
Pyxus International reported sales and 
other operating revenues of $333.3 million 
for the three months ended June 30, 2021,
up 26.8 percent from $262.8 million for 
the three months ended June 30, 2020. 
Gross profit as a percent of sales increased 
to 12.6 percent from 7.5 percent. Net 
loss improved 87.5 percent to $11.5 mil-
lion while adjusted earnings before inter-
est, taxes, depreciation and amortization 
increased 92.2 percent to $14.8 million.

“Fiscal year 2022 is progressing nicely 
and is in line with our expectations thus 
far. In the first quarter, we began to catch 
up from prior-period shipping delays 
driven by the pandemic and customer 
shipping instructions,” said Pieter Sikkel, 
president and CEO of Pyxus.
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Marlboro most valuable
Marlboro is the world’s most valuable 
tobacco brand with a value of $33.6 bil-
lion, according to the latest report by 
Brand Finance, an independent brand 
valuation consultancy.

As cigarette use declines in devel-
oped markets, tobacco brands are racing 
to develop next-generation products to 
fuel growth. Marlboro has seen success 
with its IQOS tobacco-heating system, 
which uses sophisticated electronics to 
heat specially designed heated-tobacco 
units up to 350 degrees Celsius without 
combustion, fire, ash or smoke.

The Brand Finance report is avail-
able at https://bit.ly/2YucqT7.

FDA details plans for e-cigarettes
Acting U.S. Food and Drug 
Administration (FDA) Commissioner 
Ned Sharpless has released a state-
ment on how he plans to regulate 
e-cigarettes, saying that the FDA over-
sight of these products is a top priority 
for the agency.

The FDA’s plans include:
• Restricting youth access to electronic 

nicotine-delivery systems (ENDS)
• Conducting retailer and 

manufacturer checks
• Increasing requirements for 

ENDS manufacturers
• Utilizing premarket product 

review requirements

• Providing data to inform 
premarket applications

• Preventing youth tobacco use 
through enforcement actions, pol-
icy and education

• Continuing to invest in more sci-
ence and research

“While ENDS products appear to hold 
some promise in helping addicted adult 
smokers transition away from combustible 
tobacco to a potentially less harmful form 
of nicotine delivery, these products are not 
safe, and we cannot allow the next genera-
tion of young people to become addicted 
to nicotine,” Sharpless said.

Sharlpess’ statement is available at 
https://bit.ly/2Y4Q9ik. 

Soaring shares
China Tobacco International has been 
the best performing company on the 
Hong Kong stock exchange since its ini-
tial public offering last month, accord-
ing to Bloomberg.

As of July 3, the company’s share 
price was up 293 percent from its IPO 
price of hkd4.88 ($0.63).

While some analysts and fund man-
agers say China Tobacco deserves a 
premium, others warn the stock’s runup 
is overdone.

China Tobacco International 
accounts for a tiny portion of China 
Tobacco’s overall business, which has a 
bigger market share than the next five 

On July 12, the District Court of 
Maryland issued an order that will set 
the U.S. Food and Drug Administration 
(FDA) Center for Tobacco Products’ 
(CTP) premarket tobacco product 
application (PMTA) deadline for vapor 
products to May 12, 2020.

The new deadline is more than two 
years ahead of the current Aug. 8, 2022 
PMTA deadline that was reset in 2017 
when former FDA Commissioner 
Scott Gottlieb took his position.

As part of the order, Judge Grimm 
noted that products can remain on 
the market for a year while the FDA 

CTP reviews their applications and 
that the CTP has the ability to exempt 
new products from filing on a case-
by-case basis.

Last month, the FDA proposed 
the shorter timeline after the court 
ruled in a lawsuit filed by anti-
tobacco groups that the agency had 
exceeded its authority in allowing 
e-cigarettes to remain on the market 
until 2022 before companies applied 
for regulatory approval.

Morgan Stanley tobacco analyst 
Pamela Kaufman does not expect the 
CTP to contest the judge’s decision.

New PMTA deadline
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55 DIET plants worldwide, many 
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with a dry yield better than 98.5% 
through the plant. 
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A new paper co-authored by U.S. 
tobacco control experts endorses the 
harm reduction benefits of vaping for 
adult smokers trying to quit combus-
tible cigarettes. The paper suggests that 
the public image of vaping products 
must be improved, and electronic nic-
otine-delivery systems (ENDS) should 
be promoted as a safer alternative to 
combustible cigarettes.

“Opponents focus on e-cigarettes’ 
risks for young people, while sup-
porters emphasize the potential for 
e-cigarettes to assist smokers in quit-
ting smoking. Most U.S. health orga-
nizations, media coverage and poli-
cymakers have focused primarily on 
risks to youths,” the report states. 
“Because of their messaging, much 
of the public—including most smok-
ers—now consider e-cigarette use as 

dangerous as or more dangerous than 
smoking. By contrast, the National 
Academies of Science, Engineering 
and Medicine concluded that e-cig-
arette use is likely far less hazardous 
than smoking. Policies intended to 
reduce adolescent vaping may also 
reduce adult smokers’ use of e-ciga-
rettes in quit attempts.”

Published August 19 in The 
American Journal of Public Health, the 
study was led by Kenneth Warner, a 
professor emeritus of health manage-
ment and policy at the University of 
Michigan and a distinguished tobacco 
control expert. Fifteen former presi-
dents of the Society for Research on 
Nicotine and Tobacco co-authored the 
paper.

The paper is available 
at https://bit.ly/3zftfnR. 

Paper: Focus on youth vaping 
prevention could hinder adult cessation
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Cuba Plots Post-Hurricane  
Tobacco Course
Tabacuba Business Group of Cuba is 
drawing up new strategies for tobacco 
output in the 2022–2023 harvest follow-
ing the destruction of Hurricane Ian, 
reports Prensa Latina.

Marino Murillo, president of 
Tabacuba, considered the Pinar del Rio 

province as decisive in the effort. 
All tobacco that was protected 

in natural curing houses and ware-
houses will be collected; 33,000 tons 
of the existing 41,000 tons are in this 
province, which reported 80 percent  
infrastructure destruction.

Anywhere from 15,000 tons to 
17,000 tons of tobacco will be taken to 

other provinces, and seedbed irrigation 
will be immediately resumed.

Warehouses and natural cur-
ing houses that are in good condition 
will be stripped of available materi-
als because the country is deficient in 
wood, according to Murillo.

Tobacco growers in Pinar del Rio 
kept 650 tons of covered tobacco from 

Altria Group has decided to compete 
with Juul Labs as the e-cigarette maker 
faces a potential ban of its products in 
the United States, reports The Wall 
Street Journal.

According to a filing with the 
Securities and Exchange Commission, 
Altria has exercised its option to per-
manently terminate its noncompeti-
tion obligations to Juul Labs, losing 
the right to the board designation and 
significantly reducing its voting power.

“We believe the decision to termi-
nate our noncompete maximizes our 
flexibility to compete in the e-vapor 
space while maintaining our economic 
interest in Juul,” an Altria spokesman 
told The Wall Street Journal.

The move comes almost four years 
after the tobacco giant paid nearly 

$13 billion for a 35 percent stake in the 
e-cigarette manufacturer that at the 
time was dominating the market.

Juul’s value has declined consider-
ably since then as the company faced 
scrutiny and litigation over its market-
ing practices. In early September, Juul 
Labs agreed to pay nearly $440 million 
to settle a two-year investigation by 33 
U.S. states into the marketing of its vap-
ing products, which critics have blamed 
for sparking a surge in underage vaping.

On June 23, the U.S. Food and Drug 
Administration ordered Juul Labs to 
pull its e-cigarettes from U.S. store 
shelves, saying the e-cigarette manu-
facturer had submitted insufficient evi-
dence that they were “appropriate for 
the protection of the public health.” 
A federal appeals court then granted  

Juul Labs an emergency stay of the 
order to give the judges time to evalu-
ate the merits of Juul’s appeal.

In July, Altria valued its Juul stake at 
$450 million—below a threshold that 
allowed Altria to exit a noncompete 
agreement and bring to market its own 
e-cigarettes. Altria CEO Billy Gifford 
noted at the time that the tobacco giant 
now had the freedom to explore acqui-
sitions of other e-cigarette brands.

Ending its noncompete obligations 
to Juul Labs allows Altria to go it 
alone or pursue other vapor compa-
nies, such as Njoy, which has received 
FDA marketing authorization for sev-
eral of its products. In July, The Wall 
Street Journal reported that Njoy had 
hired bankers for a possible sale of  
the company.

Altria Ends Noncompete Agreement with Juul
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Marlboro most valuable
Marlboro is the world’s most valuable 
tobacco brand with a value of $33.6 bil-
lion, according to the latest report by 
Brand Finance, an independent brand 
valuation consultancy.

As cigarette use declines in devel-
oped markets, tobacco brands are racing 
to develop next-generation products to 
fuel growth. Marlboro has seen success 
with its IQOS tobacco-heating system, 
which uses sophisticated electronics to 
heat specially designed heated-tobacco 
units up to 350 degrees Celsius without 
combustion, fire, ash or smoke.

The Brand Finance report is avail-
able at https://bit.ly/2YucqT7.

FDA details plans for e-cigarettes
Acting U.S. Food and Drug 
Administration (FDA) Commissioner 
Ned Sharpless has released a state-
ment on how he plans to regulate 
e-cigarettes, saying that the FDA over-
sight of these products is a top priority 
for the agency.

The FDA’s plans include:
• Restricting youth access to electronic 

nicotine-delivery systems (ENDS)
• Conducting retailer and 

manufacturer checks
• Increasing requirements for 

ENDS manufacturers
• Utilizing premarket product 

review requirements

• Providing data to inform 
premarket applications

• Preventing youth tobacco use 
through enforcement actions, pol-
icy and education

• Continuing to invest in more sci-
ence and research

“While ENDS products appear to hold 
some promise in helping addicted adult 
smokers transition away from combustible 
tobacco to a potentially less harmful form 
of nicotine delivery, these products are not 
safe, and we cannot allow the next genera-
tion of young people to become addicted 
to nicotine,” Sharpless said.

Sharlpess’ statement is available at 
https://bit.ly/2Y4Q9ik. 

Soaring shares
China Tobacco International has been 
the best performing company on the 
Hong Kong stock exchange since its ini-
tial public offering last month, accord-
ing to Bloomberg.

As of July 3, the company’s share 
price was up 293 percent from its IPO 
price of hkd4.88 ($0.63).

While some analysts and fund man-
agers say China Tobacco deserves a 
premium, others warn the stock’s runup 
is overdone.

China Tobacco International 
accounts for a tiny portion of China 
Tobacco’s overall business, which has a 
bigger market share than the next five 

On July 12, the District Court of 
Maryland issued an order that will set 
the U.S. Food and Drug Administration 
(FDA) Center for Tobacco Products’ 
(CTP) premarket tobacco product 
application (PMTA) deadline for vapor 
products to May 12, 2020.

The new deadline is more than two 
years ahead of the current Aug. 8, 2022 
PMTA deadline that was reset in 2017 
when former FDA Commissioner 
Scott Gottlieb took his position.

As part of the order, Judge Grimm 
noted that products can remain on 
the market for a year while the FDA 

CTP reviews their applications and 
that the CTP has the ability to exempt 
new products from filing on a case-
by-case basis.

Last month, the FDA proposed 
the shorter timeline after the court 
ruled in a lawsuit filed by anti-
tobacco groups that the agency had 
exceeded its authority in allowing 
e-cigarettes to remain on the market 
until 2022 before companies applied 
for regulatory approval.

Morgan Stanley tobacco analyst 
Pamela Kaufman does not expect the 
CTP to contest the judge’s decision.

New PMTA deadline
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with a dry yield better than 98.5% 
through the plant. 
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The U.S. market for nicotine prod-
ucts is set to change dramatically fol-
lowing the Sept. 9 deadline to submit 
premarket tobacco product applica-
tions (PMTAs) to the Food and Drug 
Administration (FDA).

Companies that failed to submit a 
PMTA by the deadline must remove 
their products from the market. If 
a product was “verifiably” on the 
market prior to Aug. 8, 2016, (the 
FDA’s cutoff for new products) and 
its manufacturer submitted a PMTA 
application before Sept. 9, the prod-
uct can stay on the market for up to 
a year or until the FDA approves or 
denies the PMTA. For any PMTA 
submitted after the deadline, a 
product may not be marketed until 
the FDA grants a marketing order, 
according to the FDA.

Because the cost of complying 
with the regulations is staggeringly 
high, experts expect that many man-
ufacturers will fail to clear the hur-
dle, and the e-cigarette market will 
be left largely to the tobacco giants.

Although the FDA estimates a single 
PMTA costs anywhere from $117,000 
to $466,000, those figures are consid-
ered low by the industry. The Rocky 
Mountain Smoke-Free Association 
estimates a single PMTA costs 
between $8.6 million and $11.1 million
per stock keeping unit. It fore-
casts 14,000 small vape businesses 
employing 166,000 workers will be 
destroyed, representing $24 billion 
in economic activity.

Deep-pocketed Philip Morris 
International, by contrast, already 
has four separate PMTAs approved: 
one for its IQOS heated-tobacco 
device and three for flavors of its 
disposable HeatSticks.

Vapor advocates have cautioned 
that millions of vapers who had 
used e-cigarettes to quit smoking 

will revert to combustible cigarettes, 
which are generally believed to be 
riskier than vapor products.

The vapor industry is not dead, 
however, as several manufacturers 
have announced that their PMTA 
submissions have been accepted 
and filed by the FDA. Independent 
vapor businesses that have submit-
ted PMTAs include Avail Vapor, 
Charlie’s Chalk Dust, Bidi Stick, 
E-Alternative Solutions, Innoken, 
Jarvis Vaping Supply, KangerTech, 
Nicopure Labs, Prism, Smok, 
Smoore/Vaporesso and Voom.

As of Aug. 31, the FDA had 
received applications for around 
2,000 deemed products, of which 
around 40 percent have been 
resolved, according to Mitch Zeller, 
director of the agency’s Center for 
Tobacco Products.

Receiving a marketing authoriza-
tion to sell vapor products isn’t the 
end of the process for manufacturers 
as described by Broughton Nicotine 
Services’ Yvonne Wilding in this 
publication (see “A Journey, Not 
A Destination,” Tobacco Reporter, 
September 2020). The FDA requires 
companies to conduct postmarket 
surveillance and studies to determine 
the impact of the marketing orders 
on consumer perception, behavior 
and health and to enable the FDA 
to review the accuracy of the deter-
minations upon which the orders 
were based.

These postmarket requirements 
include a rigorous toxicity study 
using computer models to help pre-
dict potential adverse effects in users. 
The orders also require the company 
to monitor youth awareness and use 
of the products to help ensure that 
the marketing of the product does 
not have unintended consequences 
for youth use.

Preparing for a radically diff erent 
landscape in wake of PMTA deadline
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Marlboro most valuable
Marlboro is the world’s most valuable 
tobacco brand with a value of $33.6 bil-
lion, according to the latest report by 
Brand Finance, an independent brand 
valuation consultancy.

As cigarette use declines in devel-
oped markets, tobacco brands are racing 
to develop next-generation products to 
fuel growth. Marlboro has seen success 
with its IQOS tobacco-heating system, 
which uses sophisticated electronics to 
heat specially designed heated-tobacco 
units up to 350 degrees Celsius without 
combustion, fire, ash or smoke.

The Brand Finance report is avail-
able at https://bit.ly/2YucqT7.

FDA details plans for e-cigarettes
Acting U.S. Food and Drug 
Administration (FDA) Commissioner 
Ned Sharpless has released a state-
ment on how he plans to regulate 
e-cigarettes, saying that the FDA over-
sight of these products is a top priority 
for the agency.

The FDA’s plans include:
• Restricting youth access to electronic 

nicotine-delivery systems (ENDS)
• Conducting retailer and 

manufacturer checks
• Increasing requirements for 

ENDS manufacturers
• Utilizing premarket product 

review requirements

• Providing data to inform 
premarket applications

• Preventing youth tobacco use 
through enforcement actions, pol-
icy and education

• Continuing to invest in more sci-
ence and research

“While ENDS products appear to hold 
some promise in helping addicted adult 
smokers transition away from combustible 
tobacco to a potentially less harmful form 
of nicotine delivery, these products are not 
safe, and we cannot allow the next genera-
tion of young people to become addicted 
to nicotine,” Sharpless said.

Sharlpess’ statement is available at 
https://bit.ly/2Y4Q9ik. 

Soaring shares
China Tobacco International has been 
the best performing company on the 
Hong Kong stock exchange since its ini-
tial public offering last month, accord-
ing to Bloomberg.

As of July 3, the company’s share 
price was up 293 percent from its IPO 
price of hkd4.88 ($0.63).

While some analysts and fund man-
agers say China Tobacco deserves a 
premium, others warn the stock’s runup 
is overdone.

China Tobacco International 
accounts for a tiny portion of China 
Tobacco’s overall business, which has a 
bigger market share than the next five 

On July 12, the District Court of 
Maryland issued an order that will set 
the U.S. Food and Drug Administration 
(FDA) Center for Tobacco Products’ 
(CTP) premarket tobacco product 
application (PMTA) deadline for vapor 
products to May 12, 2020.

The new deadline is more than two 
years ahead of the current Aug. 8, 2022 
PMTA deadline that was reset in 2017 
when former FDA Commissioner 
Scott Gottlieb took his position.

As part of the order, Judge Grimm 
noted that products can remain on 
the market for a year while the FDA 

CTP reviews their applications and 
that the CTP has the ability to exempt 
new products from filing on a case-
by-case basis.

Last month, the FDA proposed 
the shorter timeline after the court 
ruled in a lawsuit filed by anti-
tobacco groups that the agency had 
exceeded its authority in allowing 
e-cigarettes to remain on the market 
until 2022 before companies applied 
for regulatory approval.

Morgan Stanley tobacco analyst 
Pamela Kaufman does not expect the 
CTP to contest the judge’s decision.

New PMTA deadline
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55 DIET plants worldwide, many 
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the DIET process and our DIET 
plants have above 95% uptime 
with a dry yield better than 98.5% 
through the plant. 
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In a report released March 31, the 
All-Party Parliamentary Group 
(APPG) on Vaping calls upon the 
U.K. government to make the most 
of Brexit by challenging the World 
Health Organization’s (WHO) oppo-
sition to vaping at the upcoming 
Framework Convention on Tobacco 
Control (FCTC) Conference of the 
Parties (COP9).

The call follows a four-month 
inquiry into the FCTC by the APPG, 
which investigated the FCTC’s his-
tory, governance and approach to 
evidence-based decision-making. It 
was prompted by the WHO encourag-
ing and applauding bans on vaping.

At a time when the U.K. government 
has set an ambitious target to make 
England smoke-free by 2030 and Public 
Health England has asserted vaping is 
at least 95 percent less harmful than 
smoking, the members of the House 
of Commons and the House of Lords 
wanted to ensure the WHO doesn’t turn 
its back on the lives of the 1 billion peo-
ple around the world who still smoke, 
including the 7 million in the U.K.

The parliamentarians—which 
included Viscount Matt Ridley, 
a vocal advocate for reduced-harm 
alternatives—have called on the gov-
ernment to consider “dramatically 
scaling back our funding” if they don’t 
see a change in the approach from the 
WHO with the FCTC better reflecting 
the U.K.’s national interests.

The main recommendations from 
the report include:
• Ensuring the WHO returns to the 

founding principle of the treaty, 
which includes harm reduction.

• Restricting any decision to ban vap-
ing and other reduced-risk alterna-
tives to smoking.

• Sending experts and consumers 
to sit alongside the Department of 
Health & Social Care officials at the 
multilateral event.

• Establishing a working group to look 
at the science and evidence for new 
and emerging products.

• Ensuring openness and transparency 
instead of secretive decision-making.

• If the WHO continues to pursue 
an agenda-driven approach to ban 
less harmful alternatives to smoking, 
then the U.K. should consider dra-
matically scaling back its funding.
The inquiry heard evidence 

from Clive Bates, former director of 
anti-smoking group Action on 
Smoking and Health, as well as profes-
sor Lynne Dawkins from the London 
South Bank University and consumer 
groups the New Nicotine Alliance and 
We Vape, among others.

They called for the delegation of 
departmental health officials, dip-
lomats and activists usually sent to 
these events to be strengthened with 
experts who have real world experi-
ence and even former smokers who 
can attest to the benefits of vaping 
and other reduced-risk products. It 
was strongly felt that the voice of the 
consumer has been missing in these 
debates so far, and by defending the 
strong story the U.K. has to tell at 
home, the government would be put-
ting the marker down for “Global 
Britain” abroad.

U.K. Urged to Challenge 
WHO’s Stance on THR

Matt Ridley
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Vapers Urged to See Doctor Ahead 
of New Rules
The Therapeutic Goods Administration 
(TGA) is urging Australian vapers to make 
an appointment with their general practi-
tioners to discuss their smoking cessation 
options ahead of new vaping rules.

Effective Oct. 1, Australian consumers 
will need a valid prescription to legally 
obtain nicotine vaping products, such as 
nicotine e-cigarettes, nicotine pods and 
liquid nicotine, from an overseas website. 
A valid prescription is already required to 
purchase nicotine vaping products from 
Australian pharmacies.

Purchase of nicotine vaping products 
from other Australian sources will remain 
illegal, the TGA said in guidance docu-
ments released on Aug. 12.

From Oct. 1, Australian Border 
Force officials can stop an import at the 
Australian border and destroy the product 
if they suspect that it is unlawful and there 
is not a prescription available.

According to the TGA, the new rules 
balance the need to prevent adolescents 
and young adults from taking up nicotine 
vaping (and potentially smoking) while 

enabling current smokers to readily access 
these products for smoking cessation with 
appropriate medical advice.

While the TGA has not yet registered 
any nicotine vaping products, the agency 
says it is working closely with several 
potential applicant companies.

Pyxus Increases Revenues and 
Improves Net Loss
Pyxus International reported sales and 
other operating revenues of $333.3 million 
for the three months ended June 30, 2021,
up 26.8 percent from $262.8 million for 
the three months ended June 30, 2020. 
Gross profit as a percent of sales increased 
to 12.6 percent from 7.5 percent. Net 
loss improved 87.5 percent to $11.5 mil-
lion while adjusted earnings before inter-
est, taxes, depreciation and amortization 
increased 92.2 percent to $14.8 million.

“Fiscal year 2022 is progressing nicely 
and is in line with our expectations thus 
far. In the first quarter, we began to catch 
up from prior-period shipping delays 
driven by the pandemic and customer 
shipping instructions,” said Pieter Sikkel, 
president and CEO of Pyxus.
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Marlboro most valuable
Marlboro is the world’s most valuable 
tobacco brand with a value of $33.6 bil-
lion, according to the latest report by 
Brand Finance, an independent brand 
valuation consultancy.

As cigarette use declines in devel-
oped markets, tobacco brands are racing 
to develop next-generation products to 
fuel growth. Marlboro has seen success 
with its IQOS tobacco-heating system, 
which uses sophisticated electronics to 
heat specially designed heated-tobacco 
units up to 350 degrees Celsius without 
combustion, fire, ash or smoke.

The Brand Finance report is avail-
able at https://bit.ly/2YucqT7.

FDA details plans for e-cigarettes
Acting U.S. Food and Drug 
Administration (FDA) Commissioner 
Ned Sharpless has released a state-
ment on how he plans to regulate 
e-cigarettes, saying that the FDA over-
sight of these products is a top priority 
for the agency.

The FDA’s plans include:
• Restricting youth access to electronic 

nicotine-delivery systems (ENDS)
• Conducting retailer and 

manufacturer checks
• Increasing requirements for 

ENDS manufacturers
• Utilizing premarket product 

review requirements

• Providing data to inform 
premarket applications

• Preventing youth tobacco use 
through enforcement actions, pol-
icy and education

• Continuing to invest in more sci-
ence and research

“While ENDS products appear to hold 
some promise in helping addicted adult 
smokers transition away from combustible 
tobacco to a potentially less harmful form 
of nicotine delivery, these products are not 
safe, and we cannot allow the next genera-
tion of young people to become addicted 
to nicotine,” Sharpless said.

Sharlpess’ statement is available at 
https://bit.ly/2Y4Q9ik. 

Soaring shares
China Tobacco International has been 
the best performing company on the 
Hong Kong stock exchange since its ini-
tial public offering last month, accord-
ing to Bloomberg.

As of July 3, the company’s share 
price was up 293 percent from its IPO 
price of hkd4.88 ($0.63).

While some analysts and fund man-
agers say China Tobacco deserves a 
premium, others warn the stock’s runup 
is overdone.

China Tobacco International 
accounts for a tiny portion of China 
Tobacco’s overall business, which has a 
bigger market share than the next five 

On July 12, the District Court of 
Maryland issued an order that will set 
the U.S. Food and Drug Administration 
(FDA) Center for Tobacco Products’ 
(CTP) premarket tobacco product 
application (PMTA) deadline for vapor 
products to May 12, 2020.

The new deadline is more than two 
years ahead of the current Aug. 8, 2022 
PMTA deadline that was reset in 2017 
when former FDA Commissioner 
Scott Gottlieb took his position.

As part of the order, Judge Grimm 
noted that products can remain on 
the market for a year while the FDA 

CTP reviews their applications and 
that the CTP has the ability to exempt 
new products from filing on a case-
by-case basis.

Last month, the FDA proposed 
the shorter timeline after the court 
ruled in a lawsuit filed by anti-
tobacco groups that the agency had 
exceeded its authority in allowing 
e-cigarettes to remain on the market 
until 2022 before companies applied 
for regulatory approval.

Morgan Stanley tobacco analyst 
Pamela Kaufman does not expect the 
CTP to contest the judge’s decision.

New PMTA deadline
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A new paper co-authored by U.S. 
tobacco control experts endorses the 
harm reduction benefits of vaping for 
adult smokers trying to quit combus-
tible cigarettes. The paper suggests that 
the public image of vaping products 
must be improved, and electronic nic-
otine-delivery systems (ENDS) should 
be promoted as a safer alternative to 
combustible cigarettes.

“Opponents focus on e-cigarettes’ 
risks for young people, while sup-
porters emphasize the potential for 
e-cigarettes to assist smokers in quit-
ting smoking. Most U.S. health orga-
nizations, media coverage and poli-
cymakers have focused primarily on 
risks to youths,” the report states. 
“Because of their messaging, much 
of the public—including most smok-
ers—now consider e-cigarette use as 

dangerous as or more dangerous than 
smoking. By contrast, the National 
Academies of Science, Engineering 
and Medicine concluded that e-cig-
arette use is likely far less hazardous 
than smoking. Policies intended to 
reduce adolescent vaping may also 
reduce adult smokers’ use of e-ciga-
rettes in quit attempts.”

Published August 19 in The 
American Journal of Public Health, the 
study was led by Kenneth Warner, a 
professor emeritus of health manage-
ment and policy at the University of 
Michigan and a distinguished tobacco 
control expert. Fifteen former presi-
dents of the Society for Research on 
Nicotine and Tobacco co-authored the 
paper.

The paper is available 
at https://bit.ly/3zftfnR. 

Paper: Focus on youth vaping 
prevention could hinder adult cessation
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being damaged with their early actions 
before the hurricane.

According to Murillo, Cuba is still 
planning on planting tobacco, which 
covers 15,000 ha nationwide, but the 
area to be used in Pinar del Rio has 
not yet been defined and will depend 
on possible curing houses that can  
be rebuilt.

Shopkeepers up in Arms Over 
Bangladesh Tobacco Bill
Bangladesh’s proposal to require all 
tobacco businesses to obtain licenses 
will adversely impact the livelihoods 
of small traders and hurt government 
revenue, according to critics.

Lawmakers are currently reviewing 
a draft law that would ban tobacco sales 
from makeshift shops, outlaw product 
displays and prohibit the sale of single 
cigarettes, a common practice in many 
low-income countries.

Muhammad Helal Uddin, presi-
dent of the Bangladesh Shop Owners 
Association, insisted licenses should be 
required only for manufacturers and 
warned that shopkeepers would take to 
the streets if the bill became law.

Meanwhile, economists predicted 

that the proposal would deprive the 
government of significant tax earnings 
at a time of economic hardship.

“The tobacco sector is the larg-
est contributor to VAT income. Any 
abrupt decision without the consulta-
tion of the revenue board would surely 
backfire and nosedive revenue income,” 
an unnamed National Board of Revenue 
official was quoted as saying by the 
Dhaka Tribune.

The National Board of Revenue earned 
nearly bdt300 billion ($2.91 billion) 
from cigarette taxes in fiscal  
2021–2022—equivalent to approxi-
mately 10 percent of Bangladesh’s total 
revenue income.

Ahsan H. Mansur, executive director 
of the Policy Research Institute, cau-
tioned that the draft law would boost 
the illegal trade in tobacco products and 
drive up sales of low-cost brands at the 
expense of higher priced varieties.

“Since these vendors will not get the 
supply of top brands produced by the 
multinational tobacco companies, they 
will sell low-quality brands of the local 
companies that are least interested in 
complying with rules and regulations,” 
said Mansur.

Mansur advised the government to 
instead focus on raising awareness of the 
health risks of tobacco consumption. 

According to the Global Adult Tobacco 
Survey, 44 percent of Bangladeshis used 
tobacco in 2009. Through a range of 
anti-tobacco measures, the govern-
ment brought this number down to  
34 percent in 2017. If the trend contin-
ues, the smoking rate could dip below 
5 percent over the next 15 years to  
20 years, according to Mansur.

Study: Smoking Costs  
U.S. Economy Billions
Smoking cost the U.S. economy  
$891 billion in 2020, almost 10 times 
the cigarette industry’s revenue of  
$92 billion, reports Medical Xpress, citing 
a new American Cancer Society study.

“Economic losses from cigarette 
smoking far outweigh any economic 
benefit from the tobacco industry—
wages and salaries of those employed by 
the industry, tax revenue and industry 
profit combined,” said Nigar Nargis, 
senior scientific director of tobacco 
control research at the cancer society.

“As a society, we can mitigate these 
economic losses through coordinated 

Cut Rag Processors plans to build an 
$80 million cigarette factory in Harare, 
Zimbabwe, reports The Sunday Mail, 
citing sources familiar with the project.

The company, which is one of the 
country’s largest exporters of cut rag 
and manufactures the Remington Gold 
cigarette brand, has already started 
clearing 60,000 square meters of land 
in the Lochinvar industrial area.

The factory will have both a primary 
department for the production of cut 
rag and a secondary department for the 
manufacture of cigarettes, an unnamed 
source told The Sunday Mail.

While confirming the construc-
tion of the new facility, Cut Rag 
Processors Managing Director Nyasha 
Chinhara declined to provide details, 
citing “finalization of confidential  
internal processes.”

The project fits with Zimbabwe’s 
Tobacco Value Chain Transformation 
Plan, which aims to extract more value 
from the tobacco business.

The world’s sixth-largest producer 
of leaf tobacco, Zimbabwe currently 
captures only a fraction of the trade’s 
value. The government aims to unlock 
$5 billion in export revenue by 2025.

Net foreign currency inflows from 
tobacco stood at $45.7 million in 
2020. About 98 percent of tobacco 
produced in Zimbabwe is exported in 
green (semi-processed) form by big  
tobacco merchants.

Zimbabwe has three processing facil-
ities owned by Zimbabwe Leaf Tobacco, 
Tobacco Processors Zimbabwe and 
Mashonaland Tobacco Co.

Cut Rag Processors was formed in 
February 2000 as the first independent 

cut rag production facility in Zimbabwe 
servicing both the domestic and 
export markets.

The establishment of the company 
paved the way for the merger of BAT 
and Rothmans in 2000. Previously, the 
Competition and Tariff Commission 
had rejected the merger out of concern 
that the merged entity would create  
a monopoly.

Between 2012 and 2014, Cut Rag 
Processors closed its cigarette line. A 
year later, the company decided to exit 
the entire tobacco business. It returned 
to production after its owner, Gold 
Leaf, sold the business to new share-
holders in 2019.

Encouraged by the government’s 
plan to boost Zimbabwe’s tobacco earn-
ings, the new investor injected capital 
into the manufacturing business.

Cut Rag Processors to Build $80 Million Plant in Harare
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Marlboro most valuable
Marlboro is the world’s most valuable 
tobacco brand with a value of $33.6 bil-
lion, according to the latest report by 
Brand Finance, an independent brand 
valuation consultancy.

As cigarette use declines in devel-
oped markets, tobacco brands are racing 
to develop next-generation products to 
fuel growth. Marlboro has seen success 
with its IQOS tobacco-heating system, 
which uses sophisticated electronics to 
heat specially designed heated-tobacco 
units up to 350 degrees Celsius without 
combustion, fire, ash or smoke.

The Brand Finance report is avail-
able at https://bit.ly/2YucqT7.

FDA details plans for e-cigarettes
Acting U.S. Food and Drug 
Administration (FDA) Commissioner 
Ned Sharpless has released a state-
ment on how he plans to regulate 
e-cigarettes, saying that the FDA over-
sight of these products is a top priority 
for the agency.

The FDA’s plans include:
• Restricting youth access to electronic 

nicotine-delivery systems (ENDS)
• Conducting retailer and 

manufacturer checks
• Increasing requirements for 

ENDS manufacturers
• Utilizing premarket product 

review requirements

• Providing data to inform 
premarket applications

• Preventing youth tobacco use 
through enforcement actions, pol-
icy and education

• Continuing to invest in more sci-
ence and research

“While ENDS products appear to hold 
some promise in helping addicted adult 
smokers transition away from combustible 
tobacco to a potentially less harmful form 
of nicotine delivery, these products are not 
safe, and we cannot allow the next genera-
tion of young people to become addicted 
to nicotine,” Sharpless said.

Sharlpess’ statement is available at 
https://bit.ly/2Y4Q9ik. 

Soaring shares
China Tobacco International has been 
the best performing company on the 
Hong Kong stock exchange since its ini-
tial public offering last month, accord-
ing to Bloomberg.

As of July 3, the company’s share 
price was up 293 percent from its IPO 
price of hkd4.88 ($0.63).

While some analysts and fund man-
agers say China Tobacco deserves a 
premium, others warn the stock’s runup 
is overdone.

China Tobacco International 
accounts for a tiny portion of China 
Tobacco’s overall business, which has a 
bigger market share than the next five 

On July 12, the District Court of 
Maryland issued an order that will set 
the U.S. Food and Drug Administration 
(FDA) Center for Tobacco Products’ 
(CTP) premarket tobacco product 
application (PMTA) deadline for vapor 
products to May 12, 2020.

The new deadline is more than two 
years ahead of the current Aug. 8, 2022 
PMTA deadline that was reset in 2017 
when former FDA Commissioner 
Scott Gottlieb took his position.

As part of the order, Judge Grimm 
noted that products can remain on 
the market for a year while the FDA 

CTP reviews their applications and 
that the CTP has the ability to exempt 
new products from filing on a case-
by-case basis.

Last month, the FDA proposed 
the shorter timeline after the court 
ruled in a lawsuit filed by anti-
tobacco groups that the agency had 
exceeded its authority in allowing 
e-cigarettes to remain on the market 
until 2022 before companies applied 
for regulatory approval.

Morgan Stanley tobacco analyst 
Pamela Kaufman does not expect the 
CTP to contest the judge’s decision.

New PMTA deadline

•   Double your resource value

•   Use 100% expanded fine- 
     cut for MYO and RYO

•   Untouchable product quality

•   Impex – pressure/vacuum
     technology

•   DIET - Dry Ice Expanded
     Tobacco

AircoDIET has supplied more than 
55 DIET plants worldwide, many 
of which have been turn-key. We 
continuously develop and refine 
the DIET process and our DIET 
plants have above 95% uptime 
with a dry yield better than 98.5% 
through the plant. 

www.aircodiet.com

Over 100%
tobacco
expansionexpansion

6,8,10_IndustryBriefs.indd   6 7/31/2019   1:42:04 PM

The U.S. market for nicotine prod-
ucts is set to change dramatically fol-
lowing the Sept. 9 deadline to submit 
premarket tobacco product applica-
tions (PMTAs) to the Food and Drug 
Administration (FDA).

Companies that failed to submit a 
PMTA by the deadline must remove 
their products from the market. If 
a product was “verifiably” on the 
market prior to Aug. 8, 2016, (the 
FDA’s cutoff for new products) and 
its manufacturer submitted a PMTA 
application before Sept. 9, the prod-
uct can stay on the market for up to 
a year or until the FDA approves or 
denies the PMTA. For any PMTA 
submitted after the deadline, a 
product may not be marketed until 
the FDA grants a marketing order, 
according to the FDA.

Because the cost of complying 
with the regulations is staggeringly 
high, experts expect that many man-
ufacturers will fail to clear the hur-
dle, and the e-cigarette market will 
be left largely to the tobacco giants.

Although the FDA estimates a single 
PMTA costs anywhere from $117,000 
to $466,000, those figures are consid-
ered low by the industry. The Rocky 
Mountain Smoke-Free Association 
estimates a single PMTA costs 
between $8.6 million and $11.1 million
per stock keeping unit. It fore-
casts 14,000 small vape businesses 
employing 166,000 workers will be 
destroyed, representing $24 billion 
in economic activity.

Deep-pocketed Philip Morris 
International, by contrast, already 
has four separate PMTAs approved: 
one for its IQOS heated-tobacco 
device and three for flavors of its 
disposable HeatSticks.

Vapor advocates have cautioned 
that millions of vapers who had 
used e-cigarettes to quit smoking 

will revert to combustible cigarettes, 
which are generally believed to be 
riskier than vapor products.

The vapor industry is not dead, 
however, as several manufacturers 
have announced that their PMTA 
submissions have been accepted 
and filed by the FDA. Independent 
vapor businesses that have submit-
ted PMTAs include Avail Vapor, 
Charlie’s Chalk Dust, Bidi Stick, 
E-Alternative Solutions, Innoken, 
Jarvis Vaping Supply, KangerTech, 
Nicopure Labs, Prism, Smok, 
Smoore/Vaporesso and Voom.

As of Aug. 31, the FDA had 
received applications for around 
2,000 deemed products, of which 
around 40 percent have been 
resolved, according to Mitch Zeller, 
director of the agency’s Center for 
Tobacco Products.

Receiving a marketing authoriza-
tion to sell vapor products isn’t the 
end of the process for manufacturers 
as described by Broughton Nicotine 
Services’ Yvonne Wilding in this 
publication (see “A Journey, Not 
A Destination,” Tobacco Reporter, 
September 2020). The FDA requires 
companies to conduct postmarket 
surveillance and studies to determine 
the impact of the marketing orders 
on consumer perception, behavior 
and health and to enable the FDA 
to review the accuracy of the deter-
minations upon which the orders 
were based.

These postmarket requirements 
include a rigorous toxicity study 
using computer models to help pre-
dict potential adverse effects in users. 
The orders also require the company 
to monitor youth awareness and use 
of the products to help ensure that 
the marketing of the product does 
not have unintended consequences 
for youth use.

Preparing for a radically diff erent 
landscape in wake of PMTA deadline
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Marlboro most valuable
Marlboro is the world’s most valuable 
tobacco brand with a value of $33.6 bil-
lion, according to the latest report by 
Brand Finance, an independent brand 
valuation consultancy.

As cigarette use declines in devel-
oped markets, tobacco brands are racing 
to develop next-generation products to 
fuel growth. Marlboro has seen success 
with its IQOS tobacco-heating system, 
which uses sophisticated electronics to 
heat specially designed heated-tobacco 
units up to 350 degrees Celsius without 
combustion, fire, ash or smoke.

The Brand Finance report is avail-
able at https://bit.ly/2YucqT7.

FDA details plans for e-cigarettes
Acting U.S. Food and Drug 
Administration (FDA) Commissioner 
Ned Sharpless has released a state-
ment on how he plans to regulate 
e-cigarettes, saying that the FDA over-
sight of these products is a top priority 
for the agency.

The FDA’s plans include:
• Restricting youth access to electronic 

nicotine-delivery systems (ENDS)
• Conducting retailer and 

manufacturer checks
• Increasing requirements for 

ENDS manufacturers
• Utilizing premarket product 

review requirements

• Providing data to inform 
premarket applications

• Preventing youth tobacco use 
through enforcement actions, pol-
icy and education

• Continuing to invest in more sci-
ence and research

“While ENDS products appear to hold 
some promise in helping addicted adult 
smokers transition away from combustible 
tobacco to a potentially less harmful form 
of nicotine delivery, these products are not 
safe, and we cannot allow the next genera-
tion of young people to become addicted 
to nicotine,” Sharpless said.

Sharlpess’ statement is available at 
https://bit.ly/2Y4Q9ik. 

Soaring shares
China Tobacco International has been 
the best performing company on the 
Hong Kong stock exchange since its ini-
tial public offering last month, accord-
ing to Bloomberg.

As of July 3, the company’s share 
price was up 293 percent from its IPO 
price of hkd4.88 ($0.63).

While some analysts and fund man-
agers say China Tobacco deserves a 
premium, others warn the stock’s runup 
is overdone.

China Tobacco International 
accounts for a tiny portion of China 
Tobacco’s overall business, which has a 
bigger market share than the next five 

On July 12, the District Court of 
Maryland issued an order that will set 
the U.S. Food and Drug Administration 
(FDA) Center for Tobacco Products’ 
(CTP) premarket tobacco product 
application (PMTA) deadline for vapor 
products to May 12, 2020.

The new deadline is more than two 
years ahead of the current Aug. 8, 2022 
PMTA deadline that was reset in 2017 
when former FDA Commissioner 
Scott Gottlieb took his position.

As part of the order, Judge Grimm 
noted that products can remain on 
the market for a year while the FDA 

CTP reviews their applications and 
that the CTP has the ability to exempt 
new products from filing on a case-
by-case basis.

Last month, the FDA proposed 
the shorter timeline after the court 
ruled in a lawsuit filed by anti-
tobacco groups that the agency had 
exceeded its authority in allowing 
e-cigarettes to remain on the market 
until 2022 before companies applied 
for regulatory approval.

Morgan Stanley tobacco analyst 
Pamela Kaufman does not expect the 
CTP to contest the judge’s decision.
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In a report released March 31, the 
All-Party Parliamentary Group 
(APPG) on Vaping calls upon the 
U.K. government to make the most 
of Brexit by challenging the World 
Health Organization’s (WHO) oppo-
sition to vaping at the upcoming 
Framework Convention on Tobacco 
Control (FCTC) Conference of the 
Parties (COP9).

The call follows a four-month 
inquiry into the FCTC by the APPG, 
which investigated the FCTC’s his-
tory, governance and approach to 
evidence-based decision-making. It 
was prompted by the WHO encourag-
ing and applauding bans on vaping.

At a time when the U.K. government 
has set an ambitious target to make 
England smoke-free by 2030 and Public 
Health England has asserted vaping is 
at least 95 percent less harmful than 
smoking, the members of the House 
of Commons and the House of Lords 
wanted to ensure the WHO doesn’t turn 
its back on the lives of the 1 billion peo-
ple around the world who still smoke, 
including the 7 million in the U.K.

The parliamentarians—which 
included Viscount Matt Ridley, 
a vocal advocate for reduced-harm 
alternatives—have called on the gov-
ernment to consider “dramatically 
scaling back our funding” if they don’t 
see a change in the approach from the 
WHO with the FCTC better reflecting 
the U.K.’s national interests.

The main recommendations from 
the report include:
• Ensuring the WHO returns to the 

founding principle of the treaty, 
which includes harm reduction.

• Restricting any decision to ban vap-
ing and other reduced-risk alterna-
tives to smoking.

• Sending experts and consumers 
to sit alongside the Department of 
Health & Social Care officials at the 
multilateral event.

• Establishing a working group to look 
at the science and evidence for new 
and emerging products.

• Ensuring openness and transparency 
instead of secretive decision-making.

• If the WHO continues to pursue 
an agenda-driven approach to ban 
less harmful alternatives to smoking, 
then the U.K. should consider dra-
matically scaling back its funding.
The inquiry heard evidence 

from Clive Bates, former director of 
anti-smoking group Action on 
Smoking and Health, as well as profes-
sor Lynne Dawkins from the London 
South Bank University and consumer 
groups the New Nicotine Alliance and 
We Vape, among others.

They called for the delegation of 
departmental health officials, dip-
lomats and activists usually sent to 
these events to be strengthened with 
experts who have real world experi-
ence and even former smokers who 
can attest to the benefits of vaping 
and other reduced-risk products. It 
was strongly felt that the voice of the 
consumer has been missing in these 
debates so far, and by defending the 
strong story the U.K. has to tell at 
home, the government would be put-
ting the marker down for “Global 
Britain” abroad.

U.K. Urged to Challenge 
WHO’s Stance on THR

Matt Ridley
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Vapers Urged to See Doctor Ahead 
of New Rules
The Therapeutic Goods Administration 
(TGA) is urging Australian vapers to make 
an appointment with their general practi-
tioners to discuss their smoking cessation 
options ahead of new vaping rules.

Effective Oct. 1, Australian consumers 
will need a valid prescription to legally 
obtain nicotine vaping products, such as 
nicotine e-cigarettes, nicotine pods and 
liquid nicotine, from an overseas website. 
A valid prescription is already required to 
purchase nicotine vaping products from 
Australian pharmacies.

Purchase of nicotine vaping products 
from other Australian sources will remain 
illegal, the TGA said in guidance docu-
ments released on Aug. 12.

From Oct. 1, Australian Border 
Force officials can stop an import at the 
Australian border and destroy the product 
if they suspect that it is unlawful and there 
is not a prescription available.

According to the TGA, the new rules 
balance the need to prevent adolescents 
and young adults from taking up nicotine 
vaping (and potentially smoking) while 

enabling current smokers to readily access 
these products for smoking cessation with 
appropriate medical advice.

While the TGA has not yet registered 
any nicotine vaping products, the agency 
says it is working closely with several 
potential applicant companies.

Pyxus Increases Revenues and 
Improves Net Loss
Pyxus International reported sales and 
other operating revenues of $333.3 million 
for the three months ended June 30, 2021,
up 26.8 percent from $262.8 million for 
the three months ended June 30, 2020. 
Gross profit as a percent of sales increased 
to 12.6 percent from 7.5 percent. Net 
loss improved 87.5 percent to $11.5 mil-
lion while adjusted earnings before inter-
est, taxes, depreciation and amortization 
increased 92.2 percent to $14.8 million.

“Fiscal year 2022 is progressing nicely 
and is in line with our expectations thus 
far. In the first quarter, we began to catch 
up from prior-period shipping delays 
driven by the pandemic and customer 
shipping instructions,” said Pieter Sikkel, 
president and CEO of Pyxus.
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Marlboro most valuable
Marlboro is the world’s most valuable 
tobacco brand with a value of $33.6 bil-
lion, according to the latest report by 
Brand Finance, an independent brand 
valuation consultancy.

As cigarette use declines in devel-
oped markets, tobacco brands are racing 
to develop next-generation products to 
fuel growth. Marlboro has seen success 
with its IQOS tobacco-heating system, 
which uses sophisticated electronics to 
heat specially designed heated-tobacco 
units up to 350 degrees Celsius without 
combustion, fire, ash or smoke.

The Brand Finance report is avail-
able at https://bit.ly/2YucqT7.

FDA details plans for e-cigarettes
Acting U.S. Food and Drug 
Administration (FDA) Commissioner 
Ned Sharpless has released a state-
ment on how he plans to regulate 
e-cigarettes, saying that the FDA over-
sight of these products is a top priority 
for the agency.

The FDA’s plans include:
• Restricting youth access to electronic 

nicotine-delivery systems (ENDS)
• Conducting retailer and 

manufacturer checks
• Increasing requirements for 

ENDS manufacturers
• Utilizing premarket product 

review requirements

• Providing data to inform 
premarket applications

• Preventing youth tobacco use 
through enforcement actions, pol-
icy and education

• Continuing to invest in more sci-
ence and research

“While ENDS products appear to hold 
some promise in helping addicted adult 
smokers transition away from combustible 
tobacco to a potentially less harmful form 
of nicotine delivery, these products are not 
safe, and we cannot allow the next genera-
tion of young people to become addicted 
to nicotine,” Sharpless said.

Sharlpess’ statement is available at 
https://bit.ly/2Y4Q9ik. 

Soaring shares
China Tobacco International has been 
the best performing company on the 
Hong Kong stock exchange since its ini-
tial public offering last month, accord-
ing to Bloomberg.

As of July 3, the company’s share 
price was up 293 percent from its IPO 
price of hkd4.88 ($0.63).

While some analysts and fund man-
agers say China Tobacco deserves a 
premium, others warn the stock’s runup 
is overdone.

China Tobacco International 
accounts for a tiny portion of China 
Tobacco’s overall business, which has a 
bigger market share than the next five 

On July 12, the District Court of 
Maryland issued an order that will set 
the U.S. Food and Drug Administration 
(FDA) Center for Tobacco Products’ 
(CTP) premarket tobacco product 
application (PMTA) deadline for vapor 
products to May 12, 2020.

The new deadline is more than two 
years ahead of the current Aug. 8, 2022 
PMTA deadline that was reset in 2017 
when former FDA Commissioner 
Scott Gottlieb took his position.

As part of the order, Judge Grimm 
noted that products can remain on 
the market for a year while the FDA 

CTP reviews their applications and 
that the CTP has the ability to exempt 
new products from filing on a case-
by-case basis.

Last month, the FDA proposed 
the shorter timeline after the court 
ruled in a lawsuit filed by anti-
tobacco groups that the agency had 
exceeded its authority in allowing 
e-cigarettes to remain on the market 
until 2022 before companies applied 
for regulatory approval.

Morgan Stanley tobacco analyst 
Pamela Kaufman does not expect the 
CTP to contest the judge’s decision.

New PMTA deadline
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A new paper co-authored by U.S. 
tobacco control experts endorses the 
harm reduction benefits of vaping for 
adult smokers trying to quit combus-
tible cigarettes. The paper suggests that 
the public image of vaping products 
must be improved, and electronic nic-
otine-delivery systems (ENDS) should 
be promoted as a safer alternative to 
combustible cigarettes.

“Opponents focus on e-cigarettes’ 
risks for young people, while sup-
porters emphasize the potential for 
e-cigarettes to assist smokers in quit-
ting smoking. Most U.S. health orga-
nizations, media coverage and poli-
cymakers have focused primarily on 
risks to youths,” the report states. 
“Because of their messaging, much 
of the public—including most smok-
ers—now consider e-cigarette use as 

dangerous as or more dangerous than 
smoking. By contrast, the National 
Academies of Science, Engineering 
and Medicine concluded that e-cig-
arette use is likely far less hazardous 
than smoking. Policies intended to 
reduce adolescent vaping may also 
reduce adult smokers’ use of e-ciga-
rettes in quit attempts.”

Published August 19 in The 
American Journal of Public Health, the 
study was led by Kenneth Warner, a 
professor emeritus of health manage-
ment and policy at the University of 
Michigan and a distinguished tobacco 
control expert. Fifteen former presi-
dents of the Society for Research on 
Nicotine and Tobacco co-authored the 
paper.

The paper is available 
at https://bit.ly/3zftfnR. 

Paper: Focus on youth vaping 
prevention could hinder adult cessation

and comprehensive evidence-based 
tobacco control measures, which 
encourage people to quit smoking and 
prevent people from starting to smoke 
in the first place,” Nargis said.

Researchers used economic model-
ing that measured economic loss from 
cigarette smoking by state. Kentucky, 
West Virginia and Arkansas showed 
the highest losses while Utah, Idaho and 
Arizona showed the lowest losses.

“The damage this industry causes on 
individuals’ lives and our nation’s econ-
omy is horrifying,” said Lisa Lacasse, 
president of the American Cancer 
Society Cancer Action Network.

“It’s particularly alarming, but not 
surprising, to see some of the states 
with the highest economic loss have 
the weakest tobacco control policies in 
place,” Lacasse said. “We know what 
works to reduce tobacco use and lessen 
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ITG Brands assumed liability for 
tobacco settlement payments to 
Florida when it acquired four Reynolds 
American brands in 2015, a Delaware 
judge ruled, according to AP. As a 
result, ITG must compensate Reynolds 
American Inc. for losses incurred.

ITG bought the Kool, Winston, 
Salem and Maverick brands in 2014. 
Before the sale closed, R.J. Reynolds 
Tobacco Co. was making payments 
under a preexisting settlement 
agreement to reimburse Florida for 
smoking-related healthcare costs. 
After the deal closed, Reynolds stopped 
making payments for the four brands.

The purchase agreement required 
that ITG use reasonable best efforts to 
join the Florida settlement and make 

payments to the state for the brands 
it acquired from Reynolds. However, 
ITG has not joined the settlement 
agreement or made any payments.

Florida sued Reynolds and ITG, 
which ended with a judgment requir-
ing Reynolds to continue paying on 
the settlement agreement unless and 
until ITG joins the agreement.

“That judgment on Reynolds 
amounts to over $170 million to date and 
tens of millions of dollars more each year 
into perpetuity,” noted Vice Chancellor 
Lori Will. The “unambiguous terms” of 
the asset purchase agreement support 
Reynolds’ arguments that ITG agreed 
to assume the liability imposed by the 
Florida judgment and must indemnify 
Reynolds, she concluded.

ITG Liable for Florida Settlement Payments



The GTNF 2022 once again delivered on its promise to promote 
respectful debate among stakeholders in the nicotine business. 
From Sept. 27 to Sept. 29, participants gathered at the Four Seasons 

Hotel in Washington, D.C., to discuss the challenges and opportunities fac-
ing their business, with an emphasis on innovation—and the importance 
of making the fruits of that innovation accessible to consumers worldwide. 

This year’s GTNF was noteworthy for the diverse lineup of participants. 
More than half of the forum’s participants were not employed by the 
tobacco industry, and at least 41 percent of speakers addressed the confer-
ence for the first time. Because we don’t have enough room to cover the 
entire event in our print edition, the following pages contain a sampling of 
the 2022 GTNF keynotes and panel discussions. 

For additional coverage of the 2022 GTNF, please visit tobaccoreporter.com.
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Stakeholders in the nicotine industry gathered in Washington, D.C., 
to debate the challenges and opportunities facing their business. 

TR Staff Report

ACCESSING INNOVATION

Photos: Chris Ferenzi Photography
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Marlboro most valuable
Marlboro is the world’s most valuable 
tobacco brand with a value of $33.6 bil-
lion, according to the latest report by 
Brand Finance, an independent brand 
valuation consultancy.

As cigarette use declines in devel-
oped markets, tobacco brands are racing 
to develop next-generation products to 
fuel growth. Marlboro has seen success 
with its IQOS tobacco-heating system, 
which uses sophisticated electronics to 
heat specially designed heated-tobacco 
units up to 350 degrees Celsius without 
combustion, fire, ash or smoke.

The Brand Finance report is avail-
able at https://bit.ly/2YucqT7.

FDA details plans for e-cigarettes
Acting U.S. Food and Drug 
Administration (FDA) Commissioner 
Ned Sharpless has released a state-
ment on how he plans to regulate 
e-cigarettes, saying that the FDA over-
sight of these products is a top priority 
for the agency.

The FDA’s plans include:
• Restricting youth access to electronic 

nicotine-delivery systems (ENDS)
• Conducting retailer and 

manufacturer checks
• Increasing requirements for 

ENDS manufacturers
• Utilizing premarket product 

review requirements

• Providing data to inform 
premarket applications

• Preventing youth tobacco use 
through enforcement actions, pol-
icy and education

• Continuing to invest in more sci-
ence and research

“While ENDS products appear to hold 
some promise in helping addicted adult 
smokers transition away from combustible 
tobacco to a potentially less harmful form 
of nicotine delivery, these products are not 
safe, and we cannot allow the next genera-
tion of young people to become addicted 
to nicotine,” Sharpless said.

Sharlpess’ statement is available at 
https://bit.ly/2Y4Q9ik. 

Soaring shares
China Tobacco International has been 
the best performing company on the 
Hong Kong stock exchange since its ini-
tial public offering last month, accord-
ing to Bloomberg.

As of July 3, the company’s share 
price was up 293 percent from its IPO 
price of hkd4.88 ($0.63).

While some analysts and fund man-
agers say China Tobacco deserves a 
premium, others warn the stock’s runup 
is overdone.

China Tobacco International 
accounts for a tiny portion of China 
Tobacco’s overall business, which has a 
bigger market share than the next five 

On July 12, the District Court of 
Maryland issued an order that will set 
the U.S. Food and Drug Administration 
(FDA) Center for Tobacco Products’ 
(CTP) premarket tobacco product 
application (PMTA) deadline for vapor 
products to May 12, 2020.

The new deadline is more than two 
years ahead of the current Aug. 8, 2022 
PMTA deadline that was reset in 2017 
when former FDA Commissioner 
Scott Gottlieb took his position.

As part of the order, Judge Grimm 
noted that products can remain on 
the market for a year while the FDA 

CTP reviews their applications and 
that the CTP has the ability to exempt 
new products from filing on a case-
by-case basis.

Last month, the FDA proposed 
the shorter timeline after the court 
ruled in a lawsuit filed by anti-
tobacco groups that the agency had 
exceeded its authority in allowing 
e-cigarettes to remain on the market 
until 2022 before companies applied 
for regulatory approval.

Morgan Stanley tobacco analyst 
Pamela Kaufman does not expect the 
CTP to contest the judge’s decision.

New PMTA deadline
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The U.S. market for nicotine prod-
ucts is set to change dramatically fol-
lowing the Sept. 9 deadline to submit 
premarket tobacco product applica-
tions (PMTAs) to the Food and Drug 
Administration (FDA).

Companies that failed to submit a 
PMTA by the deadline must remove 
their products from the market. If 
a product was “verifiably” on the 
market prior to Aug. 8, 2016, (the 
FDA’s cutoff for new products) and 
its manufacturer submitted a PMTA 
application before Sept. 9, the prod-
uct can stay on the market for up to 
a year or until the FDA approves or 
denies the PMTA. For any PMTA 
submitted after the deadline, a 
product may not be marketed until 
the FDA grants a marketing order, 
according to the FDA.

Because the cost of complying 
with the regulations is staggeringly 
high, experts expect that many man-
ufacturers will fail to clear the hur-
dle, and the e-cigarette market will 
be left largely to the tobacco giants.

Although the FDA estimates a single 
PMTA costs anywhere from $117,000 
to $466,000, those figures are consid-
ered low by the industry. The Rocky 
Mountain Smoke-Free Association 
estimates a single PMTA costs 
between $8.6 million and $11.1 million
per stock keeping unit. It fore-
casts 14,000 small vape businesses 
employing 166,000 workers will be 
destroyed, representing $24 billion 
in economic activity.

Deep-pocketed Philip Morris 
International, by contrast, already 
has four separate PMTAs approved: 
one for its IQOS heated-tobacco 
device and three for flavors of its 
disposable HeatSticks.

Vapor advocates have cautioned 
that millions of vapers who had 
used e-cigarettes to quit smoking 

will revert to combustible cigarettes, 
which are generally believed to be 
riskier than vapor products.

The vapor industry is not dead, 
however, as several manufacturers 
have announced that their PMTA 
submissions have been accepted 
and filed by the FDA. Independent 
vapor businesses that have submit-
ted PMTAs include Avail Vapor, 
Charlie’s Chalk Dust, Bidi Stick, 
E-Alternative Solutions, Innoken, 
Jarvis Vaping Supply, KangerTech, 
Nicopure Labs, Prism, Smok, 
Smoore/Vaporesso and Voom.

As of Aug. 31, the FDA had 
received applications for around 
2,000 deemed products, of which 
around 40 percent have been 
resolved, according to Mitch Zeller, 
director of the agency’s Center for 
Tobacco Products.

Receiving a marketing authoriza-
tion to sell vapor products isn’t the 
end of the process for manufacturers 
as described by Broughton Nicotine 
Services’ Yvonne Wilding in this 
publication (see “A Journey, Not 
A Destination,” Tobacco Reporter, 
September 2020). The FDA requires 
companies to conduct postmarket 
surveillance and studies to determine 
the impact of the marketing orders 
on consumer perception, behavior 
and health and to enable the FDA 
to review the accuracy of the deter-
minations upon which the orders 
were based.

These postmarket requirements 
include a rigorous toxicity study 
using computer models to help pre-
dict potential adverse effects in users. 
The orders also require the company 
to monitor youth awareness and use 
of the products to help ensure that 
the marketing of the product does 
not have unintended consequences 
for youth use.

Preparing for a radically diff erent 
landscape in wake of PMTA deadline
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Marlboro most valuable
Marlboro is the world’s most valuable 
tobacco brand with a value of $33.6 bil-
lion, according to the latest report by 
Brand Finance, an independent brand 
valuation consultancy.

As cigarette use declines in devel-
oped markets, tobacco brands are racing 
to develop next-generation products to 
fuel growth. Marlboro has seen success 
with its IQOS tobacco-heating system, 
which uses sophisticated electronics to 
heat specially designed heated-tobacco 
units up to 350 degrees Celsius without 
combustion, fire, ash or smoke.

The Brand Finance report is avail-
able at https://bit.ly/2YucqT7.

FDA details plans for e-cigarettes
Acting U.S. Food and Drug 
Administration (FDA) Commissioner 
Ned Sharpless has released a state-
ment on how he plans to regulate 
e-cigarettes, saying that the FDA over-
sight of these products is a top priority 
for the agency.

The FDA’s plans include:
• Restricting youth access to electronic 

nicotine-delivery systems (ENDS)
• Conducting retailer and 

manufacturer checks
• Increasing requirements for 

ENDS manufacturers
• Utilizing premarket product 

review requirements

• Providing data to inform 
premarket applications

• Preventing youth tobacco use 
through enforcement actions, pol-
icy and education

• Continuing to invest in more sci-
ence and research

“While ENDS products appear to hold 
some promise in helping addicted adult 
smokers transition away from combustible 
tobacco to a potentially less harmful form 
of nicotine delivery, these products are not 
safe, and we cannot allow the next genera-
tion of young people to become addicted 
to nicotine,” Sharpless said.

Sharlpess’ statement is available at 
https://bit.ly/2Y4Q9ik. 

Soaring shares
China Tobacco International has been 
the best performing company on the 
Hong Kong stock exchange since its ini-
tial public offering last month, accord-
ing to Bloomberg.

As of July 3, the company’s share 
price was up 293 percent from its IPO 
price of hkd4.88 ($0.63).

While some analysts and fund man-
agers say China Tobacco deserves a 
premium, others warn the stock’s runup 
is overdone.

China Tobacco International 
accounts for a tiny portion of China 
Tobacco’s overall business, which has a 
bigger market share than the next five 

On July 12, the District Court of 
Maryland issued an order that will set 
the U.S. Food and Drug Administration 
(FDA) Center for Tobacco Products’ 
(CTP) premarket tobacco product 
application (PMTA) deadline for vapor 
products to May 12, 2020.

The new deadline is more than two 
years ahead of the current Aug. 8, 2022 
PMTA deadline that was reset in 2017 
when former FDA Commissioner 
Scott Gottlieb took his position.

As part of the order, Judge Grimm 
noted that products can remain on 
the market for a year while the FDA 

CTP reviews their applications and 
that the CTP has the ability to exempt 
new products from filing on a case-
by-case basis.

Last month, the FDA proposed 
the shorter timeline after the court 
ruled in a lawsuit filed by anti-
tobacco groups that the agency had 
exceeded its authority in allowing 
e-cigarettes to remain on the market 
until 2022 before companies applied 
for regulatory approval.

Morgan Stanley tobacco analyst 
Pamela Kaufman does not expect the 
CTP to contest the judge’s decision.

New PMTA deadline

•   Double your resource value

•   Use 100% expanded fine- 
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     Tobacco

AircoDIET has supplied more than 
55 DIET plants worldwide, many 
of which have been turn-key. We 
continuously develop and refine 
the DIET process and our DIET 
plants have above 95% uptime 
with a dry yield better than 98.5% 
through the plant. 
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In a report released March 31, the 
All-Party Parliamentary Group 
(APPG) on Vaping calls upon the 
U.K. government to make the most 
of Brexit by challenging the World 
Health Organization’s (WHO) oppo-
sition to vaping at the upcoming 
Framework Convention on Tobacco 
Control (FCTC) Conference of the 
Parties (COP9).

The call follows a four-month 
inquiry into the FCTC by the APPG, 
which investigated the FCTC’s his-
tory, governance and approach to 
evidence-based decision-making. It 
was prompted by the WHO encourag-
ing and applauding bans on vaping.

At a time when the U.K. government 
has set an ambitious target to make 
England smoke-free by 2030 and Public 
Health England has asserted vaping is 
at least 95 percent less harmful than 
smoking, the members of the House 
of Commons and the House of Lords 
wanted to ensure the WHO doesn’t turn 
its back on the lives of the 1 billion peo-
ple around the world who still smoke, 
including the 7 million in the U.K.

The parliamentarians—which 
included Viscount Matt Ridley, 
a vocal advocate for reduced-harm 
alternatives—have called on the gov-
ernment to consider “dramatically 
scaling back our funding” if they don’t 
see a change in the approach from the 
WHO with the FCTC better reflecting 
the U.K.’s national interests.

The main recommendations from 
the report include:
• Ensuring the WHO returns to the 

founding principle of the treaty, 
which includes harm reduction.

• Restricting any decision to ban vap-
ing and other reduced-risk alterna-
tives to smoking.

• Sending experts and consumers 
to sit alongside the Department of 
Health & Social Care officials at the 
multilateral event.

• Establishing a working group to look 
at the science and evidence for new 
and emerging products.

• Ensuring openness and transparency 
instead of secretive decision-making.

• If the WHO continues to pursue 
an agenda-driven approach to ban 
less harmful alternatives to smoking, 
then the U.K. should consider dra-
matically scaling back its funding.
The inquiry heard evidence 

from Clive Bates, former director of 
anti-smoking group Action on 
Smoking and Health, as well as profes-
sor Lynne Dawkins from the London 
South Bank University and consumer 
groups the New Nicotine Alliance and 
We Vape, among others.

They called for the delegation of 
departmental health officials, dip-
lomats and activists usually sent to 
these events to be strengthened with 
experts who have real world experi-
ence and even former smokers who 
can attest to the benefits of vaping 
and other reduced-risk products. It 
was strongly felt that the voice of the 
consumer has been missing in these 
debates so far, and by defending the 
strong story the U.K. has to tell at 
home, the government would be put-
ting the marker down for “Global 
Britain” abroad.

U.K. Urged to Challenge 
WHO’s Stance on THR

Matt Ridley
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Vapers Urged to See Doctor Ahead 
of New Rules
The Therapeutic Goods Administration 
(TGA) is urging Australian vapers to make 
an appointment with their general practi-
tioners to discuss their smoking cessation 
options ahead of new vaping rules.

Effective Oct. 1, Australian consumers 
will need a valid prescription to legally 
obtain nicotine vaping products, such as 
nicotine e-cigarettes, nicotine pods and 
liquid nicotine, from an overseas website. 
A valid prescription is already required to 
purchase nicotine vaping products from 
Australian pharmacies.

Purchase of nicotine vaping products 
from other Australian sources will remain 
illegal, the TGA said in guidance docu-
ments released on Aug. 12.

From Oct. 1, Australian Border 
Force officials can stop an import at the 
Australian border and destroy the product 
if they suspect that it is unlawful and there 
is not a prescription available.

According to the TGA, the new rules 
balance the need to prevent adolescents 
and young adults from taking up nicotine 
vaping (and potentially smoking) while 

enabling current smokers to readily access 
these products for smoking cessation with 
appropriate medical advice.

While the TGA has not yet registered 
any nicotine vaping products, the agency 
says it is working closely with several 
potential applicant companies.

Pyxus Increases Revenues and 
Improves Net Loss
Pyxus International reported sales and 
other operating revenues of $333.3 million 
for the three months ended June 30, 2021,
up 26.8 percent from $262.8 million for 
the three months ended June 30, 2020. 
Gross profit as a percent of sales increased 
to 12.6 percent from 7.5 percent. Net 
loss improved 87.5 percent to $11.5 mil-
lion while adjusted earnings before inter-
est, taxes, depreciation and amortization 
increased 92.2 percent to $14.8 million.

“Fiscal year 2022 is progressing nicely 
and is in line with our expectations thus 
far. In the first quarter, we began to catch 
up from prior-period shipping delays 
driven by the pandemic and customer 
shipping instructions,” said Pieter Sikkel, 
president and CEO of Pyxus.
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Marlboro most valuable
Marlboro is the world’s most valuable 
tobacco brand with a value of $33.6 bil-
lion, according to the latest report by 
Brand Finance, an independent brand 
valuation consultancy.

As cigarette use declines in devel-
oped markets, tobacco brands are racing 
to develop next-generation products to 
fuel growth. Marlboro has seen success 
with its IQOS tobacco-heating system, 
which uses sophisticated electronics to 
heat specially designed heated-tobacco 
units up to 350 degrees Celsius without 
combustion, fire, ash or smoke.

The Brand Finance report is avail-
able at https://bit.ly/2YucqT7.

FDA details plans for e-cigarettes
Acting U.S. Food and Drug 
Administration (FDA) Commissioner 
Ned Sharpless has released a state-
ment on how he plans to regulate 
e-cigarettes, saying that the FDA over-
sight of these products is a top priority 
for the agency.

The FDA’s plans include:
• Restricting youth access to electronic 

nicotine-delivery systems (ENDS)
• Conducting retailer and 

manufacturer checks
• Increasing requirements for 

ENDS manufacturers
• Utilizing premarket product 

review requirements

• Providing data to inform 
premarket applications

• Preventing youth tobacco use 
through enforcement actions, pol-
icy and education

• Continuing to invest in more sci-
ence and research

“While ENDS products appear to hold 
some promise in helping addicted adult 
smokers transition away from combustible 
tobacco to a potentially less harmful form 
of nicotine delivery, these products are not 
safe, and we cannot allow the next genera-
tion of young people to become addicted 
to nicotine,” Sharpless said.

Sharlpess’ statement is available at 
https://bit.ly/2Y4Q9ik. 

Soaring shares
China Tobacco International has been 
the best performing company on the 
Hong Kong stock exchange since its ini-
tial public offering last month, accord-
ing to Bloomberg.

As of July 3, the company’s share 
price was up 293 percent from its IPO 
price of hkd4.88 ($0.63).

While some analysts and fund man-
agers say China Tobacco deserves a 
premium, others warn the stock’s runup 
is overdone.

China Tobacco International 
accounts for a tiny portion of China 
Tobacco’s overall business, which has a 
bigger market share than the next five 

On July 12, the District Court of 
Maryland issued an order that will set 
the U.S. Food and Drug Administration 
(FDA) Center for Tobacco Products’ 
(CTP) premarket tobacco product 
application (PMTA) deadline for vapor 
products to May 12, 2020.

The new deadline is more than two 
years ahead of the current Aug. 8, 2022 
PMTA deadline that was reset in 2017 
when former FDA Commissioner 
Scott Gottlieb took his position.

As part of the order, Judge Grimm 
noted that products can remain on 
the market for a year while the FDA 

CTP reviews their applications and 
that the CTP has the ability to exempt 
new products from filing on a case-
by-case basis.

Last month, the FDA proposed 
the shorter timeline after the court 
ruled in a lawsuit filed by anti-
tobacco groups that the agency had 
exceeded its authority in allowing 
e-cigarettes to remain on the market 
until 2022 before companies applied 
for regulatory approval.

Morgan Stanley tobacco analyst 
Pamela Kaufman does not expect the 
CTP to contest the judge’s decision.

New PMTA deadline
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A new paper co-authored by U.S. 
tobacco control experts endorses the 
harm reduction benefits of vaping for 
adult smokers trying to quit combus-
tible cigarettes. The paper suggests that 
the public image of vaping products 
must be improved, and electronic nic-
otine-delivery systems (ENDS) should 
be promoted as a safer alternative to 
combustible cigarettes.

“Opponents focus on e-cigarettes’ 
risks for young people, while sup-
porters emphasize the potential for 
e-cigarettes to assist smokers in quit-
ting smoking. Most U.S. health orga-
nizations, media coverage and poli-
cymakers have focused primarily on 
risks to youths,” the report states. 
“Because of their messaging, much 
of the public—including most smok-
ers—now consider e-cigarette use as 

dangerous as or more dangerous than 
smoking. By contrast, the National 
Academies of Science, Engineering 
and Medicine concluded that e-cig-
arette use is likely far less hazardous 
than smoking. Policies intended to 
reduce adolescent vaping may also 
reduce adult smokers’ use of e-ciga-
rettes in quit attempts.”

Published August 19 in The 
American Journal of Public Health, the 
study was led by Kenneth Warner, a 
professor emeritus of health manage-
ment and policy at the University of 
Michigan and a distinguished tobacco 
control expert. Fifteen former presi-
dents of the Society for Research on 
Nicotine and Tobacco co-authored the 
paper.

The paper is available 
at https://bit.ly/3zftfnR. 

Paper: Focus on youth vaping 
prevention could hinder adult cessation
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this burden, and it’s past time we get 
it done.”

The U.S. Department of Health and 
Human Services has a goal of reduc-
ing smoking to 5 percent of adults by 
2030. “The Healthy People 2030 goal 
provides an important target that will 
help reduce smoking and correspond-
ingly the negative economic impact of 
tobacco use,” Nargis said.

PMI to Make Heatsticks in 
the Philippines
Philip Morris International plans to 
invest an additional $150 million in 
its Philippine affiliate Philip Morris 
Fortune Tobacco Corp. (PMFTC) to 
add manufacturing lines that will pro-
duce specially designed heated-tobacco 
sticks for its smoke-free products, 
reports The Manila Times.

PMFTC’s cigarette manufacturing 
facility in Tanauan City, Batangas, will 
be expanded, with production begin-
ning in the fourth quarter of 2023. 
The expansion is expected to generate 
220 specialized jobs. PMFTC will use 
locally grown tobacco.

“We can say that we are proud 
to invest in the country’s journey to 
finally rid society of cigarettes by pro-
viding better alternatives to those who 
would otherwise continue to smoke 
while helping generate revenues for the 
government and livelihood opportuni-
ties for the people,” PMFTC President 
Denis Gorkun said.

In 2020, PMFTC launched PMI’s IQOS 
tobacco-heating system in the Philippines. 
The company controls more than 
90 percent of the local tobacco market.

United Tobacco Starts 
Manufacturing in Egypt
The United Tobacco Co. (UTC) has 
started manufacturing cigarettes in the 
Egyptian market, ending the decades-
old monopoly by the state-owned 
Eastern Co., reports Ahram Online.

The UTC secured a government 
license to establish a cigarette factory 
in 2022. The company is jointly owned 
by Philip Morris International and 
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Concluding his presentation, Afriyie addressed each of the 
stakeholders in the tobacco harm reduction debate. “My mes-
sage to smokers is please stop. And if you can’t stop, choose a 
vaping device or a heat-not-burn product—but move on. My 
message to investors: Britain is open for business.” His com-
ment drew good-natured laughter, but Afriyie was only half 
joking, reminding his audience that when it comes to smok-
ing cessation products, Britain is a gateway to the world. “The 
U.K. regulatory imprimatur on your documentation is a sign 
of quality and an aid to marketing and acceptance around the 
globe,” he said. 

“My message to industry: Be good. Conduct open, honest 
research,” said Afriyie. “If the answers aren’t exactly what you 
want, don’t hide the results. Every bit of extra information 
and knowledge that we gain through research is useful.” To 
regulators, Afriyie stressed the importance of following the 
science. “Follow the U.K.,” he said. “Do not let the perfect be 
the enemy of the good.”

Philip Evans: An Outside Perspective on Innovation
Philip Evans, senior advisor at the Boston Consulting Group, 
provided an outside perspective on the challenges and oppor-
tunities of transformation through innovation. 

Evans started by reflecting on the successes and failures of 
other sectors that, like the tobacco industry today, had faced 
existential crises. He cited Netflix CEO Reed Hastings’ deci-
sion to walk away from the business of distributing DVDs in 
favor of streaming video, thereby transforming the company 
and creating staggering amounts of economic value—and 
contrasted that with BP’s fruitless attempt to rebrand as 
“Beyond Petroleum.”

What can such experiences teach the tobacco industry 

about transformation through innovation? Evans identified 
five lessons. 

First, transformation requires a crisis—the more acute, the 
better. Transformation takes place regularly in the military—
always after defeat, when generals are forced to fundamentally 
rethink their strategies. And one reason the fast-moving tech 
industry is so innovative is that when a crisis hits, it tends to 
hit quickly, which means it cannot be evaded. 

Second, while companies can try to overcome their prob-
lems through mergers and acquisitions, this will not necessarily 
achieve the type of transformation that the tobacco industry 
is interested in. Evans cited the example of the American Can 
Co., a low-margin commodity business that transformed itself 
into a life insurance company by buying other businesses. 
“Over time, the only thing that transformed was the business 
card of the chief executive,” said Evans, adding that “a bunch 
of investment bankers probably got very rich in the process.”

The third lesson in transformation, according to Evans, 
is that it almost invariably takes new leaders to set a 
new direction—and those leaders need a single-minded,  
long-term vision along with the security and legitimacy to 
withstand short-term reversals, which is the fourth lesson. 
Evans notes that successful transformers were often led by 
a sole proprietor. Bill Gates was able to overcome the threat 
posed by the internet to Microsoft’s software-based business 
model in part because he was a uniquely powerful controller 
and owner of the company. 

As the fifth lesson, Evans stressed the importance of a 
clearly articulated strategy and purpose. “Companies that 
lose their way cannot recruit good people,” he said. Talented 
candidates are attracted by the promise of growth and vitality, 
especially through innovation. 

    tobaccoreporter n november2022 15



Philip Evans

Adam Afriyie: The U.K. Example
Adam Afriyie, Member of Parliament for Windsor and vice 
chair of the All-Parliamentary Group on Vaping, examined 
the successful U.K. approach to tobacco harm reduction and 
the lessons it might hold for other countries. 

This was an appropriate time to do so, he insisted, with 
life returning to a semblance of order following the Covid-19 
pandemic and regulators around the world poised to make 
decisions—“life-and-death decisions”—about alternatives  
to smoking.

Despite progress, smoking still kills 75,000 people in 
England yearly. Britain’s National Health Service spends about 
£2.5 billion ($2.82 billion) annually treating smoking-related 
illnesses. Every year, tobacco use results in economic losses of 
£17 billion through ill health, absence and low productivity.

Afriyie distinguished four elements in the U.K. approach, 
which started with Britain setting a target to make smoking 
obsolete by 2030. 

Second, the government and the health establishment 
accepted the evidence that vaping and other smoking ces-
sation products, such as patches, pouches and snus, are all 
part of the legitimate arsenal of weapons against smoking—a 
conclusion that was reinforced by the Department of Health’s 
conclusion that vaping is at least 95 percent less risky than 
smoking. “What matters is the relative harm,” said Afriyie. 
Rather than relying on conjecture, emotion or the fear of Big 
Tobacco, the government relied on data, he noted.

Third, the government regulated vaping as a consumer 
product, setting minimum standards for quality and safety, 
such as a requirement to sell e-liquids in child-resistant packs. 
This framework, said Afriyie, allows adults to make informed 
decisions while protecting children from marketing and harm. 

All new products must be registered with the Medicines and 
Healthcare products Regulatory Agency. While vapes are 
not considered medical products in Britain, this prerequisite 
installs a discipline among manufacturers to be cognizant of 
the evidence base behind their offerings, said Afriyie.

Finally, the government commissioned an independent 
review of the progress toward its smoke-free objective. 
Published in June, the Javid Kahn report concluded that 
Britain would miss its target if it continued on the current 
trajectory. To get the project back on track, Kahn suggested 
that vaping must be front and center of the drive to eradi-
cate smoking. In light of widespread misperceptions about  
vaping—50 percent of general practitioners are unaware that 
vaping is less harmful than smoking—the report also recom-
mended opening a conduit for the industry to communicate 
directly to smokers the benefits of switching from cigarettes 
to vapes. 

While Afriyie was inspired by the level of technical innova-
tions in nicotine-delivery products, he was less encouraged by 
the equally important innovation or evolution of regulatory 
frameworks internationally. For example, while heat-not-
burn products have been thriving in Japan, vapes are nearly 
impossible to access in that country because they are treated 
as medical products rather than consumer products. 

The World Health Organization, too, should adopt the 
U.K. approach, according to Afriyie. Unfortunately, the 
global health body’s direction of travel, he said, appears 
to be made in “smoke-filled” rooms lacking transparency. 
Rather than basing its policies on science, said Afriyie, the 
WHO’s stance on tobacco harm reduction products appears 
to be subject to influences that are not directly to do with  
public health. 
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“We have several tools available to us, including advisory 
actions,” he said. “We also have regulatory enforcement 
actions, including voluntary recalls as well as various other 
requested recalls. We can also take administrative action, 
civil money penalties (in terms of manufacturers, that penalty 
cannot exceed $15,000 for any single violation or $1 million 
for any number of violations related to a single action),” 
explained King. “When it comes to judicial action, we can do 
seizure, injunction and also criminal prosecution. I will say 
that when it comes to enforcement and compliance, nothing 
is off the table.”

King also updated attendees on the FDA’s external review 
of the CTP’s procedures, which is being conducted by the 
Reagan-Udall Foundation. Lauren Silvis, a former FDA chief 
of staff, was named as chair of the panel that has been asked to 
“evaluate regulatory processes and agency operations related 
to tobacco to help the center address new challenges as it 
works to reduce death and disease from tobacco and achieve 
its public health mission.”

“Within only a few weeks of assuming this role, we were 
told that there would be an external evaluation,” said King. 
“I actually wholly welcome it. I think it’s a good opportunity, 
particularly with new leadership, to identify areas where we’re 
doing things very well but also identify areas where we can 
enhance our efficiency and effectiveness. I have had meetings 
with [Silvis] and her team, and I’m confident that we’re going 
to get very useful information. 

“It’s an ambitious timeline, 60 business days, so it’s going 
to work out to about 90 days total. It should finish probably by 
the end of the year, mid-December, and I’m looking forward 
to the opportunity to hear the recommendations. And I do 
have a very open mind on this. I’m always for improvement.”

King expects there will also be opportunities for external 
engagement, including listening sessions. He could not pro-
vide specifics during the speech but said he welcomes feed-
back from others in terms of informing the CTP’s processes. 

“It’s not a one-size-fits-all, but I do think that we have 
some great opportunities here,” he said. “I’m fully committed 
to listening to the evaluator’s input and ensuring that we use 
it in a very useful way … then we’ll take it from there … I’m 
sure many of you have heard publicly, my calendar is rapidly 
filling up, and we are meeting with many—I know I’ve met 
with several of you in the room already, and I value those 
opportunities to meet with folks from across the spectrum, 
whether it be industry or public health … to hear people’s 
insights, what your priorities are. 

“And those have been very productive and helpful to me. I 
do listen. I think it’s a very useful opportunity to me in terms 
of hearing specifically what the recommendations are from 
industry and what are areas where you feel it would be use-
ful for FDA to engage in to make your life easier in terms of 
submissions and applications and [what] processes are overly 
complicated and could be improved,” said King. “I’m fully 
committed to ensuring that happens.”

Brian King
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Evans then set out to dispel the myth that big companies 
are unable to innovate. “It’s untrue,” he said. To illustrate his 
point, he showed a chart plotting the number of patent fil-
ings against the population levels in America’s biggest cities. 
The cities with the most people clearly filed the most patents. 
“Innovativeness is a function of the breadth and comprehen-
siveness of the other ideas to which an individual is exposed,” 
explained Evans. “That exposure is much greater in a large 
network than it is in a small one. If appropriately structured, 
there can be positive economies of scale to innovation; big is 
indeed beautiful.”

The other secret of cities’ success in innovation is their 
lack of hierarchies. According to Evans, it’s the hierarchy 
rather than the scale that squelches the ability of many large 
organizations to innovate. If a large organization wants to be 
successful in innovation, it should replicate the hierarchy-free 
social structure of cities. 

To illustrate his point, Evans showed charts revealing pat-
terns of collaboration within Google, Apple and Amazon—
companies that are large and innovative. While each of these 
companies operates in a different part of the innovation cycle, 
the charts revealed patterns of considerable collaboration. 

Openness is key, according to Evans. Google, for example, 
is deeply networked in academia and does not assert intellec-
tual property in the traditional sense. 

This lesson was learned the hard way by the pharmaceuti-
cal industry toward the end of the 20th century. In the late 
1980s, there was little collaboration among pharmaceutical 
companies, with each player jealously guarding its intellec-
tual property. When large molecule biotechnology emerged 
in the early 1990s, many traditional pharmaceutical compa-
nies stuck to old models of who owns what—and therefore  
got marginalized. 

In the ensuing decades, they were forced to buy their way 
back into the business by acquiring some of these biotech 
companies. According to Evans, the pharmaceutical compa-
nies have since learned their lesson. But the point, he noted, 
is profound: Innovation requires openness and sharing. “It is 
incompatible with a lot of the traditional ideas about exclusiv-
ity, secrecy and ownership,” he noted.

Brian King: Leading an Agency Under Scrutiny
There are plenty of reservations about the way in which the 
U.S. Food and Drug Administration’s Center for Tobacco 
Products (CTP) has handled its responsibilities. During a 
brief speech at the GTNF 2022 in Washington, D.C., the 
new director of the CTP, Brian King, did little to quell those 
concerns. He did, however, acknowledge the continuum of 
risk. “We do have certain products that are lower risk than 
combustible cigarettes, and that’s an important component of 
the dialogue,” said King.

King told attendees that there is an opportunity for the 
CTP to assess the risk of youth vaping initiation and coun-
terbalance that with the opportunity for adults who use 
e-cigarettes to quit combustible cigarettes. 

“I think that [the] public health standard is pretty criti-
cal to the work we do, and it’s definitely a guiding light 

in terms of my determinations and decision-making,” he 
said. “Ultimately, it comes down to the science … it’s very 
critical, to me, to ensure that we use that as our guiding 
light. And, of course, the onus is on the applicants to ensure 
that they are providing the most robust signs possible to  
inform decision-making.”

The FDA has long been criticized for its handling of the 
premarket tobacco product application (PMTA) process and 
is currently defending multiple lawsuits from vapor compa-
nies challenging its marketing denial orders (MDOs), includ-
ing two from Juul Labs, which recently filed a lawsuit over the 
regulatory agency’s refusal to disclose documents supporting 
its MDO.

Juul claims the agency overlooked more than 6,000 pages 
of the data it submitted on the aerosols that users inhale, 
according to Joe Murillo, chief regulatory officer at Juul Labs, 
who also spoke at the conference.

King said that a sizeable portion of youth are still vaping 
flavored and disposable products. However, he also said that 
the potential benefits for adult smokers are “mutually exclu-
sive” from youth uptake concerns. “I don’t think that they 
necessarily have to be separate; they can certainly be explored 
concurrently,” he said. “But again, we need to ensure that 
we’re considering the science from both ends when making 
our decisions.”

King said the agency is “continuing to make progress” 
on the estimated 1 million PMTAs for nontobacco nicotine 
products as well. He said over 90 percent of the applica-
tions have been completed. “We have 350 acceptances so 
far, and there’s about 800,000 that have received an RTA  
[a refuse-to-accept letter], and I’m hopeful that within the next 
few weeks we should be able to get through all 100 percent  
of those 1 million.”

Being accepted for review is only the first step in the 
PMTA process. There are six stages, or rounds, to the PMTA 
process. After acceptance is filing, then a substantive review 
before an action is taken. King called the first step an impor-
tant one. “[It’s] an important step, and I’m committed to 
ensuring that we keep things moving as expeditiously as  
possible,” King said.

King recently told the AP that he believes “there’s a lot of 
really important science and innovations” that have occurred 
in the vaping industry in recent years, adding that the most 
notable is nicotine salts in e-liquids. “We know that when 
you smoke a tobacco product, it’s a very efficient way to 
deliver nicotine across the blood-brain barrier. So it’s been 
very difficult to rival that efficiency in another product,” 
said King in the interview. “But in the case of nicotine salts, 
you have the potential to more efficiently deliver nicotine, 
which could hold some public health promise in terms of 
giving smokers enough nicotine that they would transition  
[off cigarettes] completely.”

King also discussed the FDA’s ability to force companies 
to comply with its MDOs. So far, very few companies that 
have been told to remove their products from the market have 
complied. King said the agency has multiple enforcement 
options to bring both manufacturers and retailers to heel.



completely and that he would be surprised if the other major 
companies, which had invested heavily in the country, had 
exited Russia without providing for a way back.

On a more general level, the investment case for tobacco 
was seen as strong, partly because most companies—the 
exception seems to be PMI—are undervalued but also because 
they offer strong and secure cash flows and high yields. This 
situation was said not to have changed but to be more appre-
ciated now than it was two or three years ago, particularly 
in the face of a recession. And while the appeal of tobacco 
stocks would be negatively impacted by the current increases 
in interest rates, on the positive side, most tobacco company 
debt was at fixed rates. Still, environmental, social and gov-
ernance issues comprised an overhang in respect of getting 
investors interested in tobacco stock.

The discussions were heavily skewed toward the U.S. mar-
ket and U.S. companies to the extent that the chairman apolo-
gized for ignoring the world outside the U.S. and Europe. The 
upcoming EU directives on excise taxes and tobacco products 
were mentioned, the former in a fairly good light given that 
it seemed that harmonized taxes would not be set at the same 
level across product categories but at a lower level on less 
risky products. Such a rational policy seems at odds with the 
Tobacco Products Directive, which seems set to retain the 
irrational ban on snus. 

BAT and Imperial Brands were said to be undervalued 
by investors. BAT’s multicategory reduced-risk portfolio 
was held up as the way ahead, and its success with Vuse was 
highlighted a couple of times. Mention was made of a new 
management at Imperial that was said to be getting to grips 
with the business, focusing on the areas where it could per-
form well, resetting its new-generation products business and 
creating an opportunity for some geographical divestments.

*On Oct. 20, Altria announced it would transfer the U.S. commercialization 
rights to IQOS to PMI for a consideration of $2.7 billion.

Panel Discussion: Global Regulatory Issues
It’s been almost 60 years since a U.S. Surgeon General first 
stated the dangers of cigarette smoking and 50 years since 
scientists found out that the inhalation of smoke rather than 
nicotine is the major cause of smokers’ health problems. 
With goals in tobacco harm reduction (THR) long set, regu-
lators should be able to solve the problem and shape ratio-
nal regulation, argued moderator David Sweanor, adjunct 
professor of law at the University of Ottawa. “In all cases, 
it’s only small steps forward. What would happen if we saw 
this as a matter of urgency and, for instance, allow more 
products at a time?”

Gizelle Baker, vice president of global scientific engage-
ment at Philip Morris International, stressed the role of sci-
ence as a basis for policymaking. “Science isn’t perfect, but it 
has evolved,” she said. “We need to look at the data we need 
in the future to correct our idea and come to conclusions that 
can drive policy. Because the only way to shape policy is to use 
science, data and facts.” Knowledge about long-term effects 
or which part of the population in certain countries will use 
a reduced-risk product (RRP) can only be gained if the prod-
ucts are put on the market, she stated.

Konstantinos Farsalinos, research fellow at Onassis 
Cardiac Surgery Center, noted that there are no missing data, 
only missing common sense. “We will never be fully informed 
about anything,” he said. “At one point, we have to make a 
decision.” The bar of proof for THR has been set extremely 
high, Farsalinos noted. In some markets, this forces smaller 
companies to leave the market to big companies that can 
afford the approval process. “We live in a high-risk society—
let’s consider THR like any other harm reduction strategies,” 
he said.

Marewa Glover, director of the Center of Research 
Excellence on Indigenous Sovereignty and Smoking, spoke 
about New Zealand’s Smoke-Free Aotearoa 2025 Action 
Plan, which is currently under review and includes a smoking 
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Panel Discussion: The Investment Climate
The 2009 Family Smoking Prevention and Tobacco Control 
Act charged the U.S. Food and Drug Administration with 
regulating tobacco products for the protection of public 
health, so, from one point of view, it was dismaying to 
hear a panelist on the investor panel of the recent GTNF 
describe how, under the tutelage of the FDA, the U.S. 
tobacco and nicotine market had become a resilient one for  
combustible cigarettes. 

Of course, this being an investors panel, the panelist’s 
comment was less about the FDA and more about Altria, 
whose short-term fortunes are tied to a large extent to the 
resilience of the combustible segment and whose reduced-risk 
strategy was said by another panelist to be unclear. Altria’s 
appeal as an investment opportunity was contrasted with that 
of another U.S.-listed company, Philip Morris International, 
which has had success in moving its sales from higher risk to 
lower risk products. 

The panelists discussed the proposed acquisition of Swedish 
Match by PMI, which, if it goes ahead, would allow PMI to use 
SM as a vehicle for marketing in the U.S. the heated-tobacco 
device IQOS, which has marketing approval and is the subject 
of an FDA modified-risk order but which is currently banned 
from being imported following a patents dispute, a ban that 
is being challenged in the courts. According to one panelist, 
Altria has an agreement with PMI to market IQOS in the 
U.S. until April 2024, but there is apparently a question mark 
over whether the agreement provides for Altria to extend the 
agreement for another five years.*

This raises the question of how an Altria shorn of its right 
to market IQOS would fare. Well, apparently, Altria is said 
to be due to unveil a heated-tobacco product toward the end 
of this year, but with FDA approval necessary, it would take 
some time for the company to start commercializing a new 

product. One interesting comment made the point that while 
PMI was years ahead of Altria in the heated-tobacco product 
field, the two companies used to be one.

There seemed to be an assumption at times that PMI 
would easily be able to muscle in on the U.S. market, but not 
everybody was having that. One panelist made the point that 
Altria and other U.S. companies were likely to prove highly 
competitive, and another added that IQOS might not be 
welcomed with open arms by U.S. consumers who had access 
to a range of reduced-risk products, including e-cigarettes, 
which had out-competed IQOS on some other markets. But 
on the other side of this coin, PMI was said to be starting 
to widen the focus of its reduced-risk strategy in respect of  
product categories.

It would seem that a week is a long time in the investment 
arena. During the panel discussion, Altria was seen as being in 
a difficult position when it comes to vaping. Its investment in 
Juul Labs involved a no-competition clause, and Juul has suf-
fered a setback in the form of an FDA marketing denial order 
(MDO). The panelists indicated that the MDO was being con-
tested, however, and that it would be open to Altria to make 
an outright bid for Juul. Less than a week after the panel met, 
however, Altria announced that it had exercised its option to 
permanently terminate its noncompetition obligations to Juul.

Surprisingly, perhaps, threats raised by the potential ciga-
rette menthol ban and the imposition of a very low-nicotine 
cigarette standard in the U.S. were not yet seen as particular 
drags on tobacco businesses’ appeal to investors since, partly 
because of likely legal challenges, they were seen as being 
some way off.

On a wider front, while PMI was seen as a growth company, 
it was said to be facing headwinds created by the strength of 
the dollar and the company’s exit from Russia. Or not. One  
panelist said that only Imperial Brands had exited Russia  
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Btomorrow Ventures two-and-a-half years ago. Lisa Smith, 
the subsidiary’s managing director, related how Btomorrow 
had set up a number of innovative ecosystems. “It’s a highly 
competitive market,” she said. “It’s difficult to find the best 
innovators out there.” Her company’s role is to be the “hand-
shake” to the outside world to show that BAT is an appropri-
ate partner for innovators. Among the many tasks in BAT’s 
transformation are to quickly promote the ESG agenda and 
move beyond nicotine. In order to achieve the latter, she said, 
the company had to build science and credibility.

ICCPP, a provider of solutions for e-cigarettes and  
heated-tobacco products, believes that the key to innovation in 
vaporization might be the ceramic coil. The company, which 
focuses on research and manufacture of electronic atomizing 
technologies and is the parent company of the Voopoo vap-
ing brand, introduced the world’s first nano-microcrystalline 
ceramic core in 2021. According to William Yu, vice presi-
dent of global ODM business at ICCPP, the core is based on 

environmentally friendly mineral materials that result in an 
increased nicotine delivery and stable flavors. In combination 
with a powder-free technology and a porous structure, the 
core enables a significant increase in atomization, according 
to Yu. The company also develops environmentally friendly 
products, such as a disposable cigarette made from special 
recyclable paper.

Continuing to innovate is essential as the indus-
try is at a crossroads, said George Cassels-Smith, CEO of 
Tobacco Technology Inc. (TTI). After the Food and Drug 
Administration, through its onerous market authorization 
processes, had “frozen” the U.S. market for next-generation 
products, TTI opened a new manufacturing site in Italy, 
which according to Cassels-Smith is more open to innova-
tion. “It’s vital to involve science, which is one of the pillars 
of what is a quick-moving new technology,” he said. “It needs 
expertise to focus on this direction because, ultimately, we 
must find superior products to combustible cigarettes.”   TR
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ban for all those born after 2008, a drastic reduction of legal 
retail outlets for RRPs and the reduction of nicotine content 
in combustible cigarettes to nonaddictive levels. Glover said 
the draft bill lacks not only common sense but also compas-
sion. “The regulatory intent is to not allow vaping to become 
normalized but denicotinization,” she said. “As a smoker, 
you should switch to vaping temporarily and then quit com-
pletely. Anyone who quits vaping should never go back.” She 
predicted a domino effect on other countries and urged regu-
lators not to follow the example of New Zealand.

The objective of THR, said Sharon Goodall, group head of 
regulatory science at BAT, is very clear: to reduce the num-
ber of smoking-related deaths. The sentiment of positivity 
that comes with this prospect should be maintained in the 
industry’s talks with regulators who are willing to change 
their approach toward THR. “We must not get distracted. 
We must react to individual events but remain focused on the 
long-term outcome. There are insufficiencies in the system, 
markets without open dialogue, therefore we must continue 
to work with regulators.”

Focusing on the role of market structure and competition 
in the U.S., David Levy, professor of oncology at Georgetown 
University, pointed out that before 2005, the cigarette indus-
try was static and homogeneous and, for tobacco control, the 
epitomized enemy. After 2005, the market fragmented, with 
consumers using multiple products. After 2012, e-cigarettes 
quickly gained market share. 

Tobacco companies responded by producing their own 
e-cigarettes. They played a role but didn’t control the mar-
ket. Vaping became a highly competitive market. Recently, 
it has been joined by heated-tobacco products, which, Levy 
said, could play an important role as they solved problems 
e-cigarettes couldn’t solve. “Companies have to be serious in 
THR because it’s decisive for their businesses,” he said. “New 
Zealand and the U.K. have done well in THR. In low[-income] 
and middle-income countries [LMICs], such as India or 
Pakistan, oral nicotine could replace the highly harmful chew-
ing tobaccos. However, restrictive policies, such as a ban of 
RRPs, will drive smokers back to cigarettes.” Levy saw clues for 
a closer cooperation between the industry and public health.

Fadi Maayta, president and co-founder of Alternative 
Nicotine Delivery Solutions, provided a snapshot of the 
situation in LMICs by portraying the Middle East and North 
Africa (MENA) region, which he called a forgotten region in 
the picture of THR. 

Of the 547 million who live in the region, there are  
140 million adult smokers. In some countries like Jordan, 
there is a smoking incidence of more than 60 percent, and 
cigarette sales are growing across the region. Governments 
are employing the typical measures to curb consumption, 
such as tax hikes and increases in customs. Saudi Arabia was 
the region’s only country to introduce plain packaging, which 
resulted in a burgeoning illicit cigarette market.

Eight out of the 22 MENA markets have regulated vape 
products whereas the remaining 14 have banned them alto-
gether. In these markets, however, vape products are still 
around—and unregulated. But even in regulated markets, 

80 percent to 90 percent of the markets are illicit products 
because the government followed an aggressive path when 
regulating the products, introducing a fiscal and regulatory 
framework that is stricter than that for cigarettes.

“Throughout the region, misinformation is polluting the 
whole idea of THR,” said Maayta. “Regulators rely on articles 
about the harm of e-cigarettes, instead [of] on robust science, 
and still believe that nicotine causes cancer.” An opportunity, 
he said, could be to cooperate with global THR associations.

Plenary Panel: Innovating for Tomorrow
When creating a smoke-free world, innovation must take 
place not only in terms of products but also in terms of regu-
lation, communication and sustainability. That was one of the 
messages of the “Innovating for Tomorrow” panel discussion 
during the recent GTNF in Washington, D.C. 

Ming Deng, head of the Next-Generation Products (NGPs) 
Industry Study at Yunnan University, spoke about his desire 
to make NGPs smart and mobile. At present, he said, the 
electronic functions that differentiate an NGP from a com-
bustible cigarette just serve as a marketing tool. However, the 
Artificial Intelligence of Things (AIoT)—the combination 
of artificial intelligence and the Internet of Things—offers 
considerable opportunity to improve human-machine inter-
actions and enhance data management and analytics, among 
other benefits. “With AIoT, producers could trace consumers’ 
needs and innovate products accordingly,” said Deng. 

For Meisen Liu, R&D director at Shenzhen Zinwi Bio-Tech, 
lower temperature atomization is one of the most important 
objectives in current research as it is safer for human health. 
A higher atomization temperature causes atomizing agents to 
decompose into harmful aldehydes whereas atomizing agents 
with a low boiling point decrease the atomizing temperature 
and reduce the emission of harmful substances. Liu also 
described how nicotine salts derived from different acids had 
different properties regarding sensory stimulation or taste. 
His company, he said, had created a new type of nicotine salt 
that allows for enhanced stimulation in markets where the 
amount of nicotine in e-liquids is restricted.

Kevin Peng, advanced technology scientist at ALD Group, 
spoke about technologies to reduce the carbon footprint of vape 
product manufacturing and consumption. Earlier this year, his 
company launched a “green cigarette,” a disposable vape prod-
uct featuring 6 percent lower carbon emissions than combus-
tible cigarettes. The company also developed a super-slim pod 
for reusable vaping devices made from a material that has only 
one-third of the carbon emission of ALD’s older materials. This 
way, he said, his company had achieved a 50 percent emission 
reduction compared to other pod products.

ALD also conducted an emission assessment for its organi-
zation and products. “ESG [environmental, social and gover-
nance] is a much more difficult thing than we thought,” Peng 
stated. “We found that most suppliers are not very responsive 
in terms of such requirements.” He called for a unified indus-
try ESG standard for suppliers, which would make it easier to 
reduce emissions.

To help accelerate its transformation, BAT established 
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Will the valuable insights revealed in the Tobacco Transformation 
Index accelerate tobacco harm reduction?

By George Gay

DIFFERENTIAL 
PROGRESS

The second biennial report on the Tobacco Transformation 
Index (TTI), which details the findings of two further 
years of research into the efforts made by the world’s 

15 largest tobacco companies to reduce the harm caused 
by the consumption of their products, was launched at the 
recently staged GTNF. The 140-page 2022 report evaluates 
tobacco companies’ actions across six business functions, 
designated “categories” and 35 underlying indicators that are 
said to cover “measures indicative of harm reduction ….”

Of the 15 tobacco companies examined, three are state 
controlled, nine are publicly traded (including Egypt’s Eastern 
Co., in which the government owns a majority stake), and 
three are privately held. Together, they are said to account for 
about 90 percent of global tobacco product volume sales. The 
geographical sweep of the index takes in 36 countries spread 
across the globe and accounting for about 85 percent of the 
global population of adult smokers.

The report contains a huge amount of information, clearly 
presented and backed with a statistical methodology that 
aims for transparency and, despite its robust nature, is open 
to review. The global nicotine and tobacco investment analyst 
and consultant Erik Bloomquist, who is chairman of the TTI’s 
technical committee, said during the GTNF investor panel, 
which he chaired, that everybody should be visiting the TTI 
website because it contained a “fantastic” amount of “incred-
ibly valuable” information.

Meanwhile, a press note issued on Sept. 28 by the TTI, 
which is a Foundation for a Smoke-Free World* initiative 
and whose research partner is Euromonitor International, 
said research had demonstrated “differential progress toward 
harm reduction across the 15 largest tobacco companies,” 
and highlighted:

• That high-risk products made up about 95 percent of retail 
sales volume across the 15 largest tobacco companies dur-
ing 2021, with reduced-risk products (RRPs) making up 
5 percent;

• That tobacco harm reduction (THR) momentum was 

developing across a subset of the 15 companies, albeit to 
varying degrees; and

• That with companies having been analyzed across the six 
categories and 35 indicators on their actions to reduce the 
harm caused by tobacco use, Swedish Match was found to 
have been making the most relative progress.

The press note went on to list the following takeaways 
from the 2022 index findings:

• “Only Swedish Match sells a greater volume of RRPs 
than substantially more harmful combustibles, due in 
most part to the popularity of its snus in Sweden and 
nontobacco nicotine pouches in the U.S. …

• “Four index companies directed the majority of capital 

Erik Bloomquist
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ranking tobacco companies in this way to accelerating THR 
sounds to me like a bit of a stretch. Certainly, it seems to beat 
something of an indirect path toward THR.

In fairness, though, I should say that the TTI program 
officer, David Janazzo, in his insights introduction to the 
2022 report, added that part of the purpose of the index 
was “to inform the public about the activities of the tobacco 
industry that influence achieving a smoke-free world.” Such 
an undertaking, if it could be achieved, would certainly have 
a more direct influence. But I don’t see that happening. The 
report talks of “stakeholders,” but that term is not defined, and 
whereas, as far as I have been told, it potentially includes every-
body, such a claim to inclusivity falls a little flat if you try to 
imagine smokers around the world engaging with a 140-page 
report and an 84-page methodology. Unsurprisingly, currently, 
stakeholders are largely confined to tobacco/nicotine compa-
nies, researchers and investors.

Relative Rankings
The TTI throws up a number of oddities, not the least of 
which has to do with the understandable decision to compare 
the 15 largest tobacco companies. Gudang Garam against 
BAT seems to be a total mismatch, and, given that the index 
is aimed at informing, in large part, potential investors, the 
presence of companies that are not publicly traded, though 
understandable from a nudge theory standpoint, neverthe-
less looks strange. PMI was said in the press note to be 
ranked second in the 2022 index and Djarum last, and while I 
understand that this is how the index’s methodology sees the 
tobacco world, I have to ask, is this a fair reflection of tobacco 
harm? If you constructed an index that ranked companies on 
the number of people worldwide who currently were harmed 
by consuming those companies’ products, I would guess that 
Djarum would move up the rankings.

It was disappointing, in my view, that the 2022 report 
did not cover the environmental credentials of the RRPs on 
offer, either relative to each other or relative to the higher risk 
combustible cigarettes they are supposed to replace, though I 
understand such matters might be covered in the third itera-
tion of the report, which is due out in 2024. RRPs are sup-
posed to comprise a disruptive technology and, if disruptive 
means anything, it surely means speedy. Is it wise to wait so 
long for such information to trickle down? We have on the 
one hand a problem with the diseases caused to individual 
smokers, which are tragic on an individual basis but con-
tained, and on the other hand an existential environmental 
crisis enveloping everybody, and we seemingly choose to try 
to fix the first problem and not the second.

Timing is important, and one of the main weaknesses of 
the TTI seems to be its two-year time frame. The 2022 report 
took in research through the end of 2021 while the next 
report is due out in 2024, so this suggests that, unless interim 
updated TTI reports are issued, the publication schedule is 
going to provide a three-year drag on the incorporation of 
anything of significance that occurred in early 2022.

To my way of thinking, the commitment to THR is driven 
and will be driven by regulations and taxes, and one benefit of 

the index is that it might influence governments in these areas. 
And this is important. Taxes are currently set in some jurisdic-
tions so that some RRPs attract revenues much greater than 
those of combustible cigarettes, and investors are clearly going 
to put pressure on companies to transform their portfolios while 
the profits generated by the sale of RRPs are higher than those 
from the sale of combustible cigarettes. Of course, you would 
have to be terribly naive to imagine that those same investors 
would keep up the pressure if the profit advantage were wiped 
out. There is nothing wrong with this if you believe that the mar-
ket should be the ultimate arbiter of what is good, though one 
has to accept, too, that things might head in the other direction.

Finally, I would be concerned that the cynics will have 
a field day because while the TTI is listed as an initiative of 
the foundation, in my view, it is not spelled out prominently 
enough where the foundation’s money comes from: PMI. 
Despite the fact that the foundation is independent, those 
cynics will see that the number two company on the list is 
PMI, which is possibly about to acquire the number one com-
pany and move into the number one spot. All above board, 
I’m sure, but these things have to be seen from the point of 
view of those with different agendas.

My argument is not that the application of trickle-down 
THR would be socially destructive in the way that trickle-
down economics has been but that it would be slow and there 
would be more efficacious ways of approaching THR. Why 
spend the foundation’s money carrying out research that is 
going to benefit mostly analysts, banks and pension funds 
that have the resources to carry out such research on their 
own behalf? Surely, the money should be spent on projects 
that will more directly help smokers. Even helicopter THR 
might be preferable to trickle-down THR. TR

*The Foundation for a Smoke-Free World is an independent nonprofit organi-
zation created in 2017 with the mission to end smoking within this generation.

David Janazzo
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and R&D investments toward RRPs. In addition, five 
index companies, including three state-owned entities, 
made incremental investments or early indications of 
movement toward future production of RRPs during 
the review period.

• “However, tobacco companies are … failing to invest 
in harm reduction in low-[income] and middle-income 
countries, with the vast majority of sales for their RRPs 
concentrated in markets with the highest disposable 
income. Notably, RRPs are banned in a number of 
countries around the world.”

For those who like lists, the 2022 index’s overall scores set 
the companies’ relative rankings as follows, with their 2020 
relative rankings in parenthesis: Swedish Match 1 (1), Philip 
Morris International 2 (2), Altria Group 3 (4), BAT 4 (3), 
Imperial Brands 5 (5), Japan Tobacco Group 6 (6), KT&G 
Corp. 7 (7), Swisher 8 (8), ITC 9 (9), China National Tobacco 
Corp. 10 (10), Vietnam National Tobacco Corp. 11 (12), 
Tobacco Authority of Thailand 12 (11), Eastern Co. 13 (13), 
Gudang Garam 14 (14) and Djarum 15 (15).

As can be seen, there was little shifting of positions, but the 
devil is in the details, and there was more relative movement 
in each of the six categories that were researched: strategy 
and management, product offer, product sales, marketing 
policy and compliance, capital allocation and expenditure, 
and lobbying and advocacy. And this differentiation is seen 
as important, though, in fairness, it has to be set against any 
number of factors, some of which, such as portfolios, compa-
nies have control over, and in respect of some of which, such 

as regulations, they are largely at the mercy of outside forces, 
especially those companies operating mainly in countries that 
ban RRPs. And there are some factors that might be seen as 
sitting in between. Increases in sales of higher risk products, 
for instance, are seen as negatives. 

Sense of Proportion
The report clearly has some important information, which is 
likely to become even more valuable in the future if, as seems 
likely, more of the 15 companies engage with the TTI. Six 
companies, mainly the multinationals, provided feedback in 
respect of the 2022 report.

Nevertheless, I have reservations about what is going on 
here. Glancing through the minutiae of the huge report and 
the 84-page methodology that defines the way the report’s 
data is arrived at, I couldn’t help wondering whether we 
weren’t in danger of losing our sense of proportion, even los-
ing track of our objectives. To a large extent, tobacco trans-
formation is pushing at an open door because consumers 
undoubtedly want the choices that new-generation products 
offer, and the business case is compelling.

But what truly concerned me as somebody living in a coun-
try whose economy is being systematically tanked by the last 
remaining devotees of trickle-down economics was that the 
TTI seemed to be embracing trickle-down THR. For instance, 
the TTI was described in the Sept. 28 press note as having 
been created “to accelerate the reduction of harm caused by 
tobacco use by ranking the world’s 15 largest tobacco com-
panies on their relative progress or the lack thereof.” From 
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High-risk products still comprised about 95 percent of retail sales volume across the 15 largest tobacco companies during 2021.
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than what the company can produce at the level of quality 
required by Tabacuba, the government arm of the Cuban 
cigar industry in charge of production.

Inchaurbe insists this is not due to problems in production 
but because cigars are a natural product where you put all the 
focus on quality. “In my opinion, it’s difficult to say whether 
the problems of shortages in some retail shops all over the 
world will continue because demand is too much,” he said. 
“But of course, together with Tabacuba, with an investment 
program, we are trying always, especially Tabacuba, to be able 
to produce more cigars with the same quality. And that is the 
only way we will have the ability in the future to satisfy the 
growing demand.”

Habanos’ goal remains to grow every year without com-
promising the quality of its cigars, according to Gonzalez. 
Over the past 10 years to 15 years, the company has averaged 
nearly double-digit growth. However, today, Habanos isn’t 
necessarily looking to build its brick-and-mortar footprint as 
in previous years but rather to build on the value of its current 
assets alongside the global reputation of the Habanos brand. 
Looking at the first three quarters of 2022, Gonzalez expects 
the company to experience growth in line with that of 2021.

“Generally speaking, the premium cigar industry is grow-
ing for all the manufacturers, all the traders, because there 
is a big demand,” he said. “There is a great interest in our 
product. And, as usual, Habanos is the leader in this demand. 
Our demand continues to be very strong, especially in some 
emerging areas like Asia-Pacific. Of course, we are also going 
through difficult periods like this global inflation. This could 
also impact our business.”

The duty-free business in particular was heavily impacted. 

“The duty-free channel is not yet 100 percent recovered 
compared to pre-pandemic levels, and duty-free is a very 
significant channel,” said Gonzalez. “We are lower than the 
pre-pandemic figures in the duty-free channel while in the 
domestic channel, we are growing quite well.”

Innovation is going to be a central focus for Habanos in its 
quest to boost production and its global presence. Gonzalez said 
that the company will continue launching new products, inno-
vating its operations and trying to satisfy its clients. The com-
pany is also considering possible technological improvements 
in its supply chain operations to better distribute its cigars. 

“We want to prevent transfers [of product] from one mar-
ket to another,” he said. “That’s why in those specific brands, 
Cohiba and Trinidad, we decided to harmonize with Hong 
Kong. Habanos is innovation. It is in our DNA, it’s in our 
products, in our brands. It’s true; we will continue innovat-
ing, launching new products, trying to give to our clients 
more activities, special activities about the lifestyle and so on 
because this is the demand from our clients. And regarding 
the prices, I will say that we will continue monitoring them.”

In the end, both men agree that the true value behind 
Habanos and its cigars are the factory workers who produce 
the cigars, the retailers who sell them and the consumers who 
are dedicated to Habanos’ 27 brands. “We have more than 
4,000 specialized point stores in the world that represent, I 
would say, more than 50 percent of our sales,” said Inchaurbe. 
“They are in charge of this ship. For us, these new retail con-
cepts that are driving our growth, we are going to continue 
bringing more points into the family and strengthening the 
points that we already have in the market. Habanos is poised 
for great success.” TR

Leopoldo Cintra Gonzalez (left) and Jose Maria Lopez Inchaurbe
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Habanos and its partners remain committed to boosting 
the global reputation of all Cuban cigar brands.

By Timothy S. Donahue

MOVING FORWARD

Cuban cigars have always had a certain mystique about 
them, primarily as a result of their exclusivity. Earlier 
this year, they moved even further out of reach for many 

consumers when Cuba’s state company responsible for the 
production and distribution of cigars, Habanos, raised prices 
worldwide to the levels of its premier brands in Hong Kong. 
In some countries, prices jumped by as much as 300 percent. 
The announcement triggered massive hoarding by consum-
ers eager to stock their inventories before the price increases 
took effect. This in turn led to product shortages in many 
markets, which then prompted several retailers to raise prices 
even further.

The price hike was a joint decision between Habanos 
shareholders, including its new Chinese partner, Allied Cigar 
Corp. (ACC), a Hong Kong-based investment group that in 
2020 purchased 50 percent of the Cuban cigar company for 
€1.23 billion ($1.2 billion). 

The result was a perfect storm that spawned considerable 
amounts of misinformation. The price increases, along with 
the difficulties in finding cigars in some markets and the secre-
tive nature of the relationship between Habanos and its Hong 
Kong partners, had rumors swirling. In an interview with 
Tobacco Reporter during the 55th anniversary celebration 
of Habanos’ Cohiba brand in September, Leopoldo Cintra 
Gonzalez, commercial vice president of Habanos, and Jose 
Maria Lopez Inchaurbe, vice president of development, insisted 
that there was “no such basis” for any of those rumors.

“Rumors? We are not keen to speculate about any of this,” 
said Gonzalez. “The new Chinese shareholders—it’s true that 
they are not coming from the tobacco business, but we have a 
very good relationship, a very good friendship. They are now 
starting to be part of Habanos’ future. They are very excited 
about our future together for sure. There are still many aspects 
of this business that they are learning, trying to become familiar 
with. But this is normal. Nothing dramatic to see.”

Inchaurbe said he had spoken with the shareholders of 
ACC and that it must be understood that while the cigar 
business may be new to ACC, marketing a luxury good is not. 
It’s a learning process, and ACC is excited about the Habanos 
product and bringing the Cuban cigar brands to new heights, 
he noted. “They know our brand, our product, but they joined 

us knowing cigars only from [the] aficionado or consumer 
point of view,” explained Inchaurbe. “And we are in the pro-
cess of also understanding their targets and goals and explain-
ing our business goals, which can be a learning process.”

All decisions concerning Habanos are made jointly by 
both companies, added Inchaurbe. He said the new global 
pricing structure was a common decision between the two 
shareholders—and one that had been considered by Habanos 
for some time. After all, he says, there is no cigar in the world 
equal to the Cuban Cohiba in terms of quality. When a prod-
uct has all the attributes of a Cohiba cigar—high quality, good 
presentation, attractive packaging—it must be considered a 
very high-end luxury good indeed. 

“You have a price in Hong Kong or in London that is dou-
ble the price [of that same cigar] in some other countries. At 
the end, for the luxury cigar industry, this is a disturbance,” 
explains Inchaurbe. “What we are trying to do with the global 
Habanos pricing is, like the many various luxury items in 
the ‘luxury’ industry, to have a single, global price for all the 
consumers wherever they are. Our benchmark for Cohiba 
was Hong Kong, as we clearly stated, because Hong Kong [is 
a benchmark] for extremely high-quality luxury products.”

Seeds of Success
In fiscal 2021, Habanos earned more than $568 million 
while experiencing 15 percent growth compared to the 
previous year. Despite the global pandemic and grow-
ing inflation, at the end of 2021, Habanos was operating 
20 Cohiba Atmosphere outlets, 160 La Casa del Habano shops, 
1,217 Habanos Specialist stores, 2,465 Habanos Points and 
486 Habanos Lounge/Habanos Terrace outlets.

When asked whether Cuba had the capacity to produce 
more cigars to satisfy growing demand, Inchaurbe said that 
the company was not going to produce “ever more cigars” just 
to satisfy the demand. The most important factor in produc-
ing Habanos cigars is quality, he insisted, and the company 
will not increase production at the expense of quality. 

“The problem is a very nice problem to have,” he said. 
“There is a lot of demand. This is our problem, but good 
news.” According to Inchaurbe, demand for high-value 
brands, such as Cohiba, Trinidad and Montecristo, is higher 



in which legally established business can be unilaterally closed 
in an EU member state and handed over to a state-owned 
network of tobacco shops,” the IEVA wrote. 

The planned legislation also violates the freedom of move-
ment of goods in the EU and would generate severe adverse 
economic impacts in Spain and the EU, according to the 
group. It would drastically cut the European distribution 
value chain and negatively impact the exports to Spain from 
other EU member states, as the sales of vaping products in 
tobacco shops are expected to be extremely limited compared 
to the ones in specialized shops. Tobacco shops, after all, 
aim to maximize sales of combustible cigarettes and will be 
disinclined to devote time to explaining electronic devices to 
smokers looking to switch to less harmful alternatives. 

An online sales ban for vape products would also drasti-
cally reduce the movement of goods in the EU as retailers 
in other countries would no longer be allowed to sell their 
products in Spain. Lastly, the IEVA said, the proposed law 
fails to distinguish between combustible tobacco products 
and noncombustible products as established in the EU’s 2014 
Tobacco Products Directive (TPD).

The association called on the Spanish government, medi-
cal authorities and other stakeholders that will provide com-
ments on the draft bill to critically reconsider the measure and 
insisted authorities review 
the proposed legislation for 
competition issues.

A Small Market
Compared with markets 
such as the U.K., vaping in 
Spain is relatively rare. After pharmaceutical companies lob-
bied the government for tougher legislation on vape products, 
the number of vape shops dropped by 90 percent in 2014. 
Today, there are around 535,000 vapers, which represents 
an adult vaping prevalence of 1.33 percent, according to the 
Global State of Tobacco Harm Reduction. This compares to a 
smoking rate of 27.9 percent, or 11.1 million people. 

Vaping devices, like heated-tobacco products, are legal 
in Spain and can be sold to those aged 18 or older. E-liquids 
are currently untaxed. Statista estimates that the Spanish 
revenue service will collect the equivalent of $183.4 million 
in e-cigarette taxes in 2022. The market is expected to grow 
annually by 2.89 percent.

The bill is part of a wider effort by the Spanish government 
to bring its regulatory framework for tobacco products in line 
with World Health Organization and TPD standards. 

The manufacture, advertising and sale of vape products in 
Spain is regulated under the Royal Decree 579/2017, imple-
mented five years ago, which basically translates the TPD into 
Spanish national law. The rules ban smoking and vaping in 
all indoor state-owned public places, on public transport and 
in some outdoor places, such as parks. Advertising of vape 
products on TV is allowed, though there are regulations about 
the type of program and the times of day in which advertise-
ments may be broadcast. Cross-border sales of e-cigarettes 
are prohibited.

A Tough Stance 
In December 2021, the government published the draft of its 
“Comprehensive Plan for Smoking Prevention and Control 
2021–25,” which aims to extend anti-smoking legislation 
from 2006 to include vaping products. During the consulta-
tion period, several Spanish medical societies took a hard 
stance on vaping, saying e-cigarettes are an ineffective tool 
for smoking cessation and asking the government to regulate 
them like combustible tobacco products.

Among other things, the plan aims to make more places—
including private vehicles—smoke-free and vape-free, ban all 
e-liquid flavors except tobacco and introduce plain packaging 
for combustible cigarettes, vape devices and e-liquids. 

Following a June 2021 report by the National Committee 
for the Prevention of Smoking, the plan also called for the 
taxation of vapor products. The report proposed a general 
e-liquid tax at the EU average rate of €0.15 ($0.15) per 
milliliter and an additional tax of €0.006 per milligram 
of nicotine. This would amount to an average tax rate of 
35.6 percent, enabling the Spanish government to collect 
€35 million in taxes per year, according to the National 
Committee. With all measures combined, the government 
aims to reduce the percentage of the population that smokes 
to 10 percent by 2040.

Uncertain Outcome
According to the World 
Vapers Alliance analysis,
the draft plan is biased 
against vaping, selec-
tively citing studies, 

many of which have already been refuted. However, it 
didn’t consider studies acknowledging the harm reduc-
tion potential of vape products, such as the findings of 
Public Health England that vaping is 95 percent less harm-
ful than smoking and may serve as an important smoking 
cessation tool. 

“What this means is that the government wants to make 
it harder to vape than to smoke,” the organization stated. 
“Overall, the government draft shows the lack of knowledge 
politicians have on harm reduction tools, such as vaping, 
and the need for vapers to press them and tell their stories. 
Public health laws need to be based on evidence and not 
on stigma.”

The ANESVAP has started collecting signatures for a peti-
tion urging Spain to keep vapor taxes low and e-cigarettes 
accessible for customers. It also calls on regulators to keep 
online sales legal, allow an appropriate range of flavors and 
differentiate between vapor products and combustible ciga-
rettes in smoke-free places. 

The busy schedule of the Spanish government leading 
up to next year’s general election presently plays into the 
hands of the country’s vape community. Already more than 
a year behind schedule, the plan is now less likely to be 
brought before the Spanish Parliament soon, according to 
ECigIntelligence, which expects the bill to be discussed next 
year at the earliest. TR

“IT’S LIKE FORCING AN ALCOHOLICS 
ANONYMOUS MEETING TO BE HELD 

IN A LIQUOR STORE.”
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If enacted, Spain’s proposed regulations on 
vaping products will hamper tobacco harm reduction.

By Stefanie Rossel

MOVING 
BACKWARD

In mid-May, a shockwave hit Spain’s vaping industry: The 
government presented a bill that would end the indepen-
dent domestic vaping sector. The proposal calls for limiting 

vapor product sales to state-owned tobacconist shops within 
five years. Specialized vape shops can stay in business only if 
they transition into licensed tobacconists—a step that would 
oblige them to sell combustible products as well. The bill 
would also ban online sales of vape products. 

At a recent conference, Angeles Muntadas-Prim Lafita, 
chair of the Spanish Association Supporting Vapers 
(ANESVAP), explained that the proposed legislation means 
the government wants to monopolize the nicotine market. 
“A country that is a member state of the European common 
market wants to monopolize a free and independent market. 
That’s like going back to a time when Spain wasn’t even a 
democracy—or even to the Spanish Inquisition,” she said. 

Muntadas-Prim Lafita considered it unlikely that vape 
shop owners would sell combustibles. Established tobacco-
nist shops, on the other hand, might or might not sell vaping 
products under the planned rules. “This would be harmful for 
consumers who would be forced to go to a tobacconist to get 
their vape products—or as many as they could find because it 
would be up to the tobacconist to decide what he is going to 

sell,” she said. “In addition, smokers who use vaping to quit 
more hazardous products might be tempted to purchase com-
bustibles again. It’s lik e forcing an Alcoholics Anonymous 
meeting to be held in a liquor store.”

If the bill, which is now in the stage of public consultation, 
passes, it would also mean the loss of 1,200 direct and 3,000 
indirect jobs in times of emerging economic crisis, accord-
ing to Muntadas-Prim Lafita. Vape shops would have only 
six months to notify the commission for the tobacco market 
that they wanted to transition to become tobacconists. “The 
result of this legislation would be black markets, disobedience 
and lots of people going back to smoking,” she predicted. 
“Tobacco control in Spain is one of the fiercest and most 
stalled in the European Union.”

A Worrying Precedent
Criticism also came from the Independent European Vape 
Alliance (IEVA), the trade representative of independent pro-
ducers and retailers of vaping products in the EU. 

In a statement, the organization pointed out that the 
proposed legislation went against the main principles of EU 
competition law. “Considering the consequences of the pro-
posed measures, the [draft bill] will set a worrying precedent 
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Founded in 2009, the Consumer Advocates for Smoke-
free Alternatives Association (CASAA) is a 501(c)(4) 
consumer nonprofit organization that aims to “ensure the 
availability of a variety of effective, affordable reduced-
harm alternatives to smoking.” 

In response to an emailed request from CEO Alex 
Clark, a number of former smokers took time to share 
their experiences of switching to vaping or other smoke-
free products. One question posed by Clark was whether 
the variety of products was helpful in staying engaged 
with smoke-free options and reducing the temptation to 
return to smoking. 

Clark himself recently switched from vaping to using 
pouched snus. Along with a concern that overconsump-
tion of stimulants, such as coffee and rapid-delivery 
nicotine products, were triggering heart palpitations, he 
said, “The hands-free nature of snus fits more with my 
needs. And I can still get all of the different flavors when 
I order from Sweden.” 

Here are excerpts from CASAA member com-
ments, edited for length and clarity. No doubt, people 
who smoke have a range of goals and preferences 
that evolve in sometimes surprising ways through  
product exploration. 

Nancy S.: “I started vaping because I was unable to 
stop smoking tobacco cigarettes because I am so addicted 
to nicotine. And I don’t want to die from lung cancer like 
my father did. The products I tried were exactly what I 
was looking for. I wanted something that tasted like a real 
cigarette. No funny flavors.”  

Roger M.: “I love the variety of products—both hard-
ware and e-juices. My favs are black licorice, almond and 
bubble gum. They say only the kids like these flavors, but 
I have loved them since I started vaping 12 years ago. I 
am now 61.” 

Sara C.: “I liked trying new flavors in the beginning, 
then found my favorite [strawberries and cream] that I’ve 
stuck with for years.”

Marc C.: “I’ve tried the patch, the gum, hypnosis, 
As Seen on TV products, medications and counsel-
ing. Nothing worked or works for me except vaping. 
I want my vape to taste like an authentic tobacco 
vape. But I’m OK with some flavors of tobacco, like 
coffee, vanilla, apple or maple. Almost like a pipe  
tobacco assortment.”

Sean O.: “The first product I tried wasn’t all that good. 
Eventually, I found that using what’s called a ‘box mod,’ 
which takes two high-powered batteries … gave the 
great sensation in your throat of inhaling the same way 
a cigarette did. The large clouds of vapor that you can 
produce using these mods and tanks is incredible. [And] 
the variety of flavors is exactly what has kept me away 
from cigarettes.” 

Joni L.: “The device was key for me. I chose a 
Vaporesso Swag because of the size. It felt close enough 
to a pack of cigarettes for me, and a lot of my habit was 
actually reaching for my smokes. My first e-juice was 
a house-made vanilla custard tobacco; I was afraid to 
go too far away from tobacco flavors because I actually 
believe I liked the flavor of a cigarette. After three or 
four days, I went back to the vape shop and bought some 
mixed berry-flavored juice. That was it. It didn’t take 
long for my cigarette cravings to go away.” 

Kelly P.: “I did try a different device but went back to 
Juul. I liked the mint and found it better than the men-
thol cigarettes I had smoked. Also, Juul wasn’t one of 
those devices that you would blow out a cloud of smoke.”

Glenn N.: “I believe that the first ‘e-cigarette’ I bought 
was the first Blu. I vaped that for a couple months, but it 
was missing something, and I thought I would go back to 
cigarettes. So I started looking online. With that ProVari, 
I knew that I would never smoke again. I found what I 
needed. I started with 36 mg liquid  and went down to  
12 mg in about a year.”

Steve T.: “I will be 68 this year and feel I made a great 
decision with vaping. Access to flavors is a critical com-
ponent necessary to transition away from cigarettes. I 
have reduced the nicotine levels from 18 mg to 3 [mg], 
and my Kona e-juice was replaced with dessert and  
blueberry flavors.”

Jessie C.: “NRT [nicotine-replacement therapy] 
options like snus and nicotine gum/lozenges never 
worked for me as more than a way to avoid smoking at 
an event or during a long work shift. I’m very much a 
tech-oriented person, so the idea of having many options 
was stimulating for me. At the time, CE4 atomizer 
[tanks] and little pens were the most accessible items on 
the market [and did not meet expectations]. When the 
Kangertech Subox Mini hit the market, I was satisfied 
and stuck with that.” 

Cindi K.: “I started vaping in 2014 not because I was 
looking to quit smoking but because  I was avoiding 
convenience  stores; I had just entered AA [Alcoholics 
Anonymous], and that is where I’d bought alcohol. Two 
doors down was a vapor store. I bought an eGo Tank and 
some tobacco-flavored e-liquid in 24 mg. I made friends 
in AA that were also vaping and noticed their liquids 
smelled much better than what I was using. I continued 
to be what I labeled a dual user for a few more months 
and decided to use flavored e-liquid and willpower to 
quit smoking. I also learned how to make my own fla-
vors. I had about 12 I used in rotation and loved.”

Tanya L.: “The first product I tried was in 2013: a 
vanilla-flavored vape liquid, Kanger T3S tank and coils, 
which I still use. I like vanilla. I just had to find the  
best vanilla.”

The Power of Choices: Stories from CASAA
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Are choices key to successful switching?

By Cheryl K. Olson and Willie McKinney

CHOOSING WISELY
L ike many people who smoke, Doug Halterman wanted to 

quit. “I tried other ways, even prescription drugs, and noth-
ing worked.” When he decided to try vaping, “At first, it 

was a research and development stage. I had to figure out what 
ones best acted like a cigarette,” he recalled. “I started with 
menthol tobacco. I then liked the fruit flavors because it helped 
stay clear of cigarettes. After vaping fruity flavors, cigs tasted 
absolutely disgusting.” 

Halterman’s story of switching is one of several dozen 
generously shared via emails from members of the Consumer 
Advocates for Smoke-free Alternatives Association. This explo-
ration of what drives change was triggered by anecdotes and 
research suggesting that encountering and trialing a range of 
alternative nicotine products, or rotating among an engaging 
mix of options, can be key to ditching smoking. The typical suc-
cessful quitting journey seems less like a thruway and more like 
a meandering river. The U.S. Food and Drug Administration’s 
Center for Tobacco Products’ approach to researching switch-
ing, described in its Final Rule1 guidance, assumes simple choices 
and straight lines. 

The Wrong Framework? 
Premarket tobacco product application (PMTA) behavior stud-
ies are supposed to describe likely changes (and related health 
risks) created by the marketing of a single novel tobacco product 
of a particular flavor and nicotine strength. This is not unlike 
studies the FDA’s Center for Drug Evaluation and Research 
(CDER) reviews, comparing effects of a new drug to a placebo 
on particular symptoms or endpoints. 

In a September 2021 PMTA Technical Review Summary2

available online, the FDA laid out a new standard that flavored 
electronic nicotine-delivery system (ENDS) products must meet. 
Balancing concerns about youth uptake demands “acceptably 
strong evidence that the flavored products have an added benefit 
relative to that of tobacco-flavored ENDS in facilitating smokers 
completely switching away from or significantly reducing their 
smoking.” What kind of evidence? “Most likely product-specific 
evidence from a randomized controlled trial (RCT) or longitu-
dinal cohort study.” 

Again, it’s like testing whether a medicine to treat gout or 
acne is superior to the current standard therapy, except it casts 
tobacco flavoring (the taste of cigarettes) as the standard and 
mango or vanilla as the unproven alternative.  

Does an approach that may work for “safe and effective” 
prescribed drug authorizations make as much sense for a 
balance-of-risks consumer product standard? Does the CDER 

mindset serve well the end goal of moving people off combus-
tibles? This pharma-influenced standard may be the wrong tool 
to address tobacco product effects.

Comments from people’s real-world switching experiences 
(see sidebar) suggest that a test-in-isolation model fails to cap-
ture a lot of key information that could accelerate the move 
away from smoking and its unacceptably high risks of disease 
and death.

Unlike pharmaceuticals and devices approved by other FDA 
centers, nicotine consumer products are not prescribed as a 
course of treatment. Tobacco users looking to switch aren’t mak-
ing comparisons among two (or three) options. They meander 
through shops and gas stations, picking up nicotine products at 
will and whim. Many use multiple products to suit situations or 
prevent boredom. They learn through trial and error: How does 
this product work? What does it do for me? How does it fit into 
my life? And they choose again. 

Another problem: As Neil McKeganey of the Center for 
Substance Use Research pointed out recently,3 it’s not clear 
by how much the FDA values youth vaping prevention over 
adult smoking cessation. How obviously better would a fla-
vored product need to be at helping smokers switch, compared 
to a tobacco flavor, to offset concerns about youth appeal? 
The recent longitudinal study4 of Juul, where over half of 
participants switched completely from cigarettes at one year, 
found that what flavor smokers chose did not significantly 
affect success.    

Missing Variables
Most studies aren’t designed to address the power of choices. 
Even large surveys5 that support the importance of flavors in 
switching tend to collapse flavors into categories (like “sweet” for 
fruit and candy) and ask about the main flavor used, obscuring 
the paths taken by individual quitters. But there are tantalizing 
hints. For example, a six-week switching study6 of tobacco-free 
pouches found a link between trying more flavors and fewer 
daily cigarettes smoked. A 2018 study7 of MarkTen found that 
smokers who switched completely used more flavors. 

Based on her experience researching oral and vapor product 
behaviors (including MarkTen), “Most smokers don’t success-
fully switch and sustain their switching through one product 
category,” said Jessica Zdinak, chief research officer at Applied 
Research and Analysis Consulting. She notes that academic 
studies of smoker transitions often leave out important variables, 
such as previous quitting experiences or stressful changes in 
life circumstances.

Continued on page 34





From thinking to making

The wide array of competences makes G.D, Sasib, Molins, Comas and Cerulean the ideal 
partners in today growing tobacco market, which is exploring opportunities to design new products. 

From the development of ideas to the realization of the final products, Comas supplies 
Heat Not Burn primary lines, G.D, Sasib and Molins provide complete secondary 
solutions and Cerulean completes the offer with dedicated quality assurance testing equipment.

The most efficient traditional tobacco manufacturing practices have been adapted for next 
generation products such as liquid-based e-cigs and multi-segment sticks.
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Adding Real-World Evidence
FDA Commissioner Robert Califf has been quoted repeatedly as 
supporting greater reliance on real-world evidence8 to support 
drug regulation decisions. During his first stint as FDA head, 
Califf said at the 2016 Food and Drug Law Institute conference9 
that “In the past, so-called ‘regulatory trials’ tended to focus on 
high-quality studies with detailed study procedures, restrictive 
inclusion and exclusion criteria and have been conducted in 
special study sites.” By contrast, he noted that “pragmatic clinical 
trials,”10 studies that look at treatments and outcomes in actual 
medical practice settings, “may be the most important source of 
knowledge in the future.” 

Another difference from pharmaceutical products: Many 
alternative nicotine products have been on the market for several 
years. Why not consider real-life evidence,11 as in natural choice 
situations over time, for tobacco product switching behavior? 
Don’t throw away tried-and-tested tools, but see how they fit in 
a new context. 

Zdinak would like to see long-term randomized trials that 
incorporate this approach, showing the effect of having or lack-
ing a range of options. To demonstrate the effects of flavors on 
switching, “What does the world look like if I’m a smoker of  
30 years who enters a vape shop, and I have tobacco-flavored 
vapes as my sole option? Or what happens if I see citrus, mango, 
cinnamon, coffee and caramel?” She is currently in the design 
and review phase for one such realistic study. 

To quote12 prominent researchers Dorothy Hatsukami and 
Dana Carroll, “Most in the tobacco control community would 
agree that an immediate main goal is to rapidly eliminate 
tobacco-related death and disease.” If regulators agree, let’s look 

at what obstacles are preventing smokers from switching more 
rapidly. That includes tailoring methods and assumptions bor-
rowed from pharma research to suit appropriate for the protec-
tion of public health standards and goals.  TR

Cheryl K. Olson is a California-based public health researcher who specializes 
in behavioral health issues and consults on tobacco product behaviors through 
McKinney Regulatory Science Advisors. She spent 15 years on the faculty of 
Harvard Medical School. 

Willie McKinney is the founder of McKinney Regulatory Science Advisors 
(www.mckinneyrsa.com). He’s held senior regulatory roles at major tobacco 
product companies and served for three years as the industry representative on 
the FDA’s Tobacco Products Scientific Advisory Committee.

 1 www.govinfo.gov/content/pkg/FR-2021-10-05/pdf/2021-21011.pdf
 2 https://www.fda.gov/media/152504/download
 3 https://tobaccoreporter.com/2022/10/03/mckeganey-on-the-mystery-of-

the-pmta-process/
 4 https://pubmed.ncbi.nlm.nih.gov/33894794/
 5 https://pubmed.ncbi.nlm.nih.gov/33631007/
 6 www.researchsquare.com/article/rs-951433/v2
 7 www.coresta.org/sites/default/files/abstracts/2018_TSRC105_Zdinak.pdf
 8 https://endpts.com/fda-commissioner-on-accelerated-approval-reforms-

need-to-address-as-soon-as-possible/
 9 www.raps.org/regulatory-focus%E2%84%A2/news-articles/2016/5/califf-

leveraging-real-world-evidence-is-top-programmatic-priority-for-fda
 10 https://en.wikipedia.org/wiki/Pragmatic_clinical_trial
 11 www.fdli.org/2018/08/update-fdas-historical-use-of-real-world-evidence/
 12 www.ncbi.nlm.nih.gov/pmc/articles/PMC7581601/

Different products work for different people.
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Kylie Halperin is CEO and co-founder of SKYX Group, a 
two-year-old company based in New York City that’s work-
ing at the intersection of all three concepts. SKYX Group 
is a consumer hardware and biotechnology company that’s 
designing and manufacturing inhalable devices.

The company currently makes consumer devices for the 
U.S. and European markets and has submitted premarket 

tobacco product applications (PMTAs) with the U.S. Food 
and Drug Administration. The company’s R&D portfolio 
includes devices serving both the pharmaceutical and biotech 
industries for the inhalation of various active ingredients.

Halperin co-founded SKYX Group after spending over 
a decade with leading advertising and marketing firms rep-
resenting Fortune 500 consumer product companies such as 

The SKYX Group is taking a three-pronged approach to  
electronic nicotine-delivery systems.

B Y M A R I A  V E R V E N

The global crisis of 8 million tobacco-related deaths every year and 1 billion 
projected deaths this century may be prevented by electronic nicotine-delivery 
systems, improved pharmaceutical nicotine-replacement therapies and  

tobacco-free nicotine, among other science-based innovations. 

THE NEXT 
GENERATION 

Photos: SKYX Group
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PepsiCo, Dell, Revlon and Colgate. In her role with SKYX 
Group, Halperin is helping create the company’s strategic 
vision and portfolio positioning and taking a lead role in 
managing wholesale relationships with major retailers.

She spoke with Tobacco Reporter about 
what SKYX Group is doing to create the next 
generation of inhalable drug-delivery systems.

Tobacco Reporter: What compelled you to  
co-found SKYX Group? 
Halperin: For me, the story is personal. 
My father had Parkinson’s disease, and in 
2019, it became too hard for him to take 
his pills. I wished we had access to sim-
ple aerosolization devices so he could take  
his medications. 

Other members in my family have been 
lifelong smokers. My brother smoked a pack 
a day for over 20 years and couldn’t kick 
the habit despite trying every alternative: 
gums, patches, lozenges, different pod sys-
tems, pouches—you name it. If our product 
could help just one person transition from 
combustible cigarettes, I would consider it a 
success story.

I co-founded SKYX Group with Martin 
Steinbauer, a Harvard graduate in applied mathemat-
ics and former investment analyst at BlackRock in New 
York. He handles our engineering and tech-focused 
initiatives in medical inhalable devices and aerosoliza-
tion technology. An entrepreneur, investor and inventor, 
Steinbauer co-founded the tobacco-free nicotine vaporizer 
company SMOOD, which has grown into a global vaping 
business built on advanced chem-
istry, patent-protected hardware  
and sustainability.

Thanks to our tobacco-flavored 
SMOOD, my brother has been 
cigarette-free for over two years. So, 
there’s a much better chance he can 
stick around for his children for a 
long, long time.

What are the key  differentiators 
in your product, and what factors 
do you think will contribute to  
SKYX’s success? 
There are several consumer-facing 
subsidiaries in the U.S. and 
European markets for different 
market segments. So, it was impor-
tant that our synthetic nicotine 
vaporizer—SMOOD—was both affordable and approach-
able. Our target audience is consumers who are former 
cigarette smokers with an average age of 39 years. 

SMOOD offers a cleaner, smoother nicotine experience 
without tobacco. A consumer vaporizer company built with 

advanced technology and sustainability programs, SMOOD 
was developed by MIT and Harvard medical engineers. We 
are excited about transforming the vaping sector by focusing 
on quality control, safety and reliability. SMOOD satisfies 

consumer preferences in nicotine delivery, vapor 
intensity and aroma. 

The SMOOD nicotine line was built after 
studying existing products and devices in 
both the consumer and medical inhaler 
markets. We examined consumer pack-
aged goods in the cosmetics and cof-
fee markets as well as aerosol-delivery 
devices in the medical industry.  As a 
consumer product, we designed it to 
offer a sensation and taste to what con-
sumers are familiar with in their daily  
smoking rituals. 

We also wanted it to be affordable 
and competitively priced with a pack 
of cigarettes: one pack of SMOOD 
is $8.99; two packs are $16.99. One 
SMOOD (40 mg/2 mL) provides 
roughly the same amount of nicotine as 
two packs of cigarettes.

In our mission to provide reduced-risk 
products to combustible cigarette 

smokers, we were an early adopter of synthetic nicotine 
for its purity and absence of minor tobacco alkaloids. 
Tobacco manufacturing contributes 84 million metric tons 

of CO2 emissions each 
year. Since it’s made in 
the lab and manufac-
tured according to phar-
maceutical standards, 
synthetic nicotine elimi-
nates the vast majority of  
those emissions. 

Last but not least, 
we created SMOOD 
to be sustainable and 
environmentally con-
scious; the vast majority  
(94 percent) of SMOOD 
devices can be upcycled. 
We used a cradle-to-grave 
approach, designing the 
product with its end of 
life in mind and offer-
ing a simple collec-
tion and true reuse of  
electronic waste.  

Although it’s dispos-
able, which we know has environmental concerns, we found 
a way to upcycle the device plastics into building materials 
and upcycle the battery components into new batteries. This 
is very important to us as we roll out a recycling structure in 
the greater U.S. 
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What are your primary markets, and how will the company 
distribute and market its products? 
While there are synergies between the pharmaceutical and con-
sumer markets for drug-delivery systems, consumers will choose 
a product on its own merits in the retail market. That’s why we 
are focused on safety, familiarity, affordability and sustainability.

We work with full-service distribution partners in the U.S. 
and Europe that service single to multi-store retail channels, 
such as convenience stores and gas stations. 

We want to work with retail partners who want to learn 
more and work with us to place recycling boxes for us to col-
lect. Plus, we want to expand this important call to action to 
other industry players to work together to proactively combat 
this issue and build a responsible and sustainable future. 

What’s on the horizon for SKYX? 
We are excited about protecting public health through quality 
engineering and smart devices. 

On the growth side of the consumer business, we’re 
growing our distribution footprint in the U.S. and Europe. 
Thanks to the great feedback we’ve received from consumers 
and retail partners, we are developing other new and innova-
tive products that offer an effective and viable alternative to 
combustible cigarettes.

On the R&D side, we’re spending a lot of time on the 
pharmaceutical side of aerosolization technology—e.g., how 
existing medications that are inhaled can be better adminis-
tered through a more suitable delivery system. What would 
it take to make medications that are taken orally currently a 
great candidate for inhalation? 

On the consumer side, our goal is for SMOOD vaporizers 
to be approved by the MHRA [Medicines and Healthcare 
products Regulatory Agency] and ultimately prescribed by 
British physicians for smoking cessation. 

We have submitted our PMTA along with excellent 
HPHC (harmful and potentially harmful constituents) data 
to the FDA. SMOOD has garnered intellectual property 
such as patents on hardware, chemical formulations, age/user 
verification, IoT [Internet of Things]-enabled devices, supply 
chain optimization and recycling.

Our team members all have diverse skill sets, and we are 
dedicated to making a public health impact. But our work 
has just begun. 

In addition to providing an alternative to combustion 
cigarettes, we’re excited to use similar technologies to create 
the next generation of inhalable drug-delivery systems for 
optimized medication delivery.  TR

Kylie Halperin and Martin Steinbauer For further information, please contact International Sole Agent: 
UNICO TRADING PTE. LTD. Singapore 
Sales Marketing Department Tel. 65-633-72981, Fax. 65-633-46839 
E-mail: itss9@unicotradingpteltd.com

NV. STTC
Established Since 1953



    40 tobaccoreporter n november2022

Tobacco Reporter presents its 2022 Golden Leaf Awards.

AND THE WINNERS ARE …

It’s hard to exaggerate the extent of the changes that have 
taken place in the nicotine business since the Golden Leaf 
Awards were conceived more than 15 years ago. When the 

program debuted in 2006, the news headlines in Tobacco 
Reporter were mostly about consolidation, privatization and 
litigation—topics associated with a controversial legacy busi-
ness playing defense in an increasingly hostile environment. 

Fast-forward to 2022 and the landscape has changed com-
pletely. Many of our columns are now dedicated to tobacco 
harm reduction—a goal that has become feasible in the wake 
of the breathtaking innovations that have occurred in recent 
years (which are eloquently described in Tobacco Reporter’s 
April 2022 special innovation issue). The transformation has been 
so great that a reader from 2006 would likely struggle to recognize 
many of the devices evaluated in our new products section. 

Environmental, social and governance (ESG) topics also 
feature prominently in our news coverage today, reflecting 
a societal shift in attitudes. Corporations are not only more 
aware of their societal responsibilities but are also prepared 
to make a difference. The Golden Leaf Awards’ exclusive 

sponsor, BMJ, for example, has developed impressive pro-
grams to reduce the amount of water and energy used in its 
papermaking process, to source its wood pulp sustainably and 
to meaningfully engage its employees (for more information, 
visit www.bmjpaperpack.com). 

To better reflect these changing industry dynamics, the 
Golden Leaf Awards will place greater emphasis on innova-
tion and ESG initiatives going forward. Starting this year, our 
judges will recognize initiatives designed to deliver a brighter 
future not only for the manufacturers and consumers directly 
involved but also for society at large.

In the 2022 edition of our awards program, we recognize 
three companies for various types of innovation and one 
company for its ESG initiatives. The winners accepted their 
trophies during a ceremony at the Four Seasons Hotel in 
Georgetown, Washington, D.C. We hope that you agree with 
our judges that the awarded products and programs hold sig-
nificant potential to help deliver what one well-known multi-
national on the forefront of our industry’s transition describes 
as “a better tomorrow.” TR
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Pyxus Agriculture Malawi (PAM) has earned a Golden 
Leaf Award for its efforts to promote responsible fuel pro-
duction in Malawi. 

Deforestation is a challenge in many tobacco origins. 
In Malawi, the main contributors are agriculture and fuel 
production. About 7 percent of Malawi’s wood is used for 
curing tobacco or as a construction material for barns. 

In recent years, Malawi has been transitioning from 
wood as a fuel source to charcoal, which is easier to obtain 
than electricity or gas in the region. Unfortunately, the 
systems currently used to produce charcoal are unregulated 
and threaten woodlands. 

PAM is addressing this threat by utilizing existing busi-
ness structures to produce charcoal responsibly. The com-
pany has 15 forest plantations across Malawi that supply 
firewood to tobacco farmers contracted by its Alliance One 
Tobacco Malawi subsidiary. After harvesting, there is often 
wood left that does not meet the criteria for tobacco curing. 
Now, PAM is using this wood to produce charcoal. 

The company’s existing track-and-trace technology 
allows the fuel to be traced back to the source with assur-
ance that any lumber used in the manufacturing process will 
be replenished within the plantation. 

The project not only supports Malawi’s goal to transition 

from unsustainable wood fuel to sustainable wood fuel but also 
helps conserve indigenous woodlands. As of November 2021, 
the initiative was estimated to have saved at least 650 slow-
growing indigenous trees. By 2024, PAM aims to be at a level 
of production that will save more than 12,100 trees per year.

ALD Group has earned a Golden Leaf Award for its Green 
Cig, an eco-friendly disposable vaping solution. 

Driven by regulatory and competitive developments, 
disposable e-cigarettes have captured significant market 
share in recent years. In the United States alone, they now 
account for about a third of the vapor market, accord-
ing to data from the market research firm IRI. But while 
disposable products offer convenience, they also raise  
environmental issues. 

Alert to societal concerns about mounting waste, ALD 
Group has developed an e-cigarette with components that 
are easy to detach and recycle. 

By using biodegradable plastic materials, including PLA 
and PBAT, for the Green Cig shell and eco-friendly paper-
plastic materials for its packaging, ALD Group has managed 
to decrease the carbon footprint of its vaporizer by approxi-
mately 36 percent over that of similar products—without 
compromising on taste and flavor. 

The degradation rate of the bioplastic component reaches 
up to 80 percent, according to ALD Group, while battery 
life is prolonged by sophisticated technology that prevents  
dry burning.

Recyclable parts of the Green Cig include its battery, 

pressure sensor, pogo pin and atomizer. To promote pod 
recycling, ALD Group has partnered with a third party 
to develop a program aimed at giving discarded pods a  
second life. 

ALD GROUP

PYXUS AGRICULTURE MALAWI
Universal Corporation is the leading global leaf tobacco supplier. Our modern production methods allow us the 
flexibility to quickly adapt to new ideas, customer requirements and industry trends. Universal has a diversified range 
of capabilities for value-added products and services that we can offer our customers, including:

• The formulation of tobacco blends, including shisha and ongoing blend maintenance. 

• High-quality liquid nicotine that exceeds U.S. Pharmacopeia standards, and is extracted and purified in our 
cGMP facility.

• Laboratory facilities that are ISO 17025 accredited, and offer reliable analytical testing services for your tobacco, 
smoke, shisha, e-liquid and vapor product needs.

• Expertise in naturally reconstituted tobacco. We provide our customers high-quality filler, binder, wrapper,  
one-leaf, and tipping paper which can be tailored to their specific needs.

Visit Our Website:

www.universalcorp.com

Universal is consistently looking for ways to serve our customers’ current and future 
needs in the global market. Contact us to discuss how Universal can help you move 
ahead of the competition.

WE ARE TOBACCO 
ALL YOUR TOBACCO NEEDS IN ONE COMPANY
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Innokin and Aquios Labs have earned a Golden Leaf 
Award for the Lota Pod, the first and only water-based  
vaping solution. 

E-juice generally consists of propylene glycol (PG) and 
vegetable glycerin (VG) along with flavor and nicotine. When 
heated, PG and VG produce vapor, which allows them to 
be inhaled. At 189 degrees Celsius and 292 degrees Celsius, 
respectively, the boiling points of PG and VG are relatively 
high, however. 

Adding water to e-liquid brings down the boiling point 
and vape temperatures, thus reducing harmful substances 
in vapor. Water also minimizes dehydration and irritation 
and helps to deliver nicotine more efficiently while produc-
ing a more natural flavor.

Until now, the low viscosity level of water made it 
unsuitable for use in vaping devices at any meaningful level. 
Aquios Labs developed a technology that can support up to 
30 percent water vaping but still needed proper hardware to 
support its new e-liquid. 

Utilizing its extensive experience with vaping hardware, 
Innokin created new heating, wicking and airflow systems 
to unleash the potential of water-based e-liquid.

While the vaping industry has become accustomed to 
major hardware innovations every 12–18 months, e-liquids 

have been evolving at a gentler pace. Water-based vaping 
arguably represents one of the most significant break-
throughs since the introduction of nicotine salts in the  
vaping industry. 

FEELM has earned a Golden Leaf Award for its FEELM 
Max, the world’s first ceramic coil disposable pod solution. 

Almost all disposable pods on the market contain tradi-
tional cotton coils, which can compromise flavor, generate 
a burnt taste and produce hazardous substances due to inac-
curate temperature control.

Using FEELM’s updated ceramic coil technology, the 
FEELM Max offers improved flavor consistency, more puffs 
and reduced harshness through smaller aerosol particles.

Most importantly, the FEELM Max offers greater poten-
tial for harm reduction. The addition of a platinum group 
element to the ceramic coil’s metallic heating film improves 
the anti-corrosion performance and reduces the emission 
of heavy metals.

A 24 karat gold coating of conductive components 
enhances resistance to oxidation while a ceramic substrate 
resistant to temperatures of over 1,000 degrees Celsius pre-
vents burns and the creation of hazardous substances.

The introduction of the FEELM Max fits into the com-
pany’s mission to enhance the experience for vapers around 
the world. Founded in 2006, FEELM’s parent company, 
Smoore, has grown into the world’s leading atomization 
technology firm, with a 22.8 percent share of the global 

vaping device market in 2021, according to Frost & Sullivan. 
The company operates 10 research centers, including 

seven in China and three in the United States, with an addi-
tional three under construction. 

FEELM

INNOKIN AND AQUIOS LABS

Helps you smoke less
VLN® smells, burns, and tastes like 

a conventional cigarettes, but greatly reduces your 
nicotine consumption

Learn more at TryVLN.com
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LunaTech:
Natural-Based Liquid Composition
The present disclosure is directed to a 
natural-based liquid composition for 
use with electronic vaporizing devices. 
The present disclosure is also directed to 
electronic vaporizing devices for using 
such composition. In one embodiment, 
the liquid compositions are water-based 
and are substantially free of propylene 
glycol and vegetable glycerin. In a pre-
ferred embodiment, the compositions 
may be augmented to include additives 
such as medicines, wellness elements, 
supplements, recreational elements and 
natural elements performing the role 
of emulsifiers. The present disclosure 
is also directed to electronic vaporizing 
devices for vaporizing a natural-based 
liquid composition. The electronic 
vaporizing device may include the func-
tionality to create specified or custom 
mixtures of a vaporizable material for 
the vaporizing thereof.

U.S. Patent 11,445,574. Developed 
by John David Cameron, Dean Becker 
and Gene Fein. Assigned to LunaTech, 
Encino, California, USA.  

Philip Morris Products:
Hydrophobic Plug Wrap
A smoking article includes a tobacco 
substrate and a filter segment compris-
ing filtration material axially aligned 
in an abutting end-to-end relationship 
with the tobacco substrate. A hydro-
phobic plug wrap is disposed about the 
filtration material. The plug wrap is 
hydrophobic via hydrophobic groups 
chemically bonded to the plug wrap.

U.S. Patent 11,439,177. Developed 
by Clement Besso, Aurelien Guyard and 
Alen Kadiric. Assigned to Philip Morris 
Products, Neuchatel, Switzerland.  

Charger for  
Aerosol-Generating Devices
A charger may be used as a social recharge 

hub that charges aerosol-generating 
devices and facilitates social connections. 
The charger may be able to charge a plu-
rality of batteries concurrently or simul-
taneously. The charger may be capable 
of associating a battery identifier of one 
or more batteries to a user. The user 
may also be associated with an aerosol-
generating device and to a mobile user 
device. The charger may establish a con-
nection with the mobile user device and 
communicate to the mobile user device 
using a communication interface. User 
data, such as preferences, interests and 
even music, may be communicated from 
the mobile user device to the charger and 
may be used to facilitate social oppor-
tunities for the user, particularly in a 
public or social space with other users 
or to make the space around the user  
more comfortable.

U.S. Patent 11,444,465. Developed by 
Felix Fernando. Assigned to Philip Morris 
Products, Neuchatel, Switzerland.   TR
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However, the publisher cannot guarantee its accuracy due to 
circumstances beyond our control.
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Essentra’s ECO Range of filters are made from innovative materials that meet global 
sustainability initiatives for plastic-free and biodegradable solutions.

At the same time, they maintain the unique sensorial attributes, performance and
quality our customers have grown to expect of Essentra’s Filters.

As the global leader in filters within the tobacco industry, we will 
continue to focus on innovations that are sustainable and 
responsible alternatives to conventional filters.

Find out more about our revolutionary ECO filters:
         filtersenquiry@essentra.com
         www.essentrafilters.com

The journey continues 
towards a sustainable future

© 2022 Essentra Filters. All Rights Reserved. 

         filtersenquiry@essentra.com         filtersenquiry@essentra.com

*tested against monoacetate

BIODEGRADABLE ECO FILTERS
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